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Aigukpivioeig kal €131Kk0i OpoI:
e H napouoa PeAETN anoTeAEl anoKAEIOTIKN NVEUNATIK 101okTnoia Tou INZETE.
e EmiTpéneTal n avadnuoagisuon, unod Tov 0po TNG PNTNAG ava®opdac TnNG NNyng NPoEAEUONG.

e Av Kal €xel emdelxBei n deouoa eNIPNEAEIO WG NPOG TOV EAEYXO TWV OTOIXEIWV MOU XpNnaoigonoinénkav kKal TwV EKTIMACEWV MNou
napouaoialovral oTnv napouoa PeAETN, To IvoTiToUuTo ZETE (INZETE) Kal 0l ouyypa®Eic TNG HEAETNG dev pnopoUv va Bewpnbolv
UNEUBUVOI YIa TUXOV anoKAIGEIG TwV NANPOPOPIWV MOU ava@EPOvVTal TNV HEAETN N yia TuXOV napaAgiyelg. O1 eKTIMACEIG Kal
NANPOPOPIEC MOU NEPIEXOVTAl OTNV napouca HeAETN didovTal yia evNUEPWTIKOUG Kal PHOVO okonouUg Kal Oxl yid €Pnopikoug,
€nevOUTIKOUG, VOUIKOUC N dAAoug okornouc. H xpnon i otApIEn oTnv PEAETN ano onolodnnoTe PHEPOG KAl TUXOV ano@AaceiC nou
BagiCovTal o€ auTAVv anoTeAoUV AnoKAEIOTIK UNEUBUVOTNTA AQUTWV NOU XpnaidonoloUv TNV PEAETN. To INZETE kal ol cuyypaQeic
TNG MEAETNG d€ PEPOUV Kauid €ubuvn f unoxpeéwon yia {nUIEC Nou MPMopel va NpokKUWOUV O€ ornolodAnoTE, WG AnoTEAEOHA

ano@Acswyv nou Tuxov AnpOouv BaACICPEVEG OTNV NApoUaa UEAETN».
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1.KU0pia Zupnepaocpara

Toug enOpeEVOUG 12 HRVEG OKONEUEI va KAVEI S1I0KONEG OTO EEWTEPIKO TO 57,3% TV AHEPIKAV®OV, EV® TA NOCOOTA Eival
apKeTAa uPnAoTepa oTIG AAAEG ayopeEg, He Tov Kavada va eival oto 71%, Thv Kiva oto 62,7%, Tnv Ivdia oto 70,5% kai
TNV AuoTpalia o1o 67,7%. QG £k TOUTOU, TOUG €NOMEVOUG 12 unveg, 1 otoug 3 Kavadoug, Ivdoug kal AuoTpaAouc dev okoneuel
va kavel Taidia oTo eEWTEPIKO PME TOUAAXIOTOV Hia dlavukTEpeuan. ZTiG HIMA gival nio évrovn n €ikova, onou 2 aTtoug 5 dev okonevuouv

va kavouv Ta&idia oTo eEwTePIKO TOUG ENOPEVOUG 12 HrVEC.
Anod 000UC OKOMNEUOUV va TAEIDEWOUV OTO EEWTEPIKO TOUG ENOMEVOUG 12 PRVveG heE dIavVUKTEPEUOT, Ba kKAvouv:

> 1-2 1a&idia 1o 38,6% TWV Apepikavayv, To 47,5% Twv Kavadwv, 1o 38,4% TwVv Kivélwv, T0 40,9% TV Ivowv
ka@wg kai 7o 52,3% TwWV AucTpaAwv.
> 3-4 1a&idia 1o 12,7% TwV Apepikavayv, To 10,9% Twv Kavadwv, 1o 14,5% Twv Kivélwv, T0 16,2% TV Ivomv

kKabwg kai 1o 11,1% TwV AucTpaAwv.

O NPOYPAMHATIOHOG TWV JIAKONMV OTO EEWTEPIKO PpaiveTal va EEKIVAElI and vwpig pE To 67,7% Twv Ivdwv, TO 66,5%
TV Kavadwv, 10 64,5% TV AucTpaAwyv, To 60,4% Twv Kivélwv kal To 55% Twv AHEPIKAVAV va £XOUV ApxXioEl ToV
NPOYPAHHATIOHO Yia Ta Ta&idia Toug enOHevouG 12 PRveG. EidikoTepa, 10 22,1% Twv Apegpikavwy, To 22,5% Twv Kavadwy,
To 28,6% TwVv Kivelwv, To 24,5% Twv Ivowv kal To 23,3% Twv AuoTpaAwv, £€XOUV KAVOVIOEl TN HWETAPOPA Yia Kanoia r 6Aa Ta
Ta&idla Toug. ZXETIKA PE TN dlapovn, To 26,4% Twv Apepikavwy, To 24% Twv Kavadwv, 1o 27,3% Twv Kivelwyv, T0 25,9% Twv
Ivowv kal 1o 28,8% Twv AucTpalwyv, €Xxouv Kavovioel Tn diagovn yia kanoia f kai yia oAa ta Ta&idia nou 6a KAvouv Toug ENOPEVOUC

12 pnveg.

SXETIKA PE TOV AOYO YIa TOV OMOIi0 OKOMEUOUV va KAVOUV JIaKOMNEG OTO EEWTEPIKO TOUG ENOHPEVOUG 12 UAVEG, 0001 £€XOUV EEKIVNOEI
va opyavwvouyv TIG OIAKOMEG Toug, ol Adyol gival noAudpiBuol kai xapaktnpifovral anod diapopeTIKEG NpoTiunoeic. H andAauon kai
n XaAdpwon cival To BacikOTEPO KivnTpo yia To 63,1% Twv Apepikavwyv, To 67,4% Twv Kavadwyv, 1o 52,6% Twv Ivdwv Kkai To

62,4% TwvV AuoTpaAwVv. AKOAOUBEI N eYNEeIpia evog VEOU HEPOUG N NOAITIOHOU yia To 47% Twv Auegpikavwy, To 42,6% Twv
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Kavadwv, 1o 48,1% TwVv IvOwVv Kal 7o 49,7% Twv AuoTpaAwv. MNa Touc Kivelouc n osipd sival avTioTpopn Pe To 44,2% va €XEl WG

Baaoiko KivnTpo TNV €uneipia evog VEOU PEPOUC 1N NMOAITIOMOU Kal w¢ OsUTEPO TNV anoAauon / xaAdpwon HeE 41,6%.

SXETIKA ME TO €i00C TWV OIAKONWY OTO €EWTEPIKO TOUG ENOMEVOUG 12 PAVEC, N To €id00C TwV dlaKoNwWV UPUTEPA NOU NMPOTIHOUV Ol
uno PeAETN ayopeg, Eexwpilouv Ta Tagidia oe a&ioB€aTa, yia Beach/Coast kai Resort, City Break, Ta&idia o ouyyeveiq
kal piAoug kai Ta Tadidia yia nepnarnya i nedonopia. ZNUHAavTikn KAl N npoTtignon yia ta&idia orn Quon, 181aiTepa yia
Ivdoug kal Kivéfoug. EidikoTepa, To Beach/Coast npoTigoUv 1o 31,6% Twv Auepikavwy, To 34,9% Twv Kavadwv, 10 31,9% Twv
KivéCwv, 1o 31,5% Twv Ivdwv kal 1o 30,1% Twv AuoTpaAwv. Ta&idl yia va douv a&lobeata npoTigouv 1o 32,8% TwV APEPIKAVWY,
To 32,5% Twv Kavadwv, 10 23,3% TwV Kivelwy, To 25,2% Twv IvOwv Kal To 38,7% Twv AucoTpaAwv. Ta&idl otn @uon npoTigouv

To 25,3% Twv Apepikavwy, To 27,9% Twv Kavadwv, 1o 38% Twv Kivelwyv, To 42,6% Twv Ivowv Kal 7o 25,9% Twv AucTpaiwv.

Ava@opika HE TNV napéa HE TNV onoia npoTigda va Tta§ldelel kKaveig, €iTe TOUG ENOHEVOUG 12 PRVEG, €iTE EUPUTEPQ,
Eexwpilel pe diagpopa 1o Tagidl ge Tov/Tn oUvTpoPo Kal Ta Tagidia Je TNV oIkoyEvela, pe eEaipean Toug Ivooucg nou £xouv
npoTignon oto Ta&idl ue piAouc, Kal eneiTa He oUVTPOPO 1 oikoyeveld. Ta&idl ye To/Tn cUVTPOPO NPOTIKA TO 46,1% TwV AUEPIKAV®Y,
T0 50,4% Twv Kavadwv, 1o 50,3% Twv Kiveélwv, 10 38,3% Twv IvOwv kal To 57,1% Twv AucoTpaAwv. AkoAouBei To Ta&idl pe Ta
naidia f aAAa PEAN TN olkoyEévelag yia To 37,4% Twv Apepikavwy, To 35,2% Twv Kavadwyv, 1o 30,4% Twv Kivelwv, To 35,1% TV

Ivdwv kal 1o 33,3% Twv AuUCTPaAwV.

Ava@opika pe Tnv diapkeia Tou Ta§idioU TOUug ENOHEVOUG 12 PNVEG, N NpoTignon €ival kuping oe Tadidia peydAng n
Heoaiag diapkelag. Ta&idl pe didpkela avw Twv 7 NUEPWV NPoTINA 1o To 33,5% Twv Auepikavov, To 43,4% Twv Kavadwv, To
26,7% Twv Kivelwv, 10 35,8% Twv IvOwv Kal To 62,4% Twv AucoTpalwv. Ta&idl ye didpkela 5-7 nUEPEG, NpoTihd 10 55,4% Twv

Apepikavwyv, To 52,1% Twv Kavadwyv, 1o 66,6% Twv Kivelwyv, To 48,8% Twv IvOwv Kal To 35,4% Twv AUCTPAAWV.

SXETIKA YE TIC XWPEC NOU OKEPTOVTAI O UNO PEAETN AYOPEC va €NICKEPOOUV Toug endpevouc 12 unveg, n EAAGda BpiokeTal oTnv
10" 6€on yia Thv ayopd TnG AuoTpaliag (He 10,3%), oTnv 11" B£€on yia Thv ayopd Tou Kavada (pe 8,1%) kai oTnv 12"
0€on yia Tnv ayopd Towv HMA (HE 9,4%). A&idel OpwG va onHeImOEi 011 oTig HIMA kail Tov Kavadad, n diagpopd o€ npoTignon
HeTa&U TnG EAAGSAG KAl TWV XWPW®V NOU nponyouUvTadl Katda pia i duo 0&oeig gival TnG TaEEwG TNG 1 n.y. Avapopika HE

6
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TiIG ayopég TNG Kivag kair Tng Ivdiag, n EAAada Bpiokeral ekTOC Ton-15, ornv 33" kai 39" 0¢on (HE 4,6% kai 3,4%)

avTioToIXd, KAOWG Ol AYOPEG AUTEG EXOUV OTIG NPMTEC OECEIC NPOTIHNONG, KUPING, ACIATIKOUG NPOOPICHOUG.

ZXETIKA HE TOUG AVTAYWVIOTIKOUG NpoopIioHouq TnG EAAadag oTtn Meogoyeio, dnAadn Ti¢ ITaAia, Ionavia, FaAAia, MopToyaAia,
Toupkia kal KpoaTia, napatnpoUue oTI o€ OAEC TIG ayOpEC TIC dUO NpwTeC B€oeic kaTtahauBavouv n MaAAia (npwTtn os Kavadad, Kiva
kal Ivdia) kal n ITaAia (npwTtn o€ HMA kal AuoTpaAia). Me e€aipeon Tnv AuoTpaAia onou n EAAGda (3") nponyeital kata pia B€on
Tn¢ Ionaviag (4"), oTIG AAAeC XWPEG TNV TpiTn B€on £xel n Ionavia kar akoAouBei n EAAGda otnv TéTapTtn. MopToyaAia, Toupkia kai

Kpoaria €novrai.

Ava@opika He TNV diapkeia Tou Ta§1d10U0 anod Tov TONO 31IaHOoVHG NPOG TOV NPOOPICHO TWV JiaKonwv, N NPoTipnon €ivai
He di1aopa o€ Ta&idia long-haul pe diapkeia peyaAuTepn ano 6 wpec. Tagidl long-haul pe diapkeia peyaAluTepn TwV 6 WPWV
ENIAEYElI TO 69,6% Twv Auepikavwv, To 69,8% Twv Kavadwv, 1o 85,4% Twv Kivélwv, 10 82,3% Twv IvOwv kal 1o 92,6% TwV
AuoTpaAwv. Ta&idl mid-haul pe didpkela 3-6 wpwv, NPOTINA To 66,6% Twv Auepikavwy, To 69,4% Twv Kavadwv, 1o 61,2% TwV

Kivelwv, To 65,6% Twv Ivowv kal To 46,8% Twv AucTpaAwv.

To eNIKPATECTEPO HECO HE TO ONOi0 OKONEUOUV va Ta§IGEYPOUV NPOG TOV NPOOPICHO TWV J1IaKON®V TOUG, TOUG ENOHEVOUG

12 yveg, ATav 1o agponAdvo, akoAouBoUNEVO anod TO AUTOKIVNTO Kal TO TPEVO.

Ava@Qopika HE TO HEYEBOG TNG danavng yia 31IaKONEG TOUG ENOHEVOUG 12 MNAVEG, N ENIKPATECTEPN andavrTnon o€ HIMA,
Kavada ka1 Auotpalia kai opiaka Kiva, Arav oTi npoTtifevral va §odéwouv 011 §08eUouv ouvnOwG, evw otnv Ivdia Arav
OTI npoTifevTal va 00EWPouUV NEPICCOTEPO. ZKOMEUOUV va E0dEWouv 00a &odeuouv auvnBwc, To 41,9% Twv AUEPIKAVWOV, TO
52,5% Twv Kavadwv, 1o 40% Twv Kiveélwv, To 33% Twv Ivowv kal To 44,9% Twv AuoTpalwv. Mepioodtepo an'déoco Eodsuouv
ouvnBwc, okonevel va Eodewel To 39,5% Twv Apepikavwy, To 27,6% Twv Kavadwyv, 1o 39,6% Twv Kivélwv, To 36% Twv IvOwv Kal
To 33% Twv AucTpalwv. Kail oTig névre ayopEg, autoi nou dnAwoav oTi 6a §03éWouv NeEPICOOTEPA Eival onUavTika

NEPICOOTEPOI ano auToUg nou dnAwoav nwg 0a Eodéwouv AlyoTepa.

ZXETIKA HE TO NOU OKOMNEUOUV vVd HEIVOUV 01 UNO HEAETN AYOPEG OTIC SIAKONEG TOUG OTO EEWTEPIKO TOUG ENOHEVOUG 12
HAVEG, N ENIKPATECTEPN HE d1agpopa anavrnon gival To EeEvodoxeio/HoTEA, HIMA (71,5%), Kavadag (75,5%), Kiva (53,7%),
Ivdia (62,1%), AuoTpaAia (77,9%) kai akoAouBei n diagovhR/PiIAo&evia o piAoug i ouyyeveig, HMA (23,3%), Kavaddac

7
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(25,5%), Kiva (12,5%), Ivdia (29,7%), AucTtpalia (25,6%) kai n evoikialopHevn Eoxikn kaTtoikia, HMA (21,9%), Kavadag
(19,1%), Kiva (18,5%), Ivdia (20,2%), AuoTpaAia (18%). Evdiapépov napouaialel n eniAoyn Tou Eevova / bed & breakfast

yla To 46,2% Twv Kivelwv kal 1o 24,6% Twv Ivowv, evw Ta NooooTa €ival NoAU nio XapnAd yia TiG AAAEG ayopEG.

AvaQopika HME TO NooO nou ecival Jiatedsipévol va EodEwouv yia JSiapovil ava OJSIavuKTEpeuon ava daropo
(ouHnNEPIAAUBAVOHEVMV POPWV), Ol ENIKPATECTEPEG ANAVTNOEIG €ival 76-110 USD ka1 111-145 USD vyia 1ig HMA (15,7%
kal 17,4% avrioToixa), 86-130 CAD ka1 131-175 CAD vyia tov Kavada (21,7% kai 18,9% avTioToixa), 451-600 RMB kai
601-750 RMB yia Tnv Kiva (21% kai 19% avTioToixa). Zrnv Ivdia ol ENIKPATECTEPEG anavTnoeIg gival 1.601-2.400 INR
(13,7%) ka1 2.401-3.200 INR (14,6%), ev®d oTnv AuoTtpalia 106-170 AUD (22,7%) kai 171-235 AUD (25,1%).

ZTIG unoO HeAETN ayopéEg, He e§aipeon Tnv Kiva, paiveral n npotipnon ornv Expedia, Tnv Airbnb kai Tn Booking wg app

n site yia kparnon nou oxeTifeTal He TN 3d1IAHOVR, HE ICXUPEG d1apOopoNOoINCEIG avaAloya TnV ayopd.

Ava@opika HE TO N0CO Nou gival diatedeipgévol va E0d3éwouv yia gia long-haul nTRon e§wWTeEPIKOU PE SIAPKEIA AV TWV
6 WPWV, CUHNEPIAAUBAVOHEVWV OAWV TOV POPMV, Ol ENIKPATECTEPEG ANAVTAOEIG gival «889 USD n Aiyotepo» kail 890-
1.029 USD vyia 7ig HIMA (28,8% kai 23,3% avrTioToixa). Zrov Kavadd ol enikpaTéoTEPEG ANAVTAOEIG €ival «1.119 CAD R
AiyoTepo>» ka1 1.120-1.299 CAD (30% kai 20,8% avTioTtoixa). Z1o Kiva ol eNIKPATECTEPEG anavTNOEIG gival 3.640-4.249
RMB (28,1%) kai 4.250-4.859 RMB (20,8%), oTnv Ivdia «20.829 INR fj AiyoTepo>» (21,1%) kai 20.830-24.309 INR
(19,3%), ev® oTnv AucTtpalia «1.319 AUD i AiyoTepo>» (25,7%) kai 1.320-1.539 AUD (22,2%).
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2.Eicaywyn

H enavekkivnon Tou eAANVIKoU ToupiohoU £Xel NAEOV eNITEUXOEI, KABWC TOCO 01 APi&EIC 00O KAl Ta £€000ad TOU EICEPXONEVOU TOUPIOHOU
To 2023 Esnepaoav Ta avTioToixa PeyEOn Tou 2019, xpovid pekodp yia ToVv EAANVIKO TOUPIOUO. H avakapywn TwV TOUPIOTIKWV €000WV
Kal a@iEewv €EapTnBnKe o€ PyeydAo Babud anod Tnv NPOBeon TwV NOAITOWV ONUAVTIKWV ayopwV ToOU EAANVIKOU TOUPIOKOU Kabwg Kal

AAAWV, va npaypaTonoinoouv J1aKONEG O XWpPA ToU EEWTEPIKOU, avAPeoa OTIC onoieg kal n EAAGda.

>TOX0C TNG MEAETNG, MOU ANOTEAEI OUVEXEIQ TOU MPWTOU PEPOUC MOU MAPOUCIACTNKAV CNUAVTIKEC EUPWNAIKEC AYOpPEC, €ival va
OUMBAAAElI oTnV KAAUTEPN kaTavonon Tng npoBeong Ta&idiou KAl TWV KATAVAAWTIK®OV MPOTINNOEWY TwV OUVNTIKWV EMNICKENTWV TNG
EANGDAG and onUAaVTIKEG, KN EUPWIAIKEG, AYOPEC TOU EEWTEPIKOU KABWG Kal TOUG NapayovTeG Nou ennpealouv TIC Ano@AcEIC TOUG
yia diakonég. O1 ayopeg nou napouaoialovTal ival ol €ENg: HMA, Kavadag, Kiva, Ivdia kal AuoTpaAia. O1 ayopeg auTeg, To 2019 kai

To 2023, €10€pepaAv TOUAAXIOTOV TO 11% TwV CUVOAIKWV €000WV TOU EICEPYXOHUEVOU TOUPIGHOU.

H €peuva dievepynbnke apxeG Tou £Toug 2024 kal nepiEXEl NANBWPA EPWTACEWY OXETIKEG JE TNV KATAVAAWTIKI CUMNEPIPOPA TOUG
€NOPEVOUC 12 UAVEG, EPNEPIEXOVTAC OUVENWC TOUC KaAokalpivoUg WAVEG Nou €ival Kaiplag onuaciac yia Tov eAANVIKO Toupiopo.
A1aBETOVTAG TO MAEOVEKTNHA TNG KATAVONONG TWV NPOBECEWY Kal TWV MAPOTIMNCEWY ONUAVTIKOV ayopwVv yia Tnv EAAAda, eivai
duvaTtdg o BEATIOTOC NMPOYPAUMATIONOC OTPATNYIKWV NMPpowdNonG KAl OTOXEUMEVWVY €MeVOUCEWV AAAG aKOPA KAl N anoTEAECUATIKA

dlaxeipion kai dlakuBEPVNON NPOOPICHWV.


https://insete.gr/wp-content/uploads/2024/05/24_05_GWI_Study_Q1_2024_A-1.pdf
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3.MeBodoAoyia

>Tnv PJEAETN napouaoialovTal kal avaAuovTdl Ta anoTeAéopaTta d1adIKTuaknG Epeuvag nou dievripynoe n GlobalWebIndex (GWI) os
atopa nAikiag 16-64 stwv Tnv nepiodo 15 Iavouapiou - 19 deBpouapiou 2024. O1 €peuveg TNG GWI kaAUnTouv €va PeyYailo €UpoG
nediwv KAl KaTavaAwTIK®V ouvnBeiwv anodo Ta onoia napouaialovral povo Ta dedopeva TnG Epeuvacg Travel Tng GWI nou agopouv
oTnVv Ta&IdIWTIK CUPNEPIPOoPa 00wV evdlaPepovTal va Ta&idewouv oTo €EwTepIkO. OI anavTnoeiC a@opouVv OTO CUVOAO TwV
KAaTavaAwTwv KABe Xwpag nou CUMPMETEiXav otnv €peuva Travel Tng GWI kar OxI HOVO auTwVv Nou ekdONAWVOUV evAIAPEPOV N
oToxeuouv va Ta&idewouv npoc Tnv EAAGda. H €peuva Travel Tng GWI dievepyeital oTIc Xwpeg: MaAAia, Mepupavia, Hv. BaaiAeio,

Ionavia, HNA, Kavaddag, Kiva, Ianwvia, Ivdia, Ziykanoupn kai AuaTpaAia.

>e auTo TO JEUTEPO PEPOC Ba napouciacTouv dedOHEVA YIA ENIAEYHEVEG PN EUpwNAiKEG ayopeg, nTol HMA, Kavadd, Kiva, Ivdia kai

AuoTpaAia, evw 0 avayvwoTng JNopei va avaTpEEel 0TO NpwTo PEPOC TNC PEAETNC Nou napouaialovTal OedoUEVaA yIa TIGC EUPWNATKEG

ayopéeg, nTol FaAAia, Fepuavia, Hv. BaaoiAeio kail Ionavia, nou dnuooielBnke Nnpoc@paTa.

>Tn napouaoa PEAETN, TA ANOTEAECOUATA NOU napouacialovTal npogpxovTal and Ta akoAouba peyebn deiypaTog TNG €peuvag Travel TG
GWI ava xwpa: HMA: 3.504, Kavada: 1.006, Kiva: 4.013, Ivdia: 2.508 kal AuoTpaAia: 1.006. To deiyua €xel oTabuioTei e Baon
Tn dleioduaon Tou d1adIkTUOU 0 KABe Xwpa KABwC Kal To YeVIKO NANBuUopo TnG. OI anavTnoelg o KABE xwpa €Xouv OTABMIOTEI

oUP@WVa PeE TNV NAIKia, To @UAo kal To €ninedo eknaideuongc. .

Znueiwon: n €peuva nepiAauBavel kar EpWTNOEIC NOAAANAWV anavtioewyv Onou To Ad6PoIoKa TwV MNOCOCTWV TWV ANAVTHCEWV

unepBaivel To 100% o€ kabe xwpa.
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4. Napouciaon ‘Epeguvag

4.1 MNpbdBeon diakonwv Toug endpevous 12 unvect

ZKkoneuw va Kavw O1aKoneGg oTo EEWTEPIKO TOUG ENOPEVOUG 12 Prjveg

EX® apxioe! va npoypauwaTite Giaxonés oTo cEWTERIKS Toug endEvou 12 pives | 55,00 (66,506 60,496 1 67,706( 6,50
ZuviBwG Kave BIaKonég oTo sEwTEpIKS C e02%  7s0% 7% e9,7%  73,8%

ZuvnBwg kavw Slakoneg oTo eEWTEPIKO, aAAd OXI Toug eNOPevOUG 12 prveg 9,0% 8,3% 13,8% 5,5% 11,0%,

Mnyn: GWI, Ene&epyaoia: INSETE Intelligence

Avagopika Pe TNV npdBeon diakonwv Toug ENOPEVOUG 12 pnveg, ol Apepikavoi diagoponoloUvTal ano TIC AANEC ayOpEG, O OAEG TIG
anavTnoeIG, KaTaypapovtac XaunAoTeEPA NoCoOTA OXETIKA UE TNV NPOOE0N KAl TOV NPOYPANUKATIONO dIaKoNwV OTO EEWTEPIKO TOUG
ENOMEVOUG 12 PAVEG aAAd Kal WG NPOG TNV EUPUTEPN NPOTiKNON 31AKONWV OTO EEWTEPIKO.

Toug endpevoucg 12 UrveG okoneuel va KAvel dIakonég oTo €EWTEPIKO To 57,3% Twv APEPIKAVWYV, €VW TA NOCOOTA €ival APKETA
uwnAOTEPA OTIG AAAEG ayopeg, pe Tov Kavadd va sival oto 71%, Tnv Kiva oto 62,7%, Tnv Ivdia oto 70,5% kai Tnv AucTpaAia oTo
67,7%.

AIaKONEG OTO EEWTEPIKO EXEI ApXioel va npoypappaTilel To 55% Twv APepikavwy, To 66,5% Twv Kavadwv, 1o 60,4% Twv Kivélwy,
TO 67,7% TwV Ivdwv Kal To 64,5% Twv AUCTPAA®V.

To 13,8% Twv Kivélwv kal To 11% Twv AuoTpaAwy, av kal ouvhBwc KAvel dlIakoneG 0To eEWTEPIKO, dEV OKOMEUEI va KAVEI OIAKOMEG

0TO €EWTEPIKO TOUG EMOUEVOUG 12 PNVEG.

1 This data is based on the number of vacations planned and vacations typically taken question. "Regarding your travel plans and preferences for vacations, could you indicate
your intentions to travel abroad either in the next 12 months or generally? “(epwTnon noAAanAwv anavrnoewv,)
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4.2 Toug enopevoug 12 pnveg, nodoa Ta&idia OKONeUETE va KAVETE OTO EEWTEPIKO PE TOUAAXIOTOV MId

dIaVUKTEPEUON?

0 42,7% 29,0% 37,3% 29,5% 32,3%
1-2 38,6% _ 38,4% 40,9% _
3-4 12,7% 10,9% 14,5% 16,2% 11,1%
5-6 3,6% 3,4% 4,3% 6,5% 2,6%
7-8 1,2% 3,0% 3,2% 2,0% 0,5%
9-10 0,2% 1,1% 1,0% 1,0% 0,2%
Navw anéd 10 1,0% 5,2% 1,4% 3,8% 1,0%,

Mnyn: GWI, Enegepyacia: INSETE Intelligence

Toug endpevoug 12 Pnveg, 10 42,7% Twv Apepikavwy, To 37,3% Twv Kiveélwv kal To 32,3% Twv AuoTpaAwv dev OkoneUEl va KAVEl
Ta&idia oTo EWTEPIKO PE TOUAAXIOTOV Hia diavukTEpeuon. H embBupia yia Ta&idl oTo eEwTepikd €ival nio évrovn os Ivdia kal Kavada,

Onou To OXETIKO NoooaTod neplopileTal o€ 29,5% kal To 29% avTioToixa.

Toug enopevoug 12 pfRveg, 1-2 Ta&idia oto eEwTePIKO PE DIAVUKTEPEUON OKOMEUEl va KAvel To 38,6% Twv Auepikavwyv, 1o 47,5%

Twv Kavadwyv, 10 38,4% Twv Kivelwyv, 10 40,9% Twv IvOwv kabwc kal To 52,3% Twv AucTpaAwv.

Toug enopevoug 12 pniveg, 3-4 Ta&idia oTo eEWTeEPIKO YE DIAVUKTEPEUOT OKOMEUEl va KAvel To 12,7% Twv Apepikavwyv, 1o 10,9%

Twv Kavadwyv, 10 14,5% Twv Kivelwyv, To 16,2% Twv Ivowv kKabwg kal 7o 11,1% Twv AucTpaiwv.

MNa avw Twv 4 Ta&idinv Toug ENOPEVOUG 12 PUAVEG, TA NOCOOTA €ival KATW Tou 5%, pe €€aipeon Tnv Ivdia, 6rnou Toug enouevoug 12
MNVEC, TO 6,5% Twv IvOwv okonevel va kavel 5-6 Ta&idia, kabwc kal Tov Kavadd, onou 1o 5,2% Twv Kavadwv okoneUel va KAvel

navw and 10 Ta&idia oTo €EWTEPIKO.

2In the next 12 months, how many vacations/breaks do you intend to take abroad? Thinking about any trips where you plan to stay away from home for at least one night”.
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4.3 Tiano Ta NnapakaTw NePIypa@el KAAUTEPA TOV NMPOYPANHATIONO TwV dIAKOMWV 0ag 0TO EEWTEPIKO TOUG

endpevoug 12 Pnveg;3

| oA | Kevadag | Kiva | Ivdia | Auorpahia]

'EXw kAgicel / kavovioel peTagopd yia opiopeva / oAa Ta Takidia pou

'Exw kAgioel / kavovioel diapovn yia opiopeva / 6Aa Ta Tagidia pou
'EXw kAgioel / kavovioel dpaoTnploTnTeS Yia opicpeva / 6Aa Ta Takidia pou

'Exw kavel oxedia aAAda dev Ta eXw KAeioel / kavoviosl akopa

'EXw KAMOIEG 10EEG 12,9%

AgV TO £XW CKEPTEI akopa 4,0% 6,4% 3,6% 4,0% 4,8%,

Mnyn: GWI, Ene&epyaoia: INSETE Intelligence

QG Npog ToV NPOYPANKATIONO TWV dIaKON®V O0TO €EWTEPIKO TOUG €NOPEVOUG 12 PNVEG, TO 22,1% Twv APEpIKavwy, To 22,5% Twv
Kavadwyv, 1o 28,6% Twv Kivélwv, To 24,5% Twv Ivowv kal To 23,3% Twv AuoTpaAwv, €XOUV KAVOVIOeEl TN YHETAPOPA yia KAnoia n

OAa Ta Ta&idia Toug.
SXETIKA ME TOV MPOYPANMPATIONO TNG diapovng og Ta&idia Tou eEWTEPIKOU TOUG ENOPEVOUG 12 UAVEG, TO 26,4% Twv APEPIKAVW®YV, TO
24% Twv Kavadwyv, 1o 27,3% Twv Kivelwv, To 25,9% Twv IvOowv kal To 28,8% Twv AuoTpaAwyv, €XOUV Kavovioel Tn diapovn yid

KAanolia n kai yia oAa Ta Ta&idia Toug. IXETIKA JE TOV NMPOYPANKATIONO TwV 0pacTnploTATWV O Ta&idia Tou EEWTEPIKOU TOUG ENOPEVOUC
12 pnveg, 10 21,4% TWV AhEpikavwy, To 16,8% Twv Kavadwv, 1o 30,3% Twv Kiveélwv, To 25% Twv IvOwv kal 1o 15,8% Twv

AuoTpaAwyv, €XOUV KAvovioel TIC dpaoTnpIOTNTEC Yia KAnola ) kal yia oAa Ta Ta&idia Touc.

To 30,8% Twv Apepikavwyv, To 31,5% Twv Kavadwyv, To 26,2% Twv Kivélwv, To 35,1% Twv IvOowv kal To 34,1% Twv AucTpalwy,

EXOUV OXEDI0 XWPIC ONWG va €xouv NpoBei o kanola kpdTnon.

3 "Which of these best describes your vacation planning for the next 12 months? Thinking about any trips where you plan to go abroad.” Note: This question is asked to all
respondents who have said intending to take a vacation abroad in the next 12 months. (gp@Tnon noAAanAwv anavrioswv)
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4.4 T1a nolouc AOYOoUC OKOMNEUETE va KAVETE OIAKOMNEC OTO EEWTEPIKO TOUC EMOPEVOUC 12 unveg;*

ria anéAauon / xaAépwan &% 67.4% 4% 526%  624%

MNa va Biwow £va veo pepog / noAITIoud 47,0% 42,6% 44,2% 48,1% 49,7%
Ma va Kavw VEES / ouvapnacTiKEG OpacTnpIOTNTES 43,9% 37,4% 25,6% 35,4% 38,9%
MNa noAuTéAela / nepinoinon eautol / GAAwv 31,8% 28,2% 33,0% 25,7% 29,1%
MNa va dokiyaow véo gaynTo 30,5% 22,8% 30,3% 27,3% 26,9%
MNa va egepeuvnow Tnv UnaiBpo / {fow nepinETeia 30,1% 30,1% 19,2% 36,4% 29,3%
MNa va Biwow euneipia {whg 27,9% 24,6% 22,4% 34,1% 26,7%
MNa va anoAalow KAAUTEpPO Kalpd 25,0% 39,8% 23,5% 37,0% 19,0%
MNa va ypnoiponoinow Tnv adsid pou 19,2% 16,2% 17,9% 18,0% 15,5%
Ma va enokepBw BpnOKEUTIKA JVNMEia / xwpoug 8,5% 5,7% 12,1% 25,5% 4,2%
Ma va napakoAoubnow abAfuarta 7.8% 8,5% 11,8% 13,7% 6,5%
AAAG 6,5% 7,9% 0,9% 1,8% 8,3%

Mnyn: GWI, Enegepyaoia: INSETE Intelligence

SXETIKA ME TOV AOYOUG YIad TOUG OMOIoUG OKOMEUOUV va KAVOUV OIAKONEG OTO EEWTEPIKO TOUG ENOMEVOUC 12 PRVEG, 0001 EXOUV

EekIvioel va opyavwvouv TIG O1aKOMNEG Toug, ol Adyol €ival noAudpiBuol kal xapakTtnpiovral and d1apopPETIKEG NPOTIKNTEIC.

H andAauon kal n xaAdpwon €ival To BacikOTEPO KivnTpo yia To 63,1% Twv Apepikavwyv, To 67,4% Twv Kavadwv, 1o 52,6% Twv
Ivowv kal To 62,4% Twv AucTpaAwVv.AKOAOUBEI N eunelpia evOg VEOU WEPOUG N NOAITIOUOU Yia To 47% Twv APEPIKAVWY, To 42,6%
Twv Kavadwyv, 10 48,1% Twv Ivowv kal To 49,7% Twv AucaTpaAwv. Na Toug Kiveéloug n osipd eival avtioTpo@n Pe To 44,2% va Exel

WG BAOIKO KivnTPo TNV €UNEIpia evOC VEOU PEPOUC N MOAITIOPoU KAl we OeUTEPO TNV anoAaucn / xaAdpwon Pe 41,6%.

4 “In the next 12 months, what are your reasons for taking vacations abroad?” Note: This question is asked to all respondents who have said has started planning a vacation
abroad in the next 12 months. (epwTtnon noAAanAwv anavinoewv,)
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Mo €1d1kda, ol Ton 5 Adyol yia d1akoneg oTo EEWTEPIKO TOUG ENOPEVOUC 12 PNVEG, €ival:

> Ta Toug Apepikavoug: AnoAauon/xaAdpwon (63,1%), «lMa va Biwow &€va VvEo HEPOG/NMOANITIONO» (47%), «Ma va kavw
VEEG/OoUvVapnaoTIKEG dpaoTnploTnNTeG» (43,9%), «Ma noAuTéAsia / nepinoinon sautou» (31,8%), «MNa va JoKIHAow VEO

paynTo» (30,5%).

> Ta Toug Kavadoug: AnoAlauon/xalapwon (67,4%), «lNa va Biwow €va VEo HEPOC/MOAITIONO» (42,6%), «IMa va anoAauow
KaAUTepo kaipo» (39,8%), «lMa va kavw veeg/ouvapnaoTikeG dpaoTnploTnTes» (37,4%), «Ma va eEepeuvnow Tnv unaibpo/

{now nepingreia» (30,1%).

> Ta Toug Kiveloug: «lMa va BIwow €va VEO PEPOG/MOAITIONO» (44,2%), AnoAlauon/xaAdpwon (41,6%), «la noAuTtéAeia /
nepinoinon e€autou / aAwv» (33%), «lMa va dokigaow veo ¢aynto» (30,3%), «Ma va KAavw VEEC/OUVAPNAOTIKEG

dpaoTnpIoTNTEG» (25,6%).

> Ta Toug Ivdouc: AnoAauaon/xaAdpwon (52,6%), «lMa va Biwow €va VEo WEPOC/MOAITIONO» (48,1%), «Ma va anoAauow
KaAUTepo Kaipd» (37%), «Ma va eEepeuvnow TNV UnaiBpo / {now nepinereia» (36,4%), «MNa va kAvw VEEG/OUVAPNACTIKEG

dpaotnpioTNTEG» (35,4%).

> Ta Toug AuoTpalouc: AndAauon/xaAdpwon (62,4%), «Ma va Biwow €va veo PEPOG/MOAITIONO» (49,7%), «lMa va kavw
VEEG/OUVAPNAOTIKEG dpaoTnploTNTeG» (38,9%), «lMa va eEepeuvnow TNV Unaibpo / {now nepineteia» (29,3%), «Ma

noAuTEA&la / nepinoinon eautoU» (29,1%).
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4.5 Touc enOPeVOUC 12 Prveg, T €id0UC JIAKOMNEC OTO EEWTEPIKO OKOMEVUETE va KAveTe; Ti €idoug dIaKONEG
ouvnBileTe va KAVETE;>

| nnA | Kovadag | Kiva | Ivsia | Avorpahia |

AgogeaT | samw  3m2sw 233  252%

Beach / const  sue% 3% 3% 3LS% 30,10

Eniokewn ot ouyyeveic kal giAoug 15,9%

ouon 255%  27,9% 38,00l a2e%

Resort 23,5% 22,5% 25,5% 25,6% 22,6%
City break 20,4% 26,0% 22,1% 23,6%
Road trip 19,1% 19,9% 15,9% 22,9% 14,6%
MNepnaTtnua / MNelonopia 18,5% 23,9% 8,9% 14,4% 16,0%
Eidikrg nepicTacng Tagidi (ny yeveéBAia, enéTeiog) 16,8% 11,6% 20,3% 19,8% 11,5%
Anodpacn otnv foxn/enapyia 15,3% 14,9% 17,1% 21,0% 13,5%
Kpouafiépa 13,8% 9,0% 17,5% 24,1% 10,3%
Camping 9,7% 11,9% 12,9% 20,0% 6,8%
Fitness (nyx nodnAato, yaga) - 8,0% 7,.9% 15,1% 16,9% 4,2%
Active (nyx surfing, avappixnon) 7,8% 8,8% 13,7% 16,4% 6,5%
Spa / retreat 5,8% 6,0% 3,9% 5,9% 5,3%
Xeipepiva onop (ny oki) 4,7% 5,2% 13,0% 11,5% 2,2%
IcTionAoia 4,2% 2,6% 7,3% 10,7% 2,8%
IaTpikn / KOGUETIKA enéuPacn 3,7% 1,8% 10,8% 9,8% 2,1%
Safari 2,5% 2,3% 11,3% 11,1% 2,0%

Mnyn: GWI, Enegepyaoia: INSETE Intelligence

SXETIKA UE TO £€i00C TwV OIAKOMNWYV OTO EEWTEPIKO TOUG ENOMEVOUG 12 PNVEG, N To €id0¢ TwV dlakonwv gupUTEPA NOU MPOTIMOUV Ol

uUno WEAETN ayopéEg, Ta €idn Ta&idiwv gival noAudpiBua kal xapaktnpilovral and d1aPOpPETIKEG NPOTIUNOEIG.

5 “In the next 12 months, what types of vacations do you intend to take? / What types of vacations do you typically take?” Note: This question is asked to all respondents who
have said for both domestic and international travel that they are intending to take a vacation in the next 12 months, have started planning a vacation in the next 12 months,
typically take vacations or typically take vacations but not in the next 12 months. (epwTnon noAAanAwv anavrioswy, napouaoidlovral anavTrioeic Hovo yid international Ta&idia)
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=exwpifouv Ta Ta&idia eniokeywn oe a&lobeaTa, yia Beach/Coast kal Resort, City Break, Ta&idia os ouyyeveic kail piAoug kal Ta Ta&idia

yia nepndartnua n nefonopia. nUavTikh KAl n npoTiynon yia Ta&idia otn ¢uon, 191aitepa yia Ivdouc kai Kiveloua.

Mo €i1d1ka, Ta Ton 5 €idn diakonwv oTo EWTEPIKO €ival:

> Ta Toug Apepikavoug: AElobeata (32,8%), Beach/Coast (31,6%), Eniokewn o€ ouyyeveic kalr @iAoug (29,8%), duon
(25,3%), Resort (23,5%) nou niBavov apopa oe peyaAlo Babuod diakonég Beach/Coast.

> Ta Toug Kavadoug: Beach/Coast (34,9%), AioB<aTa (32,5%), City Break (29,5%), ®uon (27,9%), Eniokewn oc ouyyeveic
Kal giAoug (27,3%).

> Ta Toug Kivéloug: ®duon (38%), Beach/Coast (31,9%), City Break (26%), Resort (25,5%) nou niBavov agopd os peydalo
Babuo dlakonég Beach/Coast, AElobéaTa (23,3%).

> Ta Toug Ivdoug: duon (42,6%), Beach/Coast (31,5%), Eniokewn o€ ouyyeveic kalr @iloug (27,7%), Resort (25,6%),
AgloBeaTa (25,2%).

> Ta Toug AuoTpalouc: A&loBeaTta (38,7%), Beach/Coast (30,1%), Eniokeywn o€ ouyyeveig kal @iAoug (26,5%), duon (25,9%),
City Break (23,6%).
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4.6 Toucg eNOMPEVOUC 12 PNAVEG, YE NOoIOV OKOMNEUETE va KAVETE Ta&idl oTo €EWTEPIKO; 'OTAV NNYAIVETE OTO

eEWTEPIKO, PE Nolov Ta&ldeUeTe ouvnBwWC padi;®

Me To/m GUVTpogS Hou 46,1  S04%  50,3%  38,3%  57,1%

Me Ta naidida pou / aAAa PEAN TNG OIKOYEVEIAG 37,4% 35,2% 30,4% 35,1% 33,3%
Me @iho/@iloug 27,0% 27,2% 28,8% 39,2% 22,2%
Movoc Hou 24,0% 21,1% 19,4% 32,0% 24,6%
Me To KATOIKIBIG Hou 5,6% 2,8% 4,7% 3,9% 1,0%
Me TaZIdI1wTIKO yKpoun 3,7% 3,1% 12,5% 11,9% 3,8%

Mnyn: GWI, Ene&epyaocia: INSETE Intelligence
Ava@opika YE TNV NApPea PE TNV onoia npoTiga va Ta&idevel KAVEIG, €ITE TOUG ENOPEVOUG 12 WNVEG, €iTe eupuTEPa, EEXwpPIlEl PE
dlapopa To Ta&idl hye Tov/Tn oUvTpoPo Kal Ta Ta&idia Pe Tnv olkoyevela, Je e€aipeon Toug Ivdoug nou €xouv npoTipnon oTo Tag&idl

ME QIAOUG, Kal ENeITa JE oUVTPOPO I OIKOYEVEIQ.

Mo avaAuTika, Ta&idl ye To/Tn oUVTPOPO NPOTIYA To 46,1% Twv Apepikavwy, To 50,4% Twv Kavadwv, 1o 50,3% Twv Kivelwv, To
38,3% Twv Ivdwv kal To 57,1% Twv AucTpaAwv. AkoAouBei To Ta&idl pe Ta naidid N aAAa PEAN TnG oikoyevelag yia 1o 37,4% Twv

Apepikavwv, To 35,2% Twv Kavadwyv, 1o 30,4% Twv Kivélwyv, 1o 35,1% Twv IvOowv Kal To 33,3% Twv AUcTpaAwv.

Me @iAoug npoTigouv va Ta&idevouy To 27% Twv Auepikavwy, To 27,2% Twv Kavadwv, 1o 28,8% Twv Kivelwyv, 1o 39,2% Twv Ivowv
(npwTn npoTiynon yia Toug Ivdoug) kal To 22,2% Twv AUuCTpaAwVv. ZnUavTikd €ival kal To NogooTd Twv solo Ta&IdiwTwyv nou
avepxetal oto 24% Twv Apepikavwy, 1o 21,1% Twv Kavadwv, 10 19,4% Twv Kivélwyv, To 32% Twv Ivowv kal To 24,6% Twv

AuoTpaAwv.

6 “In the next 12 months, who do you intend to go on vacation with abroad? / When taking vacations abroad, who do you typically go with?” Note: This question is asked to all
respondents who have said has started planning a vacation abroad in the next 12 months or typically takes vacations abroad, but not in the next 12 months. (epwTnon noAAaniwv
anavtnioswv)
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4.7 Toug enopevoug 12 pnveg, 11 didpkelag Ta&idi/a okKoneUETE va KAVETE;”’

| WnA__ Kavadac | Kiva | Ivia__| Auorpahia |

Ta&id pe diapkela 1-4 nuepeg (mini break/long weekend) 35,6% 27,4% 23,6% 32,7% 26,3%
TaEiS: pe Biapkeia 5-7 npépes © ssaw s210%l eee  4ss%  35,4%
Tatidl pe didpkeia dvw TwV 7 NUEpPWLV 33,5% 43,4% 26,7% 35,8% _

Mnyn: GWI, Ene&epyaaia: INSETE Intelligence

Avapopikda pe Tnv diapkeia Tou Ta&idioU Toug enNOPevoUG 12 YUAVEG, N NPOTiKNon €ival kupiwg os Ta&idia yeydaAng f yeoaiag didpkeiac.

Mo avaAuTika, Ta&idl e d1IapKela Avw TV 7 NUEPWY NPOTINA To To 33,5% Twv Apepikavwy, To 43,4% Twv Kavadwyv, 1o 26,7% Twv
Kivélwv, To 35,8% Twv IvOwV Kal To 62,4% Twv AuoTpaAwv.

Tag&idl pe diapkela 5-7 nuEPEG, NPOTIUA To 55,4% Twv Apepikavayv, To 52,1% Twv Kavadwyv, To 66,6% Twv Kivé(wv, To 48,8% Twv
Ivdwv kal To 35,4% Twv AuoTpaiwv.

Ta&idl pe didpkeia 1-4 nuepeg (mini break/long weekend) npoTipa 1o 35,6% Twv Apgpikavwy, 1o 27,4% Twv Kavadwv, 1o 23,6%
TwVv Kivélwyv, To 32,7% Twv Ivowv Kal 7o 26,3% Twv AucTpaiwv.

7 “In the next 12 months, which type[s] of break do you intend to take abroad?” Note: This question is asked to all respondents who have said has started planning a vacation
abroad in the next 12 months. (epwTnon noAAanAwv anavrioswv)
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4.8 Touc eNOHPEVOUC 12 PAVEC, NOIEC ano TIC NAPAKATW XWPEC, OKEPTEDTE VA EMIOKEPOEITE; S

MeEiko _ HMA

Kavadag _ MeEIkd

Mnaxapeg 18,1% raAAia

ItaAia 16,9% ItaAia

Hv. BagiAzio 16,5%  Aopivikavi Angokparia
ANAeg xwpeg K./B. ApEPIKNG 15,9% Ionavia

FaAAia 13,2%  Hv. Bagikeio

Tlapdika 12,4%  AMAeg xwpeg K./B. Apepikig
Ionavia 11,4%  Mnayapeg

Ianwvia 10,1%  Ianwvia

Aopivikavh Anpokpatia 9,7% EAAGSa

EAAGda 9,4%  reppavia

Tepuavia 8,7%  Tgapaika

EABeTia 7,2%  Moproyalia

Iphavdia 7,2%  N. Kopéa

Mnyn: GWI, EneEepyaocia: INSETE Intelligence

SXETIKA HE TIG XWPEG NOU OKEPTOVTAI Ol UNO HEAETN AYOPEC va eNIOKEPBOUV Toug endpevoucg 12 pnveg, n EAAGda Bpiokeral otnv 10"
B€on yia Tnv ayopd Tng AuoTtpaAiag (he 10,3%), otnv 11" B€on yia Tnv ayopd Tou Kavada (pe 8,1%) kal otnv 12" B€on yia Tnv
ayopd Twv HMA (ue 9,4%) . AgiCel Opwg va onpelwBei 0TI oTig HMA kai Tov Kavada, n diagpopd os npoTiynon PeTagu Tng EAAGdag
KAl TWV XWPwV Nou nponyouvTal Katda pia r duo Beaelg eival TG Ta&ews TnG 1 n.J. Avagopikd He TIG ayopeg TnG Kivag kail Tng Ivdiag,
n EAANGOa BpiokeTal ekTOC TON-15, otnv 33" kai 39" B€on (ue 4,6% kal 3,4%) avTioToixad, KaBwGg ol ayOpEC AUTEG EXOUV OTIC NPWTEG

22,3%
16,4%
13,8%
11,1%
11,0%
10,9%
10,1%
10,0%
8,7%
8,1%
8,1%
6,8%
6,7%
5,8%

BE0eIC NpoTIiNNONG, KUPIWG, aclaTikoUug NpoopIoHouUG.

8 “In the next 12 months, which of these places, if any, are you considering to visit on vacation?” Note: This question is asked to all respondents who have said has started

Ziykanoupn
Ianwvia
TaUhavdn
AugTpahia
N. Kopga
NEa ZnAavdia
MahdiBeg
Makaioia
FaAAia

HMA
Kavadag
ItahAia
EABeTia

Hv. BaoiAsio
Ivdovnoia

planning a vacation abroad in the next 12 months. (epwTnon noAAanAwv anavrnoewv)

O 28,0%
0%
19,0%

18,9%

17,6%

17,4%

17,3%

16,7%

13,0%

11,4%

10,8%

10,2%

9,8%

9,5%

8,0%

Ziykanoupn
HMOA
TatAavén
HAE
AuagTpalia
Mahaicia
EABeTia
Kavadag
Ianwvia
MahdiBeg
Hv. BaocilAsio
Néa ZnAavdia
FakAia

Z. ApaBia

ItaAia

o wam
T
18,1%
17,9%
17,5%
14,4%
14,4%
14,1%
13,8%
13,3%
12,9%
12,7%
11,8%
10,2%
10,1%

NEa Znhavdia
Ianwvia
TauAavdn
ItaAia

HMA
Ivdovnoia
Hv. BaaiAeio
Ziykanoupn
FaAAia
EANGGa
Ionavia
Feppavia
‘AAAol AciaTikoi Mpoopigpoi
BieTvap
EABeTia

o 2am
o 15w
16,2%

16,0%

14,4%

14,2%

14,1%

13,3%

12,7%

10,3%

9,1%

8,3%

8,3%

8,2%

7,9%



INNY N INTELLIGENCE

EidIkOTEpPQ, ol Ton 5 XWPEC NOU OKEPTOVTAI va €MNIOKEPOOUYV, Ol UNO PEAETN AYOPEG, OTO EEWTEPIKO TOUG ENOPEVOUG 12 URVeG, ival:

> [a Toug Apepikavouc: Me€iko (23,1%), Kavadag (22,4%), Mnaxaueg (18,1%), ITaAlia (16,9%), Hv. Baaiieio (16,5%).
> Ta Toug Kavadoug: HIMA (49,5%), Me&iko (22,3%), FaAAia (16,4%), Itahia (13,8%), Aopivikavn AnpokpaTia (11,1%).
> [a Toug Kiveloug: Ziykanoupn (24%), Ianwvia (20,1%), TaiAdvon (19%), AuaTtpaAia (18,9%), N. Kopéa (17,6%).

> Ta Toug Ivdoug: Ziykanoupn (27,2%), HNA (25,5%), TaGAavdn (18,1%), HAE (17,9%), AuoTpaAia (17,5%).

> Ta Toug AuoTpalouc: Nea ZnAavdia (22,1%), Ianwvia (19,5%), TalAavdn (16,2%), ITalia (16%), HNA (14,4%).

Katarta&n EAAADAG o€ oxEON KE AVTAYWVIOTIKOUG NPOOPICHOUG

ZXETIKA JE TOUG AVTAYWVIOTIKOUG NPoopIououg TG EAAGdag otn Meooyeio, dnAadn Tig ItaAia, Ionavia, FaAAia, MopToyaAia, Toupkia
kal Kpoartia, napatnpoUlEe oTI 0€ OAEG TIG ayopEG TIG dUOo NpwTeC B€oeic kaTtalapBavouv n FaAAia (npwTn og Kavada, Kiva kai Ivdia)
kal n ItaAia (npwTn og HMA kal AuaTpalia). Me eEaipeon Tnv AuoTpaAia onou n EAAGda (3") nponyeital kata pia 8€on Tng lonaviag
(4"), oTIg AAAec xwpeg TNV TPIiTn B€on €xel n Ionavia kar akoAouBei n EAAGda ortnv TeTaptn. MopToyaAia, Toupkia kal Kpoaria

€novTal.

| Avopég]  HMA | Kavadag |  Kiva |  Ivdia | Avorpakia

EAAGSa 9,4% 12 8,1% 11 4,6% 33 3,4% 39 10,3% 10
lomavia 11,4% 9 110% 6 49% 28 76% 24 91% 11
ltokiat 16,9% 4 13,8% 4 102% 12 10,1% 15 16,0% 4
oAl 132% 7 16,4% 3 13,0% 9 11,8% 13 12,7% 9
Moproyahia 49% 20 6,7% 14 2,8% 49 2,7% 43 43% 24
Toupkia 1,7% 46 23% 42 30% 46 45% 30 32% 35
Kpoaria 2,6% 34 2,0% 43 1,6% 55 1,6% 54 48% 22

Mnyn: GWI, Enegepyaoia: INSETE Intelligence
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AVaAUTIKG:

>

MNa Tnv ayopd Twv HMA, n ITaAia BpiokeTal otnv 4" B6€on, n FaAAia otnv 7" 6€on, n Ionavia otnv 9" 6€on, n EAAGda otnv 12"
B€an, n NMopToyaAia otnv 20" B€on kal akoAouBoUv apKeTa nio KATw, N Kpoatia otnv 34" 6€on kal n Toupkia oTnv 46" B£on.
MNa Tnv ayopd Tou Kavadd, n FaAAia Bpioketal otnv 3" 6€on, n ITaAia otnv 4" 6€on, n Ionavia otnv 6" 6€on, n EAAGda otnv
11" B€on, n MopToyaAia otnv 14" B€on kal akoAouBouv apKeTA Nio KATw, N Toupkia oTnv 42" 6€on kal n KpoaTtia otnv 43"
Beon.

MNa Tnv ayopd Tou Kivag, n FaAAia Bpiokeral otnv 9" 6€on, n ITaAia otnv 12" 6€on, apkeTa nio kaTw n Ionavia otnv 28" 6¢on,
n EAAGOa otnv 33" B6€on, n Toupkia oTnv 46" B€on, akoAoubBei pe pikpn diagopd n MopToyaAia otnv 49" B€on kai n Kpoartia
otnv 55" B€on.

MNa tnv ayopa Tng Ivdiag, n MaAAia Bpioketal otnv 13" B¢on, n ITaAia ornv 15" B€on, n Ionavia otnv 24" B6¢on, n Toupkia
otnv 30" B€on, n EAAGda otnv 39" B£on, n MopToyaAia otnv 43" B€on kal n KpoarTia otnv 54" B€on.

MNa Tnv ayopd Tng AuoTpaAiac, n ITaAia Bpiokeral otnv 4" 6€on, n FaAAia oTnv 9" 6€on, n EAAGda ortnv 10" B€on, n Ionavia
otnv 11" 6€on, n KpoaTia oTtnv 22" B€on, n NMopToyaAia oTtnv 24" 6€on kal n Toupkia otnv 35" B<on.
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4.9 Me Baon TNV/TIC XWPA/eC nou eNIAEEATE OTNV NPONYOUMEVN EpWTNON, NOON EKTIKATE OTI Ba €ival n didpkeia

Tou Ta&idiou, and Tov TONo diauovnG 0dc, WG TOV NPOOPICHO Twv diakonwv odg;?

| wna | Kavedég | _Kiva | _Ivdia | Avorpaia |

Mexp! 3 wpeg (short-haul) 53,6% 49,5% 32,1%
3 - 6 wpeg (mid-haul) 66,6% 69,4% 61,2%

Mév ané & wpe (Iong-hau) 696%  698% 854%  823%|  92,6%

Mnyn: GWI, Ene&epyacia: INSETE Intelligence

Avapopikda pe Tnv didpkeia Tou Ta&idiou anod Tov TOMo dIAPOVRG NPOG TOV NPoopIoud Twv diakonwy, n NPoTiunon eival ye diagopd

oe Ta&idia long-haul pe didpkeia peyaAuTepn and 6 wpPeG.

Mo avaAuTika, Ta&idl short-haul pe didpkeia AiyoTepn TwV 3 wpwV eMAEYEl To 53,6% Twv Auepikavwv, To 49,5% Twv Kavadwv, To

32,1% Twv Kivélwv, To 37% Twv Ivowv kai To 30,8% Twv AuoTpaiwv.

Ta&idl mid-haul pe didpkela 3-6 wpwv, NPOTIUA To 66,6% Twv Apepikavwy, To 69,4% Twv Kavadwv, 1o 61,2% Twv Kivélwv, TO

65,6% Twv IvOwv Kal To 46,8% Twv AuCTpaiwv.

Ta&id1 long-haul pe didpkeia peyaAuTepn TwV 6 wpwv €MIAEYel TO 69,6% Twv APegpIKavwy, To 69,8% Twv Kavadwyv, 1o 85,4% Twv

Kivélwv, To 82,3% Twv IvOwv Kal To 92,6% Twv AUGTpaAwv.

9 “This data is based on the country for international vacations question.” Note: This segmentation is asked to all respondents who have said has started planning a vacation

abroad in the next 12 months. (epwTnon noAAanAwv anavrioswv)
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4.10 Touc enOPEVOUC 12 PNVEC, UE NOIO JECO OKONEUETE va TASIOEWETE NPOC TOV NMPOOPIoHO TwV diakonwv odg; 10

Zkagpoc / nAcio 10,4% 6,6% 14,5% 17,1% 9,4%
NAew@opeio / nouAuav 5,9% 6,9% 13,4% 18,7% -
Campervan / AuTokivoUpevo / TpoxooniTo 2,8% 1,4% 11,8% 4,8% -
MoTooikAETa 1,7% 1,0% 4,9% 11,6% -
Alkd Jou auTokivnTo 27,2% 27,2% 13,0% 13,1% -
Acpomhavo | esa%  87,3%  o19%  83,4%  961%
Evoikialopevo auTokivnTo 16,7% 14,3% 8,9% 17,7% -
Tpivo 9,2% 10,3% 18,1% 31,1% -
‘AAAO 4,3% 1,3% 1,4% 2,9% - !

Mnyn: GWI, Enegepyaoia: INSETE Intelligence

Ava@opIika E TO HECO KE TO OMOI0 OKOMEUOUV va TA&IBEWYOUV NPOG TOV NMPOOoPIoHO TwV OIAKONWV TOUG, TOUG ENOPEVOUG 12 PNVEG, N

ENIKpATeoTEPN HE Ola@OpAa anavTnaon oTIC und PEAETN ayopEG, NTAV TO aEponAdvo, akoAouBoUpEVN and auTokivnTo Kal TPEVO.

Mo avaAuTika, ue aeponAdvo okoneuel va Ta&IdEWel NPog Tov NPoopIoud Twv diakonwy Toug, To 85,4% Twv Apepikavwy, To 87,3%

Twv Kavadwyv, 10 91,9% Twv Kivelwyv, To 88,4% Twv IvOwVv Kal To 96,1% Twv AucTpaAwv.

Mg 01kd TOUG AUTOKivVNTO OKOoMneUel va Ta&IdEWel NPOG TOV NPOOPICHO TWV d1aKoNwV Toug, To 27,2% Twv AJepikavwy, To 27,2% Twv
Kavadwv, 1o 13% Twv Kivelwv kal To 13,1% Twv IvOwv. Me evoikialOPeVO auTokivnTo okonevel va Ta&IdeWel Npoc ToV NPOoopPIoHO

TwV d1aKONWV TOug, To 16,7% Twv Apepikavwy, To 14,3% Twv Kavadwv, 1o 8,9% Twv Kivelwyv kai 1o 17,7% Twv IvOwv.

Me TpEvo Okonevel va Ta&IBEWEl NPoG TOV NPOOPIoHO TwV dlaKonwVv Toug, To 9,2% Twv Auepikavwyv, To 10,3% Twv Kavadwv, To

18,1% Twv Kivelwv kai 1o 31,1% Twv Ivowv.

10 w1 the next 12 months, how do you intend to travel to your vacation abroad?”. Note: This question is asked to all respondents who have said has started planning a vacation
abroad in the next 12 months. (epwTnon noAAanAwv anavrtioswv). Tnv nepinTwon NG AuoTpaliag, ol nBavec anavtnioeic Npog emAoyn NTav Lovo 1o okApoc/nAoio kai 7o
asponAavo.
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4.11 Noio eival To peyebocg TnNG dandavng oag yia dIakKonec Toug eNOPevouc 12 pnveg; it

MiyoTepo ano 6,T Eodelw ocuvhBwg 13,9% 15,4% 20,0% 28,8% 17,6%
‘Oco Eodeuw ouvriBweg 41,9%_ 40,0% 33,0% 44,9%
MNepiocoTepo ano 6,1 Eodelw ouvhBwg 39,5% 27,6% 39,6% 36,0% 33,0%
Aev Eépw 4,7% 4,5% 0,5% 2,3% 4,5%
(MepioodTepo - AlyoTepo) and 6,1 Eodsuw ouvnBwe 25,6% 12,29 19,6% 7,2% 15,4%

Mnyn: GWI, Ene&epyaaia: INSETE Intelligence

Ava@opika Pe To PeEyeBoc TNG dandvng yia JIaKONECG TOUG ENOMEVOUG 12 WNAVEG, N €niKpaTeaTepn anavtnon o HMA, Kavada kal
AuoTpaAia kal opiaka Tnv Kiva ntav 0TI npoTiBevTal va Eodewouv 0TI E0delouv cuvnBwG, evw oTnv Ivdia oTi npoTiBevTal va Eodewouyv
nepIooOTEPO. Kal OTIC NEVTE XWPEC, auToi nou dNAwaoav oTl Ba E00EWouvV NePICCOTEPA €ival ONPAVTIKA NEPICOOTEPOI and auToug nou
onAwoav nwg 8a &odewouv AlyoTepa. H diapopa auTn €ival 1diaitepa peyaAn oTig HMA, akoAouBoupeveg ano Kiva, AuaTpaAia kal
Kavada.

Mo avaAuTikd, okonevouv va £odéwouv 00a Eodeuouv ouvnOwc, To 41,9% Twv Apepikavwy, To 52,5% Twv Kavadwv, 1o 40% Twv

KivéCwv, To 33% TwVv Ivowv Kal To 44,9% Twv AucTpaAwv.

MepioocoTEPO an’ooo EodeUouv ouvnOwc, okonevel va £odewel To 39,5% Twv Apepikavwy, To 27,6% Twv Kavadwyv, 1o 39,6% Twv

Kivelwv, To 36% TwVv IvOwv kal To 33% Twv AuUCTPpaAwv.

AiyoTEpPO an’ooo Eodelouv ouvnOwc, okonevel va E0dswel To 13,9% Twv Apepikavwy, To 15,4% Twv Kavadwyv, 1o 20% Twv Kivélwy,

To 28,8% Twv IvOwv Kal 1o 17,6% Twv AucTpaiwv.

1 vHow much are you considering spending on vacation(s) abroad in the next 12 months?” . Note: This question is asked to all respondents who have said has started planning
a vacation abroad in the next 12 months.
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4.12 Toug endPeVOUC 12 PNVEG, NOU OKOMEUETE va WEIVETE OTIC OIAKONEG 0aG OTO EEWTEPIKO; 12

Ze £va OeUTEPO ONITI MOU AVNKEI OE EPEvA / oIkoyEvEla / piloug 7.1% 7,8% 15,9% 14,1% 5,9%
Ze oKkAgog / nhoio 9,4% 8,3% 4,9% 11,7% 7.1%
Ze Campervan / AUTOKIVOUHEVO TPOXOOTITO 3,0% 2,9% 13,1% 7.,8% 2,7%
Ze TpoxooniTo / aTaTikd oniTl / TpEIAEp TpoxdoniTou 2,6% 1,3% 13,5% 8,4% 3,0%
Ze oaAe / kaTaguylo 7.7% 5,1% 6,2% 8,7% 9,1%
Ze Eevwva / bed & breakfast 13,5% 12,7% 46,2% 24,6% 14,4%
Ze Y ooTeA 6,1% 3,0% 16,0% 12,6% 3,8%
Ze Eevodoyeio / MoTEA _— 53,7% 62,1% _
Evoikialopevn eEoxIkn KaToikia 21,9% 19,1% 18,5% 20,2% 18,0%
Alapovr/®iAoevia e piloug / oikoyeveia 23,3% 25,5% 12,5% 29,7% 25,6%
Ze oknvn / Kaunivyk 5,1% 5,7% 10,9% 11,6% 4,0%
AAAo 2,3% 2,5% 0,5% 1,2% 1,3%,

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

SXETIKA PE TO NoU oKOMEUOUV va HEIVOUV 01 Und UEAETN ayopEG OTIG DIAKOMEG TOUG OTO £EWTEPIKO TOUG ENOMPEVOUG 12 URVEG, Ol
anavTnoeig eival NoAudIAoTaTeG Kal xapaktnpidovral anod dIapopETIKEG NPOTINNOCEIC. Q0TOCO, N ENIKPATECTEPN ME dla@opd andvTnon
eival To &evodoxeio/poTeA, HMA (71,5%), Kavadag (75,5%), Kiva (53,7%), Ivdia (62,1%), AucTtpaAia (77,9%) kai akoAouBei n n
dlapovn/@iAo&evia oe piAoucg | cuyyeveic, HMA (23,3%), Kavadag (25,5%), Kiva (12,5%), Ivdia (29,7%), AuoTpaAia (25,6%) kai
n evoikialopevn €€oxikn katoikia, HMA (21,9%), Kavadag (19,1%), Kiva (18,5%), Ivdia (20,2%), AucTtpalia (18%). Evdiapepov
napouaoialel n smAoyn Tou &Evwva / bed & breakfast yia 1o 46,2% Twv Kivelwv kal To 24,6% Twv Ivowv, Evw Ta NocooTd €ival

noAU nio XapnAad via TiG AAAEG ayopeEg.

12 v1p the next 12 months, where do you intend to stay when vacationing abroad?” Note: This question is asked to all respondents who have said has started planning a
vacation abroad in the next 12 months. (epwTnon noAAanAwv anavrnoewv)
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4.13 XTI endpeveg OIAKOMEG 0aG OTO EEWTEPIKO, Ti MOCO NpoTiBeaTe va danavnoeTe yia diapovn, ava

dlavukTEpeuon; 13

75 n AiyoTepo 85 n AiyoTepo 7,7% 300 i AiyoTepo 4,0% 1.600 n AiyoTepo 11,4% 105 AiydTepo

76-110 - 86-130 301-450 1.601-2.400 106-170 -
111-145 - 131-175 - 451-600 2.401-3.200 - 171-235 -
146-180 13,1% 176-220 17,1% 601-750 - 3.201-4.000 10,6%  236-310 15,4%
181-215 13,7%  221-265 9,6%  751-900 16,9% 4.001-4.800 11,0%  311-385 8,8%
216-290 10,2%  266-355 7,9% 901-1.200 13,8%  4.801-6.400 10,2%  386-470 5,7%
291-365 6,9%  356-445 3,3% 1.201-1.500 7,8%  6.401-8.000 9,9%  471-555 3,1%
366-440 4,8%  446-535 1,3% 1.501-1.800 3,4%  8.001-9.600 7,7%  556-640 0,7%
441 + 2,2% 536+ 1,0% 1.801+ 2,4% 9.601+ 6,9% 641+ 1,2%
Ae yvopilw 7,3% As yvwpilw 11,4%  As yvopilw 0,9% As yvwpilw 3,9% At yvwpilw 7,5%

Mnyn: GWI, Enegepyaoia: INSETE Intelligence
Ava@opikad Pe To NocO rnou cival diatebeihévol va E00swouyv yia diagovr ava JIaVUKTEPEUON ava AaToho (CUPNEPIAAPBAVONEVWY
POpPwWV), Ol ENIKPATECTEPEG anavTnoelg gival 76-110 USD kal 111-145 USD vyia 1ig HMA (15,7% ka1 17,4% avTioTtoixa), 86-130
CAD ka1 131-175 CAD via Tov Kavada (21,7% ka1 18,9% avTioToixa), 451-600 RMB kail 601-750 RMB yia Tnv Kiva (21% kail 19%
avTioToixa). ZTnv Ivdia ol enikpateoTepeg anavTnoelg ival 1.601-2.400 INR (13,7%) kai 2.401-3.200 INR (14,6%), evw oTnv
AucTpaAia 106-170 AUD (22,7%) kai 171-235 (25,1%).

To 24,1% Twv Apepikavwv gival diatebeigévo va £odewel navw ano 215 USD kal 1o 13,5% Twv Kavadwv eival diatedeiyevo va
Eodcwel navw and 265 CAD ava diavukTtepeuon. To 27,4% Twv Kivelwv eival diateBeipevo va Eodewel navw and 900 RMB kail 1o
34,7% Twv IvOwv civar diatebeipevo va Eodewel navw ano 4.800 INR ava diavukTépeuon. To 10,7% Twv AuoTpalwv eival

olateBeipévo Eodewel navw ano 385 AUD ava diavukTEpeuaon.

13 w0on your upcoming vacation(s) abroad, how much per night would you be willing to spend on accommodation?”. Note: This question is asked to all respondents who have said
has started planning a vacation abroad in the next 12 months.
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4.14 MMolo and Ta napakdaTtw apps N sites xpnoipgonoleite cuvABWC yia va KAveTe kpaTtnon yia Tn diapovn oag; 4

Expedia BISEAE  veituan BSEEE  vakemytrp  BEIGH  sookng.com  [NNNEEISH

Expedia -

Airbnb - Airbnb 24,5% CTrip.com 25,5% Goibibo 25,9% Airbnb 24,6%
Booking.com 18,6% Booking.com 20,6% Qunar 23,2% Booking.com 23,5% Other 13,8%
Other 17,0% Other 18,1% Fliggy 20,6% Trivago 20,0% Expedia 12,1%
Hotels.com 16,3% Trivago 15,3% Tuniu 18,0% Yatra 19,2% Trivago 10,2%
TripAdvisor 13,3% Hotels.com 12,3% MaFengWo 10,8% Agoda 18,1% TripAdvisor 10,2%
Trivago 12,9% TripAdvisor 11,8% elLong 8,8% Cleartrip 14,5% Agoda 6,6%
Priceline 10,5% KAYAK 6,7% Airbnb 8,4% Airbnb 12,5% Hotels.com 5,2%
Travelocity 8,7% Vrbo 4,3% Lvmama 6,5% Hotels.com 10,1% Skyscanner 2,7%
Vrbo 7,8% Trip.com 2,7% Qyer 5,5% Expedia 10,0% Lastminute.com 2,0%
Google Travel 7,0% Hotwire 2,2% Trip.com 3,5% TripAdvisor 8,9% Trip.com 1,6%
KAYAK 5,9% Travelocity 1,9% Booking.com 3,4% Other 5,7% Google Travel 1,6%
Orbitz 5,6% Priceline 1,8% Expedia 3,0% Trip.com 4,5% Vrbo 1,0%
Hotwire 4,8% Hopper 1,8% Trivago 2,8% Skyscanner 4,1% KAYAK 0,8%
Trip.com 4,0% Agoda 1,7% TripAdvisor 2,8% KAYAK 1,2% Klook 0,6%

Mnyn: GWI, Ene&epyaocia: INSETE Intelligence

>TIG und PEAETN ayopeg, e e€aipeon Tnv Kiva, @aivetal n npotignon otnv Expedia, Tnv Airbnb kai Tn Booking wg app 1 site yia
KpdTnon nou oxeTideTal Ye Tn dlapPovn, UE I0XUPEG O1aPoponoInaoei avaloya Tnv ayopd. Mo avaAuTika, Ta Ton 3 apps N sites yia
KpdTnon nou oxeTiCeTal ge Tn dlapovn €ival: oTig HMA: Expedia (30,4%), Airbnb (26,2%), Booking (18,6%), otov Kavada: Expedia
(36,4%), Airbnb (24,5%), Booking (20,6%), otnv Kiva: Meituan (32%), Ctrip.com (25,5%), Qunar (23,2%), otnv Ivdia: Make
My Trip (56%), Goibibo (25,9%), Booking (23,5%), otnv AuoTpaAia: Booking (46%), Airbnb (24,6%), Expedia (12,1%).

14 “Which of these sites or apps would you typically use for booking accommodation?” Note This question is asked to all respondents who have said has started planning a
vacation in the next 12 months or typically takes vacations. (epwTnon noAAanAwv anavrnoewv)
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4.15 'Otav okePTEOTE va TaEIDEWETE 0TO EWTEPIKO, Ti N00od €ioTe diaTeBeipevol va EodeweTe o€ pia long-haul

ntnon (avw Twv 6 Wpwv), HET ENICTPOPNG; 1>

889 USD nj AiyoTepo ava nTrion - 1.119 CAD R AlyoTepo avd nTicn - 3.639 RMB 1) AiydTepo ava nTion 13,5% 20.829 INR ) AlyoTepo ava ntron - 1.319 AUD R AlyoTepo avd nThcn -
890-1.029 USD avd ntran 23,3% 1.120-1.299 CAD avad nThon 20,8% 3.640-4.249 RMB avd nTrion 20.830-24.309 INR ava nTron 1.320-1.539 AUD ava nthon 22,2%
1.030-1.179 USD ava ntrjon 14,4% 1.300-1.479 CAD ava ntrion 13,7% 4.250-4.859 RMB ava ntron 20,8% 24.310-27.789 INR ava ntrion 17,3% 1.540-1.759 AUD ava nThon 12,3%
1.180-1.329 USD avd nTrion 10,1% 1.480-1.669 CAD ava ntrion 6,5% 4.860-5.469 RMB ava ntron 15,0% 27.790-31.269 INR ava ntron 13,0% 1.760-1.979 AUD ava ntron 8,8%
1.330-1.479 USD avd nTrion 4,3% 1.670-1.859 CAD ava nThon 4,8% 5.470-6.079 RMB ava nTrion 10,5% 31.270-34.749 INR avd nTrion 8,0% 1.980-2.199 AUD ava nTnon 7,5%
1.480-1.629 USD avd nTrion 3,9% 1.860-2.049 CAD avd nThon 4,6% 6.080-6.689 RMB ava nTrion 6,4% 34.750-38.239 INR ava nTron 7,5% 2.200-2.419 AUD ava nTrion 4,7%
1.630+ USD ava nTAon 3,0% 2.050+ CAD ava ntion 3,1% 6.690+ RMB avad ntron 3,8% 38.240+ INR ava nTthcn 7,0% 2.420 AUD ava nTron 5,2%
As yvwpilw 12,2% Ae yvwpilw 16,4% As yvopilw 2,0% Ae yvwpllw 6,7% As yvopilw 13,5%

Mnyn: GWI, Enegepyacia: INSETE Intelligence

Ava@opikad Pe To NocO nou cival diatebeipevol va £odewouyv yia uia long-haul nthon EwTepikoU Pe didpKela Avw TwWV 6 WPWV,
OUMNEPIAAQUBAVOUEVWY OAWV TWV POPWV, Ol ENIKPATECTEPEG anavTnoelg eival «889 USD n AlydTepo» kal 890-1.029 USD yia Tig HMA
(28,8% kal 23,3% avrTioToixa). ZTov Kavada ol enikpaTeoTePEG anavThoelg eival «1.119 CAD n Aiyotepo» kal 1.120-1.299 CAD
(30% kai 20,8% avTioToixa). 2710 Kiva ol enikpaTeoTepeG anavTnoelg ival 3.640-4.249 RMB (28,1%) kal 4.250-4.859 RMB (20,8%),
otnv Ivdia «20.829 INR 1 Aiyotepo» (21,1%) kai 20.830-24.309 INR (19,3%), evw oTtnv AuoTpaAia «1.319 AUD 1 AlyoTepo»
(25,7%) kai 1.320-1.539 AUD (22,2%).

Avw Twv 1.330 USD ava ntnon long-haul, givail diateBeipyévo va nAnpwaoel 1o 11,2% Twv Apepikavwy, avw Twv 1.670 CAD 10 12,5%
Twv Kavadwyv, evw otnv Kiva 1o 20,7% cival diatebeigévo va nAnpwoel avw Twv 5.470 RMB ava ntion. =tnv Ivdia, 1o 22,5% eivai
dlatebeipévo va nAnpwoel avw Twv 31.270 INR ava ntnon, evw otn AuoTpaAia, To 17,4% cival diateBelevo va nAnpwaoel navw ano

1.980 AUD ava long-haul ntion.

15 "Thinking about international travel, how much are you willing to spend on a long haul flight (6+ hours)? Thinking about a return flight, to your destination and back, for one
traveler”. Note: Respondents only saw this question if they said they travel by plane for international vacations planned or travel by plane for international vacations typically
taken.
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4.16 OO0 ouxVva VOIKIAGleTE AUTOKIVNTO KATA TN OIAPKEId TWV JIAKONWV 0ac 0TO EEWTEPIKO; 16

Tig NEPICCOTEPEG POPEG 15,4% 9,0% 17,1% 30,1% 6,4%
Kanoleg popeg 35,3% 29,7% 39,8% _ 30,4%
Znaviwg 23,4% 29,6% 24,9% 15,2% 30,2%
MoTe 24,5% 30,9% 17,3% 9,4% 32,8%,

Mnyn: GWI, Ene&epyacia: INSETE Intelligence

Ava@opIika PE TNV €volKiaon auTokIVATOU Katd Tn didpkeia dIaKonwyv OTO EEWTEPIKO, Ol anAvTnon KE TN HEYAAUTEPN OUXVOTNTA OTIC
ayopeg Twv HMA, Kiva kar Ivdiag ATav n anavtnon «Kanoleg popec», evw OTIG ayopeg Tou Kavada kal Tng AucTpaAiag, n
ENIKPATEDTEPN anavTnon NTav «MoTte», ge NnoAU pikprn diagopd and Tnv anavrnon «KAanoleg Qopec» N «Znaviwe». MoAUu uywnAd To

nooooTd Twv Ivowv nou voIkIalel auToKivnTo TIG NEPIOOOTEPEC POPEC.

Mo avaAuTika, TIG NEPICOOTEPEC POPEG VOIKIalel auTokivnTo To 15,4% Twv Auepikavwy, To 9% Twv Kavadwyv, 10 17,1% Twv Kivelwy,

T0 30,1% TwV IvOWV Kal To 6,4% Twv AUCGTPaAWV.

«Kanoiec @opec» voikialel autokivnTo To 35,3% Twv Apepikavwy, To 29,7% Twv Kavadwv, 1o 39,8% Twv Kivelwyv, To 44,7% Twv

Ivdwv kal To 30,4% Twv AuoTpaiwv.

«Znaviwg» volkialel autokivnTo To 23,4% Twv Apepikavwy, To 29,6% Twv Kavadwyv, 1o 24,9% Twv Kivelwyv, T0 15,2% Twv Ivowv

Kal To 30,2% Twv AucTpaAwv.

MoTe dg voikiadel autokivnTo, Katd Tn OIdpKela dIakonwyv OTo €EWTEPIKO, TO 24,5% Twv Apepikavwyv, 1o 30,9% Twv Kavadwv, To

17,3% Twv Kivelwv, 10 9,4% Twv Ivowv kal To 32,8% Twv AUCTPpaAwv.

16 vHow often do you rent a car when vacationing abroad?” Note: This question is asked to all respondents who typically take vacations abroad.
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5.Mapaptnua

AvaAuon anavtnoewyv ava xwpa Pe Baon Tnv nAikiakn d1apdpwon

AkoAouBoUv ol anavTnoeig ue Baon Tnv nAiakn diapBpwaon yia TiG eEETAlOPEVEG AYOPEG.

18,6%

9,1%

| Kiva | 17,4%

Mnyn: GWI, Ene&epyacia: INSETE Intelligence

19,7%

11,1%
5,2%
0,0%
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5.1 HNA

| |1c-2a] 2534 | 3544 | 4554 | 5564 |
DT 15,20 BEBO0N208%  15,6%  19,7%

Mnyn: GWI, Enegepyacia: INSETE Intelligence

1. MNpoBeon dlakonwv TOUG ENOPEVOUC 12 HUAVEG

EKONEU VG K8V BIaKoNéS 0T SEWTEPIKS TOUG ENGHEVOUG 12 Ve | eme%  644%  sa4%  492%  444%  57,3%
EX® Gpioe! va npoYpaHKATIC BIaKonéG oTo cEwTepIK® Tous enbuevous 12 wive GG0 (G260 57506 466%  413% 5500

ZuvnBwg Kavw B1aKkoNEG OTO EEWTEPIKO

ZuvnBwg kavw Blakoneg aTo sEWTEPIKO, aAAd G)1 Toug ENOPEVOUG 12 Jrjveg

Mnyn: GWI, Ene&epyacia: INSETE Intelligence

2. Toug enopevoucg 12 urveg, nooa Ta&idia okoneUETE va KAVETE OTO EEWTEPIKO PJE TOUAAXIOTOV Wi JIAVUKTEPEUON;

-2 C aa3%  39,8%  372%  37,7%  344%  38,6%

3-4 16,0% 16,7% 13,6% 8,9% 7,7%
5-6 5,0% 4,4% 5,8% 1,3% 1,2%
7-8 0,8% 2,3% 1,5% 0,7% 0,5%
9-10 0,6% 0,1% 0,3% 0,1% 0,1%
Néavw anoé 10 1,8% 1,0% 1,0% 0,4% 0,5%

Mnyn: GWI, Enegepyacia: INSETE Intelligence
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3. Ti ano Ta napakdaTw nepiypagel KAAUTEPA TOV NPOYPAUMATIONO TwV dIAKONWV 0AC OTO €EWTEPIKO TOUC EMOPEVOUC
12 pnveg;

'EXw KAgioel / kavovicel JETAPOPA yia opiocueEva / 6Aa Ta Tagidia pou
'Exw kAeioel / kavovioel diapovn) yia opiopeva / 0Aa Ta Tagidia pou
‘Exw kAgiogl / kavovioel dpaoTnpidTnTES Yia opiopéva / 6Aa Ta Ta&idia pou _

EX® Kavel oxE8ia aAAd Bev Ta éxw KAEIDEI / KavovigE akoua | ssam 25 292%  338%  325%
Exw kéinoieg 1Béss o me% 2% 237% 285%  27:8%

3,7% 2,5% 3,3% 5,2% 6,9%

17,6% 14,7%

Aev TO £XW OKEPTEI akopa

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

4. Ta nolouc AOYOUG OKOMNEUETE va KAVETE OIOKONEC OTO EEWTEPIKO TOUC ENOMEVOUC 12 UAVEG;

MNa andAauon / ¥aAdpwon

MNa va Biwow £va veo HEPOC / NOAITICHO

MNa va gkgpeuvnow TNV UnaiBpo / {fow nepineTeia
MNa noAuTteAsia / nepinoinan eautol / AAAwv

MNa va Biwow suneipia Jwng

MNa va kdvw vEeG / ouvapnacTIkEg SpacTnpIOTNTES
MNa va anoAavow kKaAUTEpo Kalpo

MNa va doKIacw VEo paynTo

MNa va Xpnoigonoifow TNV adeid Hou

MNa va enioke@Bw BpnoKeuTIKA PvnuEia / Xwpoug
MNa va napakoAouBriow abAnuarta

AAAo

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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Beach / coast

Camping

City break

Anodpacn oTnv etoxn/enapxia
Kpouadligpa

Fitness (nx nodnAaTto, yoga) -
duon

Resort

Road trip

Safari

IoTionAoia

AEloBgaTa

Spa / retreat

E1di1kA¢g nepioTaong Ta&id (ny yevéBAia, enETeiog)

IaTpikr / KOOUETIKN enEPPfacn

Eniokeyn o= ouyyeveic kal giloug

Mepnatnua / Melonopia

Xelpepiva onop (nx oki)

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

INNY N INTELLIGENCE

5. Toug enduevoug 12 PAveg, T €idoug dIAKOMNEG OKOMEUETE va KAVETE; Ti €idoug diakoneg ouvnBileTe va KAVETE;

Active (ny surfing, avappixnon)

12,4% 7% 7,8%
9,8% 16,4% 8,5 7,2% 4,1%

16,1% __ 16,8% 18,4%

11,9% 16,0% 17,6% 13,7% 17,3%

11,6% 12,2% 12,9% 17,8% 16,3%

12,5% 11,5% 8,6% 3,2% 1,6%

C soe%w  27,3%  262%  19,0%
C209%  197%  197%  154%

0,6% 4,3% 3,8% 2,3% 0,8%
4,8% 5,4% 4,0% 1,9%

I“

6,9% 5,6% 6,0% 5,7% 4,3%

7,7%  22,2%

5,2% 4,3% , ,

19,0%
5,3% 6,7% 5,8% 1,9%

II"
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6. TouG enodpevouc 12 PNVEG, JE NMoIoV OKOMEUETE va KAVeTe Ta&idl oTo eEwTePIKO; ‘OTAV NNYAIVETE OTO EEWTEPIKO,

HE nolov Ta&ideveTe ouvnOwC padi;

Mévoc pou 26,9% 26,8% 23,4% 21,1% 19,6% _
Me Ta naidia Hou / aAAa HEAn TG olkoyéveiag C m7% 334% 48,4% C 374%

Me @iko/piloug _ 22,2% 19,4% 23,0%

Me T/ GUvTPogS ou 18,3% [ 46,8% o asam
9% L 5,6%

Me To kKaToIKidI10 Hou 7,9% 6,8% 5,6% 4,1%
Me Ta&1d1wTIKG ykpoun 6,9% 3,3% 3,5% 1,7% 2,5%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

. Toug endpevoug 12 pnveg, 11 didpkeiag Ta&idl/a oKoneUETE va KAVETE;

Tatidl pe diapkeia 1-4 nuepeg (mini break/long weekend) 33,3% 38,3% 38,2% 33,8% 32,5% _
TaEid1 e Biapkeia 5-7 npépes  sa6%  5,6%|  608%  553%  460%  554%
Tatidl pe SiapkeIa Avw TWV 7 NUEPWYV 33,7% 30,0% 30,2% 30,4% _—

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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8. Toug endpevoug 12 PrAVEG, NOIEC ano TIG NAPAKATW XWPEG, OKEPTECTE VA ENIOKEPOEITE;

| 1624 | 43¢ | 354a | asse | 5564 | mma |
MeEico _sawl amewl 270wl 260%W  1s7%  231%
Kavasé L 233% 243%  224%  219%  183%  22,4%
Mnaxaes C is1%  192%  176%)  233%  162%  18,1%
Irakia C 143%  164%  178%  1se%l 215%  169%
Hv. BaoiAeio C 1a7%  167%  215%  126%  154%  165%
AMes XGPS K./B. ALEpikis ______
FaANia _____
Teaudica ____

13w

Ionavia 8,6

Ianwvia 9,5% _ 10,9%

8,0% 10,6% 11,3%

Aopivikavr AnpokpaTia

EAAada 9,6% 10,7% 9,9%
epupavia 9,2% 10,0% 7,9%
IpAavdia 6,0% 6,0% 7,9%
EABeTia 5,4% 6,9% 11,2%

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

9. Me Bdaon TNV/TIC XWPA/EC NOU ENIAEEATE OTNV NPONYOUHEVN €pWTNON, NOON EKTIKATE OTI Ba €ival n diIdpKEIa Tou
Ta&idioU, anod Tov TONo JIAPOVAG 0aG, WG TOV NPOOPICHO TwV JIAKONWV 0dc;

Méxpi 3 pec (short-haul) 53,3% 53,1% 56,3% 56,9% 47,1% _
3 - 6 peg (mid-haul) C eBA%  644%  67,8%  71,2%  61,2%  66,6%
Méve an 6 Gpeq (long-haul) | 65,6%|  70,2%  70,5% 67,8%752%  63,6%

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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10. Toug endpevoug 12 PAVeG, HE NoIo JECO oKONEUETE va TAEIOEWETE NPOG TOV NPOOPICHO TwV OIAKONWY 0dg;

Zkagog / nAoio 8,7% 10,1% 9,5% 13,5% 11,4%
New@opeio / nouApav 8,7% 7,7% 4,0% 4,9% 2,8%

Campervan / AuToKIVOUpEVO / TpoXOomiTo 2,3% 5,7% 1,8% 2,3% 0,5%
MoTooikAETa 2,1% 2,3% 2,1% 1,0% 0,2%
Alkd pou auTokivnTo 31,5% 28,3% 29,6% 23,9% 18,6%
Acpomhavo  e32%  858%  889%  813%  87,1%
Evoikialopevo auTtokivnTo 15,0% 20,3% 18,4% 15,2% 12,0%
Tpevo 9,7% 9,9% 10,2% 9,3% 5,6%
AAAo 3,2% 3,5% 4,5% 7,5% 3,5%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

11. Mol €ival To peyedog TG dandvng oag yia dIaKOMNEG TOUG ENOPEVOUC 12 PNVEG;

MAiyoTepo and 6,7 Eodelw cuvhRBwg 12,2% 15,8% 15,3% 14,8% 10,0% -
000 EoBeie uvABe. 7% 438%  405%  40,7%| 49,0%  41,9%
Mepiocorepo anb 8,11 Eodevw ouviigwg  IMIAZAGR | 36,3%| 39,79|  38,7% 33,9% 39,5%

3,1% 4,2% 4,5% 5,7% 7,1%

Aev Egpw

Mnyn: GWI, EneEepyaaia: INSETE Intelligence
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12. Toug endpevoug 12 PnVeCG, NOU OKOMEUETE va HUEIVETE OTIC OIAKONEC 0AC OTO EEWTEPIKO;

Ze £va O=UTEPO ONiTI NoU avrkel o epeva / olkoyeveld / piloug 9,2% 9,1% 6,5% 5,3% 3,7%
Ze oKagog / nAoio 4,2% 9,6% 9,7% 12,6% 13,1%
Ze Campervan / AUTOKIVOUHUEVO TPOXOGONITO 4,3% 5,0% 1,9% 1,4% 0,8%
Ze TpOXOOoNITO / OTATIKO ONiTI / TPEIAEP TpoxdonITOU 4,3% 3,9% 2,0% 1,1% 0,6%

Ze gaAg / kaTaguylo 5,6% 8,2% 11,0% 7,7% 4,8%
Ze Eevwva / bed & breakfast 13,8% 17,0% 11,8% 13,5% 9,4%
Ze xoaTteh 4,0% 10,9% 6,2% 5,2% 2,2%
< EevoBoxsio / MoTéA Cesew e 7en 7% 707%
Evoikialopevn eEoxIKA KaTolKia 25,7% 19,7% 28,0% 19,6% 13,4%

Alapovr/®ihoZevia pe @iloug / oikoyEveia 25,1% 25,3% 21,8% 19,2% 23,7%
Ze oKNVA / Kaunivyk 4,4% 8,3% 4,9% 4,2% 2,3%
‘AAAO 2,4% 0,8% 1,5% 1,8% 6,0%

Mnyn: GWI, Ene&epyaaia: INSETE Intelligence

13. ZTIG enOpeveC OIAKONEG 0aG 0TO EWTEPIKO, Ti MOCO NpoTiBeoTe va danavnoeTe yia diapovr, ava OIaVUKTEPEUON;

75 i AlyoTepo

76-110

111-145

146-180

181-215

216-290 5,7%

291-365 4,2% 5,9%
366-440 5,4% 3,5%
441+ 0,0% 2,2%
Ag yvwpilw 4,3% 5,6%

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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14. Molo anod Ta napakdaTw apps N sites xpnoigonolsitTe ouvnOwC yia va KAaveTe KpAaTtnon yia Tn diapgovn odag;

Expedia  28,3%  320%  31,7% 339%  256%  30,4%
Airbrb OSsen stew  264%  18,0%  13,0%

137%  200%  23,2%  18,8%  16,2%
Other 12,7% 13,8%

Hotels.com  19,0%  133%  183% 16,5%
TripAdvisor _ 12,9% 12,0% 11,1% 11,7%

Booking.com

Trivago 16,0% 13,6% 14,3% 10,1% 8,5%
Priceline 5,8% 9,3% 12,1% 13,8% 12,7%
Travelocity 3,4% 8,6% 10,2% 11,3% 10,9%
Vrbo 10,2% 6,8% 6,7% 9,8% 5,4%
Google Travel 7,4% 10,7% 8,3% 4,1% 2,1%
KAYAK 3,4% 6,5% 7,7% 6,6% 5,2%

Orbitz 1,5% 5,9% 8,0% 8,1% 4,5%
Hotwire 6,7% 2,1% 5,6% 5,7% 4,0%
Trip.com 5,1% 4,8% 3,2% 4,1% 2,0%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence
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15. 'OTav okEPTEOTE va Ta&IdEWETE 0TO €EWTEPIKO, Ti MOCO €ioTe diaTebelIpevol va E0deweTe o€ pia long-haul nTAon

(avw TWV 6 WPWV), HET' ENICTPOPNG;

889 1 AiyoTepo ava nmion L 29,9%| 32,69  25,5% 32,19  23,1%  28,8%
890-1.029 ava nTron ______

1.030-1.179 ava ntion 12,5% 12,9% 14,9%
1.180-1.329 ava ntHon 12,4% 8,3% 11,9% 9,5% 7,8%
1.330-1.479 ava ntion 3,2% 5,2% 3,6% 4,0% 5,8%
1.480-1.629 ava ntAon 1,3% 4,7% 5,9% 4,1% 3,1%
1.630+ ava nthon 1,7% 2,6% 4,5% 0,9% 4,9%
Ae yvowpilw 10,7% 11,2% 12,4% 13,7% 13,8%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

16. Mdoo ouxva voikIaleTe auToKivNTO KATA Tn JIApKEIa TwV OIAKONWV 0aG 0TO EEWTEPIKO;

TIC NEPICGOTEPES POPEC 13,8% 18,3% _
Kanoicc Gopéc  se% 401%  374%  324%  272%  353%
Znaviwg 18,8% 19,8% _—

MoTe 21,7%

Mnyn: GWI, Ene&epyaaia: INSETE Intelligence
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5.2 Kavadag

| |ie-2a 2534 | 35-44 | 4554 | 55-64 |
O ve,a00 [INSBISONNEETR0 19,59 20,3%

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

1. MNpoBeon dlIAKONWV TOUC ENOPEVOUC 12 UAVEG

| 1624 | 2438 | 3sas | a5-54 | 5564 | Kavadag |
ZKONEU Va KGVE BIaKoNES 0T SEWTEPIKS TOUG ENGHEVOUG 12 Ve | 7s0% 77e%  721%  ess%  6Le%  7L0%
EX® pxioe! va npoypauaTiZe Biakonés oTo cEwTEpIKS Tous enduevous 12 ivee 72,406 (050 [ 67,70 e27% 57,3% 665

ZuvnBwg kavw Slakonég aTo eEWTEPIKS

ZuvnBwg kavw Giakonég aTo eEwTepIkd, aAAd &)1 Toug enopevaoug 12 prveg

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

2. Toug enopevoug 12 unRveg, nooa Ta&idia okoneUETE va KAVETE OTO EEWTEPIKO UE TOUAAXIOTOV Hia dIAVUKTEPEUDN;

_mmmmm

22, 4%

1-2 ______
3-4 18,0% 12,9% 8,5% 8,5% 7,6%

5-6 4,0% 6,6% 4,6% 0,8% 0,7%

7-8 3,0% 4,1% 4,0% 0,3% 3,2%

9-10 0,7% 0,6% 0,8% 1,7% 1,5%

Mavw and 10 7,4% 5,9% 3,5% 5,3% 4,6%

Mnyn: GWI, EneEepyaoia: INSETE Intelligence
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12 pnveg;

| 1624 | 2434 | 3544 | 4558 | 5564 | Kavadag |
EX® KAGiOE! / KaVOViGEl WETa@opd via opiokéva / Aa Ta Tagidia oy 19,20 1s,4% 28,30 22,0%  23,1%  22,5%
‘Exw kAgiogl / kavovioel dpaoTnpidTnTES Yia opiopéva / 6Aa Ta Ta&idia pou 18,0% 13,6% 11,1% _
EX® Kével oxedia aANG Bev Ta Exw KAEIOEI/ KavOVIGEl aKoua | 3a5%  302%  298%  307%  33,0%  3L5%

3,4% 6,6% 6,1% 8,9% 7,0%

'Exw kAeioel / kavovioel diapovn) yia opiopeva / 0Aa Ta Tagidia pou

'EXW KAMoIeg IGEEG

Aev TO £XW OKEPTEI akopa

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

Ma noloug AOYoUG OKOMEUETE va KAVETE JIAKOMEG OTO EEWTEPIKO TOUG ENOMEVOUG 12 UAVEG;

| ie2a | 2e3s | 3sas | asse | 5564 | Kavadag |

MNa andAauon / ¥aAdpwon

MNa va Biwow £va veo HEPOC / NOAITICHO

MNa va gkgpeuvnow TNV UnaiBpo / {fow nepineTeia
MNa noAuTteAsia / nepinoinan eautol / AAAwv

MNa va Biwow suneipia Jwng

MNa va kdvw vEeG / ouvapnacTIkEg SpacTnpIOTNTES
MNa va anoAavow kKaAUTEpo Kalpo

MNa va doKIacw VEo paynTo

MNa va Xpnoigonoifow TNV adeid Hou

MNa va enioke@Bw BpnoKeuTIKA PvnuEia / Xwpoug
MNa va napakoAouBriow abAnuarta

AAAo

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

3. Ti ano Ta napakdaTw nepiypagel KAAUTEPA TOV NPOYPAUMATIONO TwV dIAKONWV 0AC OTO €EWTEPIKO TOUC EMOPEVOUC
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Beach / coast

Camping

City break

Anodpacn oTnv etoxn/enapxia
Kpouadligpa

Fitness (nx nodnAaTto, yoga) -
duon

Resort

Road trip

Safari

IoTionAoia

AEloBgaTa

Spa / retreat

E1di1kA¢g nepioTaong Ta&id (ny yevéBAia, enETeiog)

IaTpikr / KOOUETIKN enEPPfacn

Eniokeyn o= ouyyeveic kal giloug

Mepnatnua / Melonopia

Xelpepiva onop (nx oki)

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

INNY N INTELLIGENCE

5. Toug enduevoug 12 PAveg, T €idoug dIAKOMNEG OKOMEUETE va KAVETE; Ti €idoug diakoneg ouvnBileTe va KAVETE;

_mmmmm

Active (ny surfing, avappixnon)

 205% 11,0% 1%/ 8,8%
12,7% 14,6% 15,9% _

15,3% 15,9% 13,5% 12,7% 17,1%
4,6% 8,7% 9,2% 9,7% 12,3%
10,0% 6,0% 3,8% 1,1%

165%  24,7%  207%  132%  205%  19,9%

2,2% 3,9% 3,2% 1,7% 0,0%
4,1% 0,6% 3,4% 1,9% 3,8%

I“
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HE nolov Ta&ideveTe ouvnOwC padi;

| 1624 | 2438 | 3544 | 4554 | 55-64 | Kavadig

21,0% 18,8% 13,0% 23,4% _
Me Ta naidia pou / aAAa pEAN TG oIKOYEVEIAg 21,4% 28,0% 26,8%_

Me Giko/pirouc ©a3e%  307%  222%  199% _ 20,8%

Me T/ GUvTPogS ou 14,99 [ 52,9% S04
2,3% (L 2,8%

Me To kKaToIKidI10 Hou 3,0% 3,8% 2,5% 2,0%
Me Ta&1d1wTIKG ykpoun 3,8% 3,1% 2,9% 2,1% 3,9%

Mévocg pou

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

Touc enopevouc 12 pnveg, T1 didpkelac Ta&idi/a okoneUeTE va KAVETE;

| 1624 | 2433|3544 | 4554 | 55-64 | Kavadig |
Tatidl pe diapkeia 1-4 nuepeg (mini break/long weekend) 27,2% 34,8% 30,0% 24,9% 17,0% _
TaEid1 e Biapkeia 5-7 npépes L enzwl  s22%  ssew  4s7w 1% 52,1%
Tatidl pe SiapkeIa Avw TWV 7 NUEPWYV 32,8% 39,3% 34,6% _—_

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

6. Touc enOHPEVOUC 12 PUAVEC, UE NOIOV OKOMNEUETE va KAvVeTe Ta&idl oTo eEwTePIKO; '‘OTAV NMNYAIVETE OTO EEWTEPIKO,
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8. Touc enopevouc 12 PAVEC, NOIEC anod TIGC NAPAKATW XWPEC, OKEPTEOTE VA EMIOKEPOEITE;

| 1624 | 2430 | 3544 | ass5a | 5564 | Kavadag |
HA ©s49%  SLi%  S09%  462%  431%  49,5%

MeEiko 24,8% 20,0% 16,5%
FaAAia 17,7% 21,3% 12,9% 13,1% 16,1%
ItaAia 17,5% 13,2% 11,7% 12,5% 15,2%
Aopivikavn Angokparia 12,7% 10,6% 7,0% 9,7% 16,7%
Ionavia 15,1% 12,0% 6,9% 12,2% 9,2%
Hv. BaoiAzio 6,5% 16,9% 8,4% 9,0% 12,1%
ANAeG Xwpeg K./B. ApgpIKAG 7,3% 7,2% 12,5% 13,6% 10,5%
Mnaydapeg 9,8% 11,6% 7,1% 11,0% 10,8%
Ianwvia 7,9% 10,8% 13,8% 4,7% 4,4%
lepuavia 7,4% 14,9% 3,0% 6,7% 7,1%
EAAGBa 8,1% 11,5% 5,7% 4,9% 10,1%
TZapaika 3,3% 9,5% 5,9% 8,7% 5,7%
MopToyaAia 5,5% 5,4% 5,7% 6,1% 11,3%
N. Kopéa 8,7% 8,7% 6,0% 1,9% 2,9%

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

9. Me Baon TNV/TIC XWPA/EC Nou eNIAEEATE OTNV NPONYOUNEVN EPWTNON, NOON EKTINATE OTI Ba €ival n d1GpKeia Tou
Ta&idioU, anod Tov TONo JIAPOVAG 0aG, WG TOV NPOOPICHO TwV dIAKONWV 0dc;

|| 1624 | 2433 | 3544 | 4554 | 55-6a | KavaBig

Mexp! 3 wpeg (short-haul)

3 - 6 wpeg (mid-haul)
Navw and 6 wpeg (long-haul)

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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10. Toug endpevoug 12 PAVeG, HE NoIo JECO oKONEUETE va TAEIOEWETE NPOG TOV NPOOPICHO TwV OIAKONWY 0dg;

| 1624 | 2434 | 3544 | 4554 | 55064 | Kavadig |

Zkapog / nAoio 8,6% 4,1% 5,8% 4,8% 10,9%
New@opeio / nouApav 17,7% 5,6% 4,3% 4,4% 3,6%
Campervan / AuToKIVOUpEVO / TpoXOomiTo 0,0% 2,6% 1,2% 1,2% 1,9%
MoTooikAETa 3,1% 0,6% 0,7% 0,0% 0,6%

Alkd pou auTokivnTo 29,2% 29,7% 29,8% 23,9% 21,9%
AcponAavo . sa4%  &77%  855%  89,0%  90,4%
Evoikialopevo auTtokivnTo 24,4% 14,7% 15,4% 8,6% 8,0%
Tpevo 11,7% 15,6% 9,4% 7,5% 5,8%
AAAo 2,0% 1,4% 1,2% 1,5% 0,4%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

11. Mol €ival To peyedog TG dandvng oag yia dIaKOMNEG TOUG ENOPEVOUC 12 PNVEG;

| 1624 | 243¢ | 3544 | 4554 | 55-64 |Kavadag]

11,4% 13,1% 18,0% 18,0% 16,5%
s2ew  s2,5%
276%

3,2%

AyoTepo and o,T Eodelw ouvnBwg

‘Oco Eodsuw ouvnBwg
MepiocoTepo and o,TI Eodslw cuvhABwg 27,2% 27,3% 25,3%

Aev Egpw 3,5% 6,1% 5,6% 3,4%

Mnyn: GWI, EneEepyaaia: INSETE Intelligence
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12. Toug endpevoug 12 PnVeCG, NOU OKOMEUETE VA UEIVETE OTIC OIAKOMEC 0AC OTO EEWTEPIKO;

| 1624 | 243a | 3544 | 4554 | 5504 Kavadi

Ze £va O=UTEPO ONiTI NoU avrkel o epeva / olkoyeveld / piloug 7.,7% 9,9% 6,9% 6,8% 7.2%
Ze oKagog / nAoio 2,3% 9,4% 6,8% 9,9% 12,9%
Ze Campervan / AUTOKIVOUHUEVO TPOXOGONITO 0,0% 5,9% 3,5% 1,6% 2,2%

Ze TpOXOOoNITO / OTATIKO ONiTI / TPEIAEP TpoxdonITOU 1,0% 1,9% 1,3% 0,7% 1,5%
Ze gaAg / kaTaguylo 2,5% 6,3% 7,8% 4,3% 3,4%

Ze Eevwva / bed & breakfast 8,3% 12,2% 17,7% 7,3% 17,2%
Ze xoaTteh 1,0% 5,8% 3,4% 0,8% 2,9%
=< EevoBoyelo / Moén C een  7uswl mam 7eam 7%
Evoikialopevn eEoxIKA KaTolKia 20,0% 20,1% 18,2% 18,0% 19,1%
Alapovr/®ihoZevia pe @iloug / oikoyEveia 37,3% 23,0% 20,7% 26,3% 22,0%
Ze oKNVA / Kaunivyk 5,7% 10,5% 5,0% 4,3% 1,3%
‘AAAO 3,3% 2,6% 1,2% 4,1% 1,3%

Mnyn: GWI, Ene&epyaaia: INSETE Intelligence

13. ZTIG enOpeveC OIAKONEG 0aG 0TO EWTEPIKO, Ti MOCO NPoTiBeoTE va danavnoeTe yia diapovn, ava OIavVUKTEPEUODN;

mmmmmm

85 1 AiyoTepo 10,3% _

86-130 o TR s o R Y ..

131-175 131%  182%  257%  19,7%  165%  18,9%

176-220 a6 142%  175%  108%  17,6%  17,1%
136w

221-265 5,5% 11,8% 5,1%
266-355 3,0% 10,4% 8,8% 6,5% 9,4%
356-445 3,1% 3,2% 2,9% 2,8% 4,8%
446-535 4,5% 0,0% 0,5% 1,2% 0,9%
536+ 3,1% 0,0% 1,0% 1,3% 0,0%

neyvopito [ 157%  85% 560 127% 17,00

Mnyn: GWI, Enegepyacia: INSETE Intelligence
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14. Molo anod Ta napakdaTw apps N sites xpnoigonolsitTe ouvnOwC yia va KAaveTe KpAaTtnon yia Tn diapgovn odag;

| 1624 | 2434 | 3544 | 4558 | 5564 | KavaBég

Expedia
Airbnb

Booking.com

Other
Trivago
Hotels.com
TripAdvisor
KAYAK
Vrbo
Trip.com
Hotwire
Travelocity
Hopper
Priceline

Agoda

INNY N INTELLIGENCE

 228%  352%|  41,6%  41,7%  38,3%  364%
D a02%  196%  27,3%  20,0%  17,3%

15,7% _— 14,7% 19,1%
12,5% 12,3% 123%  259%  297%  18,1%
19,0% _ 12,2% 11,4% 12,1%

10,2% 4,9% 14,8% 15,9% 17,0%
9,7% 11,6% 7,5% 7,7%
18,3% 5,1% 3,6% 3,2% 5,0%
2,8% 4,0% 5,5% 3,0% 6,1%
2,0% 6,5% 1,9% 1,2% 0,8%
0,9% 4,0% 1,9% 1,3% 2,4%
0,9% 1,1% 2,2% 1,9% 3,7%
0,9% 6,5% 0,8% 0,0% 0,0%
0,0% 2,2% 3,0% 0,0% 3,4%
0,0% 2,9% 1,3% 2,8% 1,2%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

48



INNY N INTELLIGENCE

15. 'OTav okEPTEOTE va Ta&IdEWETE 0TO €EWTEPIKO, Ti MOCO €ioTe diaTebelIpevol va E0deweTe o€ pia long-haul nTAon
(avw TWV 6 WPWV), HET' ENICTPOPNG;

| cap | 1624 | 24-3a | 3544 | 4554 | 5564 | Kavadag
1.119 A Nysrepo ava nrion [INNNNSSA0 2,10 (05250 Sa 0 218 s0,0%
1.120-1.299 avé rmon | 19,3%| 26,0%  18,6%  20,0%  190% 208%

1.300-1.479 avé nTAon 7,1% 13,4% 14,1% 15,3%

1.480-1.669 ava nTAon 7.1% 6,3% 3,8% 7,0% 9,0%
1.670-1.859 ava nTron 3,5% 8,3% 3,6% 3,4% 4,6%
1.860-2.049 ava nTron 3,5% 8,6% 4,0% 2,0% 4,29%

2.050+ avé nThon 6,1% 0,0% 4,9% 3,2% 2,2%
£e yvepie C 179% 9,4% 155%  17,4%  23,9%  16,4%

Mnyn: GWI, Ene&epyaaia: INSETE Intelligence

16. Mooo ouxva voikialeTe auToKivnTo KATA TN JIApKEId TwV OIAKONWY 0ag OTo szTsleé;

mmmmm

4,0% 12,8% 11,2%

TIG NEPICCOTEPEG (POPEG
Kanoleg popEg
Znaviwg

MoTe

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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5.3 Kiva

17,4%  11,1%

Mnyn: GWI, Enegepyaoia: INSETE Intelligence

1.MpdBeon diakonwv Toug ENOPEVOUG 12 UNVEC

ZKONEU Va KGVE BIaKoNES 0T SEWTEPIKS TOUG ENGHEVOUG 12 Ve | sed%  635%  69,8%  6L3%  S66%  62,7%
EX® pxioe! va npoypauHaTiZe Biakonés oTo cEWTERIKS Tous enduevous 12 vee | 53,8%  608%| 68,10  599%  533%  60,4%
SuviBag Kive Blakonés 1o eEwTERIKS O e3a% 720% 828%  756%  723%  741%

ZuvnBwg kavw Giakonég aTo eEwTepIkd, aAAd &)1 Toug enopevaoug 12 prveg 10,5% 11,1% 15,6%

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

2. Toug enopevoug 12 unRveg, nooa Ta&idia okoneUETE va KAVETE OTO EEWTEPIKO UE TOUAAXIOTOV Hia dIAVUKTEPEUDN;

12 © Ao 3% 373%  361%  383%  384%

3-4 11,4% 15,4% 17,4% 13,4% 12,4%
5-6 1,6% 5,6% 6,4% 3,7% 2,2%
7-8 1,4% 2,2% 4,9% 4,4% 2,0%
9-10 0,6% 0,6% 1,5% 1,6% 0,0%
Mavw and 10 0,4% 0,6% 2,3% 2,1% 1,8%

Mnyn: GWI, EneEepyaoia: INSETE Intelligence
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12 pnveg;

'EXw KAgioel / kavovicel JETAPOPA yia opiocueEva / 6Aa Ta Tagidia pou

'Exw kAeioel / kavovioel diapovn) yia opiopeva / 0Aa Ta Tagidia pou

L stam 267%

‘Exw kAgiogl / kavovioel dpaocTnpidTnTES Yia opiopéva / 6Aa Ta Ta&idia pou _—_—_
'Exw kavel oxedia ahAd dev Ta Exw KAeioel / kavovicel akopa _—_—_
_ 10,9% 10,3% 11,0%

4,3% 2,5% 2,3% 5,9%

'EXW KAMoIeg IGEEG

Aev TO £Xw OKEPTEI akopa 4,7%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

a noloug AOYOUG OKOMEUETE va KAVETE JIAKOMEC OTO EEWTEPIKO TOUG EMOMPEVOUG 12 UAVEG;

| ic2a | 243a | 3544 | assa | 5564 Kiva |
Fia ansAauan / xaAépwan | es3m  494m  350%  39,3%  346%  416%
Ma va Boow va véo képos / noAmows [ ses%  475%  3ss%  396%  350%  442%

MNa va e&epeuvrjow TNV Unaibpo / {fow nepineTeia 20,8% 21,7% 18,8% 14,3% 19,8%
MNa noAuTéAsia / nepinoinon gautou / GAAwv 27,1%
MNa va Biwow suneipia dwng 26,3% 24,8% 22,4% 16,6% 19,3%
MNa va kavw vEeG / ouvapnaaTikeg SpacTnpIOTNTEG 26,1% 25,0% 23,4% 23,6%
MNa va anoAavow kaAuTEpo Kalpo 23,7% 25,4% 22,7% 21,3% 24,6%
MNa va dokiydow veo gaynTod _ 27,1% 27,3% 25,6%

MNa va xpnoihonoifow TNV adeid Hou 15,2% 22,5% 17,9% 15,6% 14,7%
MNa va enioke@Bw BpnokeuTIKA PvnuEia / Xwpoug 10,9% 11,6% 11,9% 12,2% 15,4%
MNa va napakoAouBricw abAnuara 8,5% 13,4% 11,0% 14,5% 11,3%
AAAo 0,9% 1,4% 0,6% 0,3% 1,4%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

3. Tiano Ta napakatw Neplypapel KAAUTEPA TOV NMPOYPANKATIONO TWV JIAKONWY 0dC OTO EEWTEPIKO TOUGC ENOUEVOUG
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5. Toug endpevoucg 12 pnveg, T €idouc dIaKONEG OKOMEUETE va KAveTe; Ti €idoug diakoneg ouvnBileTe va KAVETE;

Active (ny surfing, avappixnon) 19,7% 15,2% 13,9% _
Beach / coast ______
Camping 15,5% 15,6% 12,4% 10,2% _
City break R
Anodpacn oTnv etoxn/enapxia 17,8% 18,6% 16,1% 15,3% 18,3%
Kpoualigpa 16,6% 19,0% 17,6% 18,9% 13,1%

14,8%

Fitness (nx nodnAaTto, yoga)
duon

Resort

Road trip

Safari

IoTionAcia

AEloBgaTa

Spa / retreat

E1di1kA¢g nepioTaong Ta&id (ny yevéBAia, enETeiog)
IaTpikr / KOOUETIKN enEPPfacn
Eniokeyn o= ouyyeveic kal giloug

Mepnatnua / Melonopia

Xelpepiva onop (nx oki)

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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6. TouG enodpevouc 12 PNVEG, JE NMoIoV OKOMEUETE va KAVeTe Ta&idl oTo eEwTePIKO; ‘OTAV NNYAIVETE OTO EEWTEPIKO,

HE nolov Ta&ideveTe ouvnOwC padi;

Movog pou 24,0% 17,7% 21,2% 18,0% 13,3% _
Me Ta naidia pou / aAAa pEAN TG oIKOYEVEIAg 8,7% 32,1% 23,1%_
Me @iko/piloug _ 30,1% 24,1% 23,5% 18,5% _
Me To/Tn clvTpogpd Hou 16,8% _
Me To kKaToIKidI10 Hou 3,3% 4,6% 5,6% 5,9% 2,5% _
Me Ta&1d1wTIKG ykpoun 10,3% 11,4% 12,0% 13,8% 17,3% _

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

. Toug endpevoug 12 pnveg, T didpkeiag Ta&idl/a okoneUEeTe va KAVETE;

Tatidl pe diapkeia 1-4 nuepeg (mini break/long weekend) 27,4% 23,4% 22,6% 25,6% 17,7%

TaEio! e Bidpeia 5-7 nuépec s 70,2% 687%  648%  662%  66,6%

Tatidl pe SiapkeIa Avw TWV 7 NUEPWYV 30,3% 28,2% 24,4% 24,7% 27,1% _

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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8. Toug endpevoug 12 PAVEG, NOIEG ano TIG NAPAKATW XWPEG, OKEPTECTE VA ENIOKEPOEITE;

Ziykanoupn
Ianwvia
TalAavon
AucTpalia
N. Kopga
N£a ZnAavdia
MaAdiBeg
MaAaicia
FaAAia

HMA
Kavadag
ItaAia
EABeTia

Hv. BagiAgio

Ivdovnaia

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

9. Me Bdon TNV/TIC XWPA/EC NoU ENIAEEATE OTNV NPONYOUHEVN €pWTNON, NOON EKTIYATE OTI Ba €ival n diIdpKEIa Tou
Ta&diou, ano Tov TOMo SIANOVAC 0AG, WG TOV NPOOPIoHO TwV dIAKONWY 0dac;

Méxpi 3 @pec (short-haul) 37,2% 32,2% 31,1% 32,1% 26,5% _
3 - 6 Gpeg (mid-haul)  s75%  61,4%  6L,6%  653%  58,7%  61,2%
Méva ano 6 Gpeg (long-haul) [ 83,20 87,39 | 84,8% 85,79 \85,7%  854%

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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10. Toug endpevoUC 12 PRVEC, YE MOIO PECO OKONEUETE va TAEIDEWETE NPOC TOV NPOOPICHO TwV JIAKONWV 0ac;

Zkapog / nAoio 8,5% 16,6% 16,5% 17,2% 8,9%
New@opeio / nouApav 10,3% 11,8% 17,4% 13,5% 10,3%
Campervan / AuToKIVOUpEVO / TpOXOOMITO 8,4% 11,4% 14,2% 13,9% 8,1%
MoToGIKAETa 1,0% 3,4% 7,9% 6,6% 3,0%
AIKO pJou auTokivnTo 13,2% 16,3% 15,1% 8,8%

7,1%
Acponkévo Cssa% sao%  ssew  soS% 953

Evoikialopevo auTtokivnTo 5,6% 9,6% 11,3% 9,9% 4,0%
Tpévo 14,8% 19,8% 19,9% 18,1% 13,6%
AAMo 1,1% 0,5% 2,4% 1,3% 1,4%

Mnyn: GWI, Ene&epyaaia: INSETE Intelligence

11. Molo6 €ival To peyedog TG dandvng oag yia dIaKONeG TOUG ENOPEVOUC 12 PNVEG;

NAiyoTepo and 6,7 Eodsvw cuvhRBwg

‘Ogo Eodsuw ocuvnbwg
MepiogdTepo and 6,1 Eodsuw ocuvRBwg
Nev EEpw

Mnyn: GWI, Enegepyaocia: INSETE Intelligence
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12. Toug endpevoug 12 PnVeCG, NOU OKOMEUETE VA UEIVETE OTIC OIAKOMEC 0AC OTO EEWTEPIKO;

Ze £va O=UTEPO ONiTI NoU avrkel o epeva / olkoyeveld / piloug 12,0% 16,7% 19,7% 15,7% 8,7%

Ze oKagog / nAoio 3,3% 4,5% 4,3% 7,5% 5,8%
Ze Campervan / AUTOKIVOUHUEVO TPOXOGONITO 9,5% 15,4% 16,6% 9,8% 8,5%
Ze TpOXOOoNITO / OTATIKO ONiTI / TPEIAEP TpoxdonITOU 8,3% 13,4% 14,8% 18,1% 10,8%

Ze gaAg / kaTaguylo 6,0% 7.5% 6,5% 5,9% 2,9%

22 Eeviva / bed & breakfast L a1%  S02%  42,7%  4L7%  49.8%  462%
Se xoaTeA 20,0% 17,9% 13,9% 16,1% 10,7%_
< EevoBoxsio / MoTéA | eas%  S88%  464%  50,6%  49,3%  537%
Evoikialopevn eEoxIKA KaTolKia 18,3% 23,0% 16,7% 16,7% 16,4% _

Alapovr/®ihoZevia pe @iloug / oikoyEveia 9,6% 10,6% 12,0% 16,4% 17,2%
Ze oKNVA / Kaunivyk 9,5% 13,8% 10,8% 11,3% 5,8%
‘AAAO 0,4% 0,5% 0,7% 0,5% 0,0%

Mnyn: GWI, Ene&epyaaia: INSETE Intelligence

13. ZTIG enOpeveC OIAKONEG 0aG 0TO EWTEPIKO, Ti MOCO NPoTiBeoTE va danavnoeTe yia diapovn, ava OIavVUKTEPEUODN;

-am-mmmmmm
300 nf AiyoTepo 7,9 2,8% 2,7% 5 9%_
301-450 _ 8,6% 9,2% _ 10,4% _
451-600 Catow  asaw 200wl 23w 231% 210w
601-750 L w7 197%  191%  18,7%  196%  19,0%

751-900
s01-1.200 | 12,7%|  143%  161%  12,7%

1.201-1.500 4,6% 9,4%

1.501-1.800 4,2% 4,4% 2,6% 3,5% 1,5%
1.801+ 2,3% 3,3% 2,8% 1,3% 0,5%
Ae yvopilw 0,6% 0,2% 1,5% 0,9% 1,9%

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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14. Molo anod Ta napakdaTw apps N sites xpnoigonolsitTe ouvnOwC yia va KAaveTe KpAaTtnon yia Tn diapgovn odag;

Meituan
CTrip.com
Qunar
Fliggy
Tuniu
MaFengWo
elong
Airbnb
Lvmama
Qyer
Trip.com
Booking.com
Expedia
TripAdvisor

Trivago

INNY N INTELLIGENCE

| 338%  31,8%  21,0%  23,5%  144%  255%
. 283%  28,0%  209%  18,9% 183%  23,2%
A% 27,7% 16,3% 14,9%  20,6%
18,4% 162%  23,1%  18,0%

7,9% 11,2% 12,4% 10,7% 9,7% _

5,2% 9,3% 9,3% 9,9% 9,8% _

10,9% 10,9% 6,7% 8,1% 4,4% _

5,0% 4,5% 8,4% 5,6% 9,7% _

4,6% 6,7% 5,7% 4,5% 5,6% _

3,9% 3,5% 3,9% 2,6% 3,7% _

3,0% 4,8% 3,5% 2,6% 2,3% _

2,7% 2,3% 4,3% 3,1% 1,1% _

1,9% 2,9% 4,0% 2,4% 1,3% _

1,8% 2,6% 3,9% 2,5% 2,3% _

Mnyn: GWI, Enegepyaocia: INSETE Intelligence
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15. 'OTav okEPTEOTE va Ta&IdEWETE 0TO €EWTEPIKO, Ti MOCO €ioTe diaTebelIpevol va E0deweTe o€ pia long-haul nTAon
(avw TWV 6 WPWV), HET' ENICTPOPNG;

3.639 RMB 1 AiyoTepo ava ntron _ 12,4% 10,9% 13,3% 14,4% _
3.640-4.249 RMB ava nTAon _—————
4.250-4.859 RMB ava mion 165%  23,4%  240%  163%  195%  20,8%

4.860-5.469 RMB ava nTrion 16,5% 13,3% 16,2% 14,5% 13,7%
5.470-6.079 RMB ava ntron 9,3% 10,3% 11,2% 9,7% 11,5%
6.080-6.689 RMB ava nTron 5,6% 7,3% 5,7% 7,6% 5,3%
6.690+ RMB ava nTAon 2,6% 5,3% 3,8% 3,1% 3,2%
At yVwpilw 1,8% 1,1% 2,2% 2,2% 3,8%

Mnyn: GWI, Ene&epyaaia: INSETE Intelligence

16. Mooo ouxva voikialeTe auToKivnTo KATA TN JIAPKEId TwV OIAKONWY 0aG 0TO EWTEPIKO;

TIG NEPICCOTEPEG (POPEG 11,6% 14,2% 22,4% 19,8% 12,7% _
Kanois Gopéc 326 392%  4L7% 447%  385%  39,8%
Znaviwg 27,0% _ 22,1% 19,5% 25,3% _
MNote 23,5% 16,0% 13,7% 16,1% 23,6% _

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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5.4 1Ivdia

5,2%

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

1. MpoBeon diakoNwWV TOUC ENOHUEVOUC 12 PNVEC

EKONEU VG K8V BIaKoNéS 0T SEWTEPIKS TOUG ENGHEVOUG 12 Ve © eL0% 788 752%  672%  704%  70,5%
EX® apxioe! va npoYpauKATIC BIaKonéc oTo cEwTepIK® Tous enbuevous 12 wives | 57,30 Iz 00 L7580 | eagneleasel e7,7%

ZuvnBwg Kavw B1aKkoNEG OTO EEWTEPIKO

ZuvnBwg kavw Blakoneg aTo sEWTEPIKO, aAAd G)1 Toug ENOPEVOUG 12 Jrjveg

Mnyn: GWI, Ene&epyacia: INSETE Intelligence

2. Toug endpevoug 12 pnveg, nooa Ta&idla OKONEVUETE va KAVETE OTO EEWTEPIKO PE TOUAAXIOTOV HIa OIAVUKTEPEUON;

21,1% 24, 8%

12 ______
3-4 13,8% 13,0% 9,5%
5-6 4,2% 10,1% 6,3% 5,6% 2,3%
7-8 1,7% 1,3% 3,6% 2,4% 2,6%
9-10 0,9% 0,9% 1,7% 0,8% 0,0%
Mavw and 10 3,2% 6,8% 2,1% 1,1% 1,0%

Mnyn: GWI, Enegepyaoia: INSETE Intelligence
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12 pnveg;

'EXw KAgioel / kavovicel JETAPOPA yia opiocueEva / 6Aa Ta Tagidia pou 23,1% 24,6% 24,2% 8,9% _
'Exw kAeioel / kavovioel diapovn) yia opiopeva / 0Aa Ta Tagidia pou 20,4% _—_ 13,5%

‘Exw kAgiogl / kavovioel dpaocTnpidTnTES Yia opiopéva / 6Aa Ta Ta&idia pou 22,5% 22,7% 7,1%

'EXW KAMoIeg IGEEG 16,7% 10,2% 9,1% 17,1% 17,0% _
Aev TO £Xw OKEPTEI akopa 6,1% 2,5% 2,4% 3,6% 8,9% _

'Exw kavel oxedia ahAd dev Ta Exw KAeioel / kavovicel akopa

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

a noloug AOYOUG OKOMEUETE va KAVETE JIAKOMEC OTO EEWTEPIKO TOUG EMOMPEVOUG 12 UAVEG;

| 1624 | 2434 | 3544 | 4554 | 5564  vdia |
Fa anéAauon / xahdewen o s2% staw  SL7%  52,3%  62.0%  52,6%
Ma va Biéow €va véo 4épos / moNiops C L% 448%  487%  478%  S24%  481%
lNa va eiepeuvriow TNV unaibpo / {fow nepinereia 21,9% _

MNa noAuTéAsia / nepinoinon gautou / GAAwv

MNa va Biwow suneipia dwng

MNa va kavw vEeG / ouvapnaaTikeg SpacTnpIOTNTEG
MNa va anoAavow kaAuTEpo Kalpo

MNa va dokiydow veo gaynTod

MNa va xpnoihonoifow TNV adeid Hou

MNa va enioke@Bw BpnokeuTIKA PvnuEia / Xwpoug
MNa va napakoAouBricw abAnuara

AAAo

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

3. Tiano Ta napakatw Neplypapel KAAUTEPA TOV NMPOYPANKATIONO TWV JIAKONWY 0dC OTO EEWTEPIKO TOUGC ENOUEVOUG

60
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5. Toug endpevoucg 12 pnveg, T €idouc dIaKONEG OKOMEUETE va KAveTe; Ti €idoug diakoneg ouvnBileTe va KAVETE;

Active (ny surfing, avappixnon) 16,0% 16,6% 18,2% 18,3%

Beach / coast 2o o I I N IR

Camping 17,8% 21,2% 14,4% 12,9%
City break 21,5% 23,3% 22,6% 10,1%
Anodpacn oTnv etoxn/enapxia 18,7% 20,5% _ 23,1% 19,7%
177%  265%  31,3%  268%  12,9%
Fitness (nx nodnAaTto, yoga) - 13,3%
duon

Resort

Kpouadligpa

Road trip

Safari

IoTionAcia

AEloBgaTa

Spa / retreat

E1di1kA¢g nepioTaong Ta&id (ny yevéBAia, enETeiog)
IaTpikr / KOOUETIKN enEPPfacn

Eniokeyn o= ouyyeveic kal giloug

Mepnatnua / Melonopia

Xelpepiva onop (nx oki)

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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6. Touc enOHPEVOUC 12 PUAVEC, UE NOIOV OKOMNEUETE va KAvVeTe Ta&idl oTo eEwTePIKO; '‘OTAV NMNYAIVETE OTO EEWTEPIKO,

HE nolov Ta&ideveTe ouvnOwC padi;

Mévog wou 7% 335%  292%  28,1%

16,4%  32,0%
M Ta naiia pou / @hAa pEAn TG oikoyéveiag 16,5%  32,7% 53,20 62,4%  452%  351%
Me @iko/piloug _— 25,1% 22,9% 13,0% _
M 70/ GiVTPOO pou 10,6%  428%  60,3% 58,0%  559%  383%

Me To kKaToIKidI10 Hou 3,6%

5,6% 3,6% 1,6% 0,0 3,9%
Me Ta&1d1wTIKG ykpoun 12,2% 14,2% 9,7% 6,1% 14,0% _
Mnyn: GWI, Enegepyaocia: INSETE Intelligence

Touc enopevouc 12 pnveg, T1 didpkelac Ta&idi/a okoneUeTE va KAVETE;

Tatidl pe diapkeia 1-4 nuepeg (mini break/long weekend) 36,9% 31,1% 26,1% _ 27,8% _
TaEid1 e Biapkeia 5-7 npépes C asaml s2,8% 497%  460%  350%  45,8%

Tatidl pe SiapkeIa Avw TWV 7 NUEPWYV 32,4% 33,3% _

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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8. Touc enopevouc 12 PAVEC, NOIEC anod TIGC NAPAKATW XWPEC, OKEPTEOTE VA EMIOKEPOEITE;

Ziykanoupn

HMOA

TaUAavaén _
HAE 7w
AuoTpania o sw
MaAaicia _
EABeTia 12,6% O 144%
Kavadag 13,7% 16,9% 11,3% _
Ianwvia _ 13,2% 12,9% _
MaAdipeg 13,3% 16,2% 10,8% _
Hv. BaoiAsio 10,8% 13,4% 14,4% _
N£a ZnAavdia 10,8% 12,4% 15,5% _
FaAAia 11,1% 12,9% 11,5% _
Z. ApaBia 6,2% 12,2% 13,7% _
Feppavia 9,1% 11,3% 10,4% _

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

9. Me Baon TNV/TIC XWPA/EC Nou eNIAEEATE OTNV NPONYOUNEVN EPWTNON, NOON EKTINATE OTI Ba €ival n d1GpKeia Tou
Ta&idioU, anod Tov TONo JIAPOVAG 0aG, WG TOV NPOOPICHO TwV dIAKONWV 0dc;

Méxpi 3 @pec (short-haul) 33,5% 36,4% 41,1% 40,6% 38,2% _
3 - 6 dpeg (mid-haul) | 59,9%  69,8%  69,2%  654%  546%  656%
Méve and 6 Gpeq (long-haul) [ 81,89 [ 182,9% 844% 77,6%| . 80,8%  82,3%

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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10. Toug endpevoug 12 PAVeG, HE NoIo JECO oKONEUETE va TAEIOEWETE NPOG TOV NPOOPICHO TwV OIAKONWY 0dg;

Zkapog / nAoio 16,4% 20,1% 18,1% 9,1% 9,1%
New@opeio / nouApav 19,6% 19,4% 17,4% 21,3% 10,0%
Campervan / AuToKIVOUpEVO / TpoXOomiTo 4,8% 7.3% 2,5% 2,7% 0,0%
MoTooikAETa 12,0% 13,2% 9,3% 11,8% 6,2%
Alkd pou auTokivnTo 12,6% 14,5% 13,1% 13,7% 4,1%
Acpomhavo | ese%  868%  920%  944%  90,2%
Evoikialopevo auTtokivnTo 13,5% 21,8% 16,9% 18,1% 15,0%
Tpevo 31,7% 32,5% 26,7% 38,7% 22,4%
AAAo 4,5% 2,4% 1,9% 0,4% 4,5%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

11. Mol €ival To peyedog TG dandvng oag yia dIaKOMNEG TOUG ENOPEVOUC 12 PNVEG;

NiyoTepo anod 0,11 Eodelw ouvnBwg
‘Oco Eodsuw ouvnBwg

MepiccoTepo and 6,71 Eodelw ocuvhABwg
Aev Egpw

Mnyn: GWI, EneEepyaaia: INSETE Intelligence
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12. Toug endpevouc 12 PrVEG, NoU OKONEUETE va PEIVETE OTIC OIAKOMNECG 0AC OTO EEWTEPIKOD;

Ze eva OsUTEPO ONITI NOU AvAKEl O EJEva / OIKOYEVEID / PiAoug 12,3% 14,2% 17,3% 14,2% 11,0%

Ze okapog / nAoio 13,8% 12,7% 9,5% 8,9% 5,0%
Ze Campervan / AUTOKIVOUMEVO TPOXOOMNITO 6,4% 10,7% 5,4% 7,8% 4,1%
Ze TpoXOonITo / oTATIKG oniTl / TPEIAEP TPOXOONITOU 7,8% 11,1% 7,0% 3,6% 5,7%

Ze gahe / katapuyio 10,0% 7:.1% 10,8% 9,4% 2,5%
Ze Eevwva / bed & breakfast 25,8% 26,6% 22,6% 22,0% 16,2%
S XOOTEA 12,4% 14,9% 11,9% 12,6% 0,0%
Ze Eevodoyeio / MaTEA
Evoikialopevn eEoxIKn KaTolkia 20,4% 23,3% 17,2% 22,2% 5,5%
Alapovn/®ihoEevia pe Qihouc / oikoyEveia 29,9% _ 20,3% 28,9% _
Ze oKnNvh / KAGEnIvyk 15,3% 10,2% 11,6% 10,6% 2,1%
AAAo 1,1% 1,5% 1,1% 0,0% 2,1%

Mnyn: GWI, Ene&epyaaia: INSETE Intelligence

13. ZTIC eENONEVEC DIAKONEC 0aC 0TO EEWTEPIKO, Ti N0oad NpoTiBeoTe va danavnoeTe yia diagovr, ava dIavVUKTEPEUON;

1.600 7 Myorepo | 15,9%  12,0% 5,3%

1.601-2.400 [ d6,9%  13,0%  121%

2401-3.200 NS 127%  115%) 158%
3.201-4.000 10,8%

4.001-4.800 10,5%

4.801-6.400 9,3%

6.401-8.000 6,6%

8.001-9.600 3,7%

9.601+ 3,0%

Ag yvwpilw 3,5%

Mnyn: GWI, Enegepyacia: INSETE Intelligence
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14. Molo anod Ta napakdaTw apps N sites xpnoigonolsiTe ouvnOwC yia va KAaveTe KpAaTtnon yia Tn diapgovn odag;

Make MyTrp | 56,0%  53,5%| 626%  556%  469%  56,0%

KAYAK 1,1% 1,9% 0,1% 0,8% 2,3%

Goibibo 23,5% 26,5% 29,9% 26,3% 18,4% _
Booking.com 22,5% 23,6% 25,9% 24,2% 18,2% _
Trivago 19,2% 22,6% 20,2% 17,9% 10,0% _
Yatra 14,3% 23,5% 23,3% 17,4% 5,1% _
Agoda 11,9% 20,1% 22,7% 25,6% 10,8% _
Cleartrip 10,9% 18,6% 16,9% 10,2% 4,7% _
Airbnb 10,7% 12,6% 15,0% 14,6% 9,3% _
Hotels.com 7,4% 13,2% 8,8% 12,1% 6,2% _
Expedia 6,0% 10,7% 11,8% 16,3% 10,8% _
TripAdvisor 8,3% 8,8% 11,5% 7,2% 6,2% _
Other 7,3% 3,3% 4,2% 6,3% 17,9% _
Trip.com 4,4% 6,7% 2,5% 2,1% 0,4% _
Skyscanner 2,1% 7,5% 2,2% 2,4% 2,8% _

L

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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15. 'OTav okEPTEOTE va Ta&IdEWETE 0TO €EWTEPIKO, Ti MOCO €ioTe diaTebelIpevol va E0deweTe o€ pia long-haul nTAon
(avw TWV 6 WPWV), HET' ENICTPOPNG;

| INR_ | 1624 | 24-3 3544 | 4554 | 5564 | Ivdia |
20.829 f Ayerepo ava mron (U260 [ 24,20  15,0%  14,8%  11,2%

20.830-24.309 avarmion  [023,09  17,7%  18,1%  16,4%  19,9%  19,3%
24.310-27.789 ava nTion _—_ 13,0% 11,7%
27.790-31.269 ava nTAon 9,7% 13,2% _— 7,7%

31.270-34.749 ava nTion 6,1% 9,2% 8,1% 4,5%

34,750-38.239 ava nTRon 4,8% 7,3% 10,3% 10,3% 7,3%
38.240+ ava nTRon 3,7% 5,2% 10,0% 9,5%
Ag yvwpilw 8,0% 5,0% 4,7% 9,6%

Mnyn: GWI, Ene&epyaaia: INSETE Intelligence

16. Mo6oo ouxva voikialeTe auToKivnTo KATA TN JIAPKEId TwV OIAKONWY 0aG 0TO EWTEPIKO;

Tic nepioooTepes Gopes 20,9%  35,5%  349%  325%  19,4%|  301%
Kénoies Gopéc C sa7% 399%  497%  48,3%  53,0%  44,7%

Znaviwg 16,2% 16,9% 11,9% 10,8% 19,1%

MoTé 16,0% 7,7% 3,5% 8,4% 8,6% _

MNnyn: GWI, Enegepyaaia: INSETE Intelligence
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5.5 AuoTpalia

17,10 (NS00 122,85  19,5%  17,9%

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

1. MpoBeon diakoNwWV TOUC ENOHUEVOUC 12 PNVEC

| 1624 | 2434 | 3544 | 4554 | 5564 | Auorpahia |
SKonEdtw v KAV BIGKONEG OTO SEWTEpIKS TOUG ENBUEVOUS 12 Hrive | ei4%  753%  683%  Ssd%  S44%  67,7%
EX® Gpioe! va MpoYPaHKATIC BaKonéG oTo cEwTepIK® Tous enbuevous 12 wive MMz (75,500 Gadte  sae% 512 645

ZuvnBwg Kavw B1aKkoNEG OTO EEWTEPIKO

ZuvnBwg kavw Blakoneg aTo sEWTEPIKO, aAAd G)1 Toug ENOPEVOUG 12 Jrjveg

Mnyn: GWI, Ene&epyacia: INSETE Intelligence

2. Toug endpevoug 12 unveg, nooa Ta&idla oKONEUETE va KAVETE OTO EEWTEPIKO PE TOUAAXIOTOV HIa OIAVUKTEPEUON;

_mmmmm

18,6% 24, 7%
12 ______
3-4 21,8% 10,4% 5,3% 4,8%
5-6 4,5% 4,4% 1,9% 1,6% 0,5%
7-8 0,7% 0,0% 0,4% 1,0% 0,5%
9-10 0,0% 0,0% 0,7% 0,0% 0,0%
Mavw and 10 3,1% 0,4% 0,0% 0,8% 1,5%

Mnyn: GWI, Enegepyaoia: INSETE Intelligence
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3. Ti ano6 Ta NnapakdTw NePIyPAPEl KAAUTEPA TOV NPOYPANHATIONO TWV JIAKONWV 0a¢ OTO EEWTEPIKO TOUG EMOPEVOUG

12 pnveg;

| 1624 | 2438 | 3544 | 4554 | 5564 | Auorpahia |
‘Exw kAgioel / kavovicel yeTagopa yia opicyeva / 6Aa Ta Tagidia pou 18,0% 20,3% 17,7% _—

EX@ Kheloei / kavovioel Siauovi via opouéva / SAaTa TagBia kou | 26,5% L SA5%  259%  216% 29,7%|  28,8%

20,4% 19,9% 12,8% 6,9% 17,1%

'Exw kAgioel / kavovioel dpacTnpidTnTEG yia opiopdéva / 6Aa Ta Tagidia pou

EX@ Kavel ox¢B1a aAAG Bev Ta Exw KAEIDEI / Kavovioe! aKbHa C o sa7e s 333%l 4 277% 341%
206%  165%  253%  21,6%  256%  215%
6,5% 5,90 [ 4,8%

EXW KAMoIEG IGEEG

Agv TO €XW OKEPTEI AKONA 4,6% 2,4% 5,8%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

4. N'a noloug AOYouC OKOMNEUETE va KAVETE OIAKOMNECG OTO EEWTEPIKO TOUG ENOPEVOUG 12 UNVEC;

| 1624 | 2434 | 3544 | 4554 | 5564 | Avorpahia |
Fia anéAauan / xaAdpuwon o s32%  e29%  643%  64,7%  69,0%  62,4%
M6 va BIGow £va véo hépa / nokmiows o aLaw as2% 4e7%  552% 642%  49,7%

Ma va enickepBw BpnokeuTIKA pvnpEia / Xwpoug 3,3% 5,0% 4,4% 4,1% 4,1%
MNa va napakoAouBriow abAnuara 10,2% 7,3% 8,0% 2,5% 2,0%
AAAo 4,9% 10,9% 5,8% 10,8% 9,4%

MNa va e&epeuvnow TNV Unaibpo / {fow nepineTeia 26,8% 30,8% 33,9% 28,8% 23,5% _
MNa noAuTeAsia / nepinoinon eautou / AAAwv 22,4% 24,4% _ 30,4% 29,9%_
MNa va Biwow suneipia Zwng 19,2% 27,0% 29,8% 29,6% 29,0% _
MNa va kavw vEsg / ouvapnadTikeg SpacTnpIOTNTES 33,9% 34,9%_
MNa va anoAavow kaAuTepo Kalpod 18,3% 18,4% 22,6% 20,0% 14,3% _
MNa va dokiydow veEo paynTo 26,3% 28,9% 27,4% 26,3% 23,9%_
MNa va xpnoihonoifow TNV Aadeid Hou 12,5% 17,3% 22,2% 16,4% 4,7% _

4w

O es%

e

Mnyn: GWI, Enegepyaocia: INSETE Intelligence
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5. Toug endpevoug 12 pnveg, T €idouc dIaKONEG OKOMEUETE va KAVETE; Ti €idoug diakoneg ouvnBileTe va KAVETE;

| 1624 | 2438 | 3544 | 4554 | 5564 | Auorpahia |

Active (ny surfing, avappixnon) 8,4% 9,1% 8,8% 0,7% 3,0% _
Beach / coast C o 9a%  245%  324%  345%  312%  304%
Camping 6,2% 8,5% 9,6% 4,6% 3,3% _
City break 18,4%  20,6% C 284% 248%  236%

Anodpacn oTnv £Eoxn/snapxia 9,1% 15,0% 13,6% 13,0% 17,1%
Kpoualigpa 3,3% 11,4% 10,6% 13,3% 13,3%
Fitness (nyx nodnAaTto, yoga) 2,7% 5,8% 4,7% 2,3% 4,9%

ouon 2000  245%  32,9%  278%  23,2%

Resort 17,3% 20,4% 22,0%
Road trip 12,1% 13,0% 15,8% 12,2% 21,0%
Safari 1,6% 1,6% 3,5% 1,0% 1,7%
IoTionAoia 5,0% 4,5% 1,1% 2,5% 0,4%
AtloBgaTa 21,9%
Spa / retreat 3,5%

6,3% 5,1% 7,4% 3,8%

Ei8ikn ¢ nepicTacng Takidi (ny yeveBAia, eneTeiog) 16,8% 14,3% 8,1% 9,2% 8,6%
IaTpikn / KOOHETIKN engPPBacn 2,3% 3,0% 1,5% 1,6% 1,6%
Enioxeyn o€ cuyyeveic Kal pikous 0% 246%  263%  293%  250%

Mepnatnua / Melonopia 7.4% 21,8% 16,7% 15,5% 17,2%
Xelpepiva onop (nx oki) 2,7% 4,3% 2,3% 0,7% 0,0%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence
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6. TOuC ENOHPEVOUC 12 PNVEC, HE NOIOV OKONEUETE va KAVETE Ta&idl oTo eEwTEPIKO; 'OTAV NNYAIVETE OTO EEWTEPIKO,
ME nolov Ta&iIdeleTe ouvnOwg pad;

| 1624 | 2438 | 3544 | 4554 | 5564 | Avorpahia |

Movog pou 27,8% 27,8% 24,9% 18,7% 21,5%

Me Ta naidia pou / aAAa HEAN TNG OIKOYEVEIAG 22,2% 23,6% 21,4%
Me @iko/@iloug _ 27,5% 12,8% 17,8% 12,6% _
Me To/T GUVTPOPS ou C assw ses% 638% 5w
Me To kKaToIKidI10 Hou 0,8% 0,7% 1,1% 2,4% 0,0% _
Me Ta&1d1wTIKG ykpoun 2,1% 6,1% 1,8% 6,3% 2,3%

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

7. Toug enopevoug 12 pnveg, T didpkeiag Ta&idl/a OKoNeUETE va KAVETE;

| 1624 | 243 | 3544 | 4554 | 5564 | Avorpakia_

Tatidl pe diapkeia 1-4 nuepeg (mini break/long weekend) 32,9% 29,9% 29,3% 22,2% 10,4%
Tafidl pe diapkeia 5-7 nuEpeg 36,4% 41,0% 41,2% 27,2% 23,7% _

Tagi) e Sidpkeia Ve TV 7 NHepdv © e21%  ses%  ssa%  679% | 782%  62,4%

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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8. Touc eNOPEVOUC 12 PNVEC, NMOIEC ano TIC NAPAKATW XWPEG, OKEPTEOTE VA EMNIOKEPOEITE;

|| 1624 | 2434 | 3544 | 4554 | 5564 | Avorpahia |

N£a ZnAavdia

Ianwvia
TalAavdn
ITaAia

HMNA
IvBovnaia
Hv. BagiAeio
Ziykanoupn
FaAAia
EAAGda
Ionavia
Feppavia
‘AAAo1 AciaTikoi Mpoopiopoi
BieTvap
EABeTia

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

9. Mg Baon TNV/TIC XWPA/eC Nou eNIAEEATE 0TNV NponyoUHEVN EpWTNON, NOON EKTINATE OTI Ba €ival n diIdpkela Tou
Ta&idiou, anod Tov TOMNo OIAPOVNG 0aG, WG TOV NPOOPICHO TwV JIAKONWV 0dc;

| 4624 | 2434 | 3544 | 4554 | 5564 | Avorpakia_

Méxp! 3 wpec (short-haul) 27,7% 28,1% 35,8% 32,2% 30,4%
3 - 6 Gpec (mid-haul) 43,9% 42,2% 53,4% 44,8% 51,5%_

Néve and 6 wpeg (long-haul) NS00 L1930 160 [ az,s00 (0206 | o2,6%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

72



INNY N INTELLIGENCE

10. Toug endpevoug 12 PAVeG, HE NoIo JECO oKONEUETE va TAEIOEWETE NPOG TOV NPOOPICHO TwV OIAKONWY 0dg;

| 1624 | 2432 | 3544 | 455s | 5564 | Auorpahia |

Zkagog / nAoio 3,3% 8,8% 13,2% 10,7% 12,1%

New@opeio / nouApav - = - -
Campervan / AuToKIVOUpEVO / TpoXOomiTo = = = =
MoTooikAETa = = - -
Alk6 pou auTokivnTo - = = -
Evoikialopevo auTtokivnTo

Tpevo - = - -

AMo - - - -

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

11. Mol €ival To peyedog TnNG dandvng oag yia dIaKoNEG TOUG ENOPEVOUC 12 PNVEG;

|| 1624 | 24-33 | 3544 | 45-54 | 5564 | Avorpahia |

NiyoTepo ano o,TI Eodsuw ouvhRBwe 19,2% 18,5% 16,0%
‘Oco Eodeuw cuvhRbwe

MepiocoTepo ano 6,71 Eodelw cuvrBwg
Aev EEpw

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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12. Toug endpevouc 12 PrVEG, NoU OKONEUETE va PEIVETE OTIC OIAKOMNECG 0AC OTO EEWTEPIKOD;

| 1624 | 43¢ | 3544 | 4554 | 5564 Augrpakia_

Ze eva OsUTEPO ONITI NOU AvAKEl O EJEva / OIKOYEVEID / PiAoug 9,0% 7:.1% 3,8% 5,8% 2,8%
Ze okapog / nAoio 3,0% 7,7% 6,1% 6,8% 13,6%
Ze Campervan / AUTOKIVOUMEVO TPOXOOMNITO 2,1% 5,7% 1,9% 0,9% 1,0%

Ze TpoXOonITo / oTATIKG oniTl / TPEIAEP TPOXOONITOU 0,9% 4,1% 4,3% 3,5% 1,6%
Ze gahe / katapuyio 13,6% 7,6% 10,3% 7,2% 6,0%
Ze Eevwva / bed & breakfast 7.,7% 16,8% 18,2% 13,3% 15,2%
S XOOTEA 5,8% 6,3% 1,1% 1,5% 3,2%
< EevoBoxelo / Moéh o 7as%  TST% 805% 78,6%
Evoikialopevn eEoxIKn KaTolkia 20,5% 22,8% 17,1% 17,4% 7,6%
Alapovn/®ihoEevia pe Qihouc / oikoyEveia 33,4% 24,3% 24,7% 22,5% 22,1%
Ze oKnNvh / KAGEnIvyk 2,1% 7,3% 5,1% 2,2% 1,2%
AAAo 0,9% 1,0% 1,0% 0,9% 3,1%

Mnyn: GWI, Ene&epyaaia: INSETE Intelligence

13. ZTIC ENOMEVEC DIAKONEC 0aC O0TO EWTEPIKO, Ti N0ood NpoTiBeoTe va danavnoeTe yia diagovr), ava dIavUKTEPEUDN;

-m-mmmmm

105 i AiyoTepo

106-170
171-235

236-310

311-385

386-470 8,5%

471-555 2,4% 1,8% 3,2% 3,2% 6,2%
556-640 0,0% 0,5% 1,1% 0,8% 1,2%
641+ 2,1% 0,0% 1,6% 2,2% 0,0%
Ae yvwpilw 5,3% 6,3% 7,5% 8,3% 11,9%

Mnyn: GWI, Enegepyacia: INSETE Intelligence
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14. Moo and Ta napakdaTw apps N sites xpnoigonolsiTe ouvnBWC yia va KAaveTe KpdTnon yia Tn diapgovn odag;

| 1624 | 2438 | 3544 | 4554 | 5564 | Avorpahia |
Booking.com | as3% 45,10 asswl sisw  37,9%  46,0%

Airbnb . s08%  294%  247%  210%  146%  246%
Other 5,6% 12,6% 10,0% 16,0% _
Expedia 4,0% 9,7% 14,5% 13,7% 19,7% _
TripAdvisor 13,6% 10,1% 11,9% 8,7% 5,6% _
Trivago 7,3% 12,1% 8,2% 14,1% 9,5% _
Agoda 4,3% 2,3% 8,5% 10,2% 8,8% _
Hotels.com 1,9% 5,6% 5,8% 6,2% 6,4% _
Skyscanner 1,2% 6,4% 2,8% 1,3% 0,7% _
Lastminute.com 0,0% 0,4% 2,8% 4,6% 3,0% _
Google Travel 2,4% 4,2% 0,4% 0,0% 0,0% _
Trip.com 1,9% 2,6% 1,1% 1,1% 1,2% _
Vrbo 3,1% 0,4% 0,0% 0,6% 1,1% _
KAYAK 1,1% 0,9% 0,4% 1,3% 0,4% _
Klook 0,0% 0,7% 1,7% 0,0% 0,0% _

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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15. 'OTav okEPTEOTE va Ta&IdEWETE 0TO €EWTEPIKO, Ti MOCO €ioTe diaTebelIpevol va E0deweTe o€ pia long-haul nTAon
(Avw TWV 6 WPWV), MET' ENICTPOPNG;

| aup | 1624 | 2434 | 3544 | 4554 | 5564 | Avorpahia
1319 AUD f Aiyotspo avénmhon  19,2% | 251%|  27,3%000a40%  23,8%  257%
1.320-1.539 AUD ava mion  LS2:2%  25,8%|  24,6% 11,1% 12,8%  22,.2%
1.540-1.759 AUD avé nTRon 12,7% 11,6% 10,2% 9,5%
1.760-1.979 AUD ava mrrion 11,6% 10,6% 6,1% 7,2% 8,4%
1.980-2.199 AUD avé nTAon 6,7% 9,0% 4,6% 7,5% 10,2%
2.200-2.419 AUD ava nTrion 6,2% 1,9% 6,0% 3,9% 6,2%
2.420 AUD avé nThon 0,9% 2,9% 5,0% 8,7% 10,3%

e yvepite 106%  13,2% o8%  174%  186%

Mnyn: GWI, Ene&epyaaia: INSETE Intelligence

16. NMO0oo ouxva voIkIaleTe auTokKivnTo KATa TN dIdpKEId TWV JIAKONWYV 0a¢ OTO EEWTEPIKO;

1624 | 2434 | 3544 | 4554 | 55-64 | Auorpahia |
8,8% 3,7% 6,0% 7,0% 7,3%_
Kémoles @opés L e 3% 23,5%  27,6%  23,9%  30,4%
Znavies 19,5%  254%  352%|  38,6%  32,9%  30,2%
More C o asw 32,0% 35,3%  26,8%  36,0%  32,8%

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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