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NN INTELLIGENCE

Ewcaywyn

* To INZETE, oto mAaiolo mapakoAouBnaong tng ToupLoTKAG Spactnelotntag Héoa amno dLadopomMOoLNUEVES TINYEG, cuvePyaleTal e TNV etatpeia TCl
Research (rmou mA£ov amoteAel TuAMA TNG eTalpeiac MMGY) oxetikd pe tn ocuAloyn big data yia tnv EAAASQ KOl avTOYWVLOTLKOUG TIPOOPLOKOUG
(ItaAia, loravia, MoptoyaAia, Kpoatia) emitpénoviag tn cUYKPLON TG GUVOALKNG ELKOVAC TN XWPAE Kal TG ABrivag e TOV avTaywVvLoUO.

*  [Mepatépw, n €kBeon elval MAEOV EUMAOUTIOMEVN UE OTOLXEL KoL yia TIG 13 MepldPEPELEC TNG XWPOAC, TTOU OTTOTUTIWVOUV TNV TOUPLOTLKN EUTELPLO WG
TPOG TNV eotiaon kat ta afloBeata. Ita mAaiola tng avaluoncg €xouv aflohoynBest 94 x\. oxoAla yla afloBéata (attractions) kat 52 xA. yla
gotatopla / bar otnv EAAada kat 4,8 ekat. Kal 8,8 eKAT. AVTIOTOLXO YLO OVTAYWVLOTIKOUC TTPOOPLOMOUCG.

Period of analysis: October 1st, to December 31st, 2023.
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KUpLa Znueia

* Mg Bdon tnv avaAuon otoyeiwv ano to dtadiktuo kat ta Méoa KowwwvikAg Atktowong:
H nopeia tou deiktn NSI

* H ¢éAun t™¢ EANadag oto dadiktuo onueiwoe avodo PeTad amod €va SUOKOAO TPILTO TPLUNVO TOU XapaKTnplotnke amod vPnAEg Bepuokpaocieg,
TIUPKAYLEG KAl TIANUHLU PEG.

* H avobog ouvexiotnke €wg tov NoéuPplo omou ayyiée tnv upnAotepn BabBuoloyia kalL oe oxéon e tnv lomavia kat tnv ItaAia, kol oplakd
xopunAotepa ano tnv Kpoatia kat tnv MoptoyaAia. Tov AskéuPplo mapatnpeital pia vurtoxwpnon tou NSI mou dev pumopet va anodobel og kamolo
HEUOVWHEVO YEYOVOG (OTWG ol GWTLEG Tou KaAokalploU 1 ol MANUUUPEG TNG Ocooaliag) aAAd o€ TTOAAA ULKPA YEYOVOTA TIOU €LYV L0 CUVOALKNA
enidpaon.

* E€etalovtag to TETOPTO TPipnvo yevika, n EAAada (57) eixe upnAotepn BabBuoloyia amo tnv ABriva (51) kal, 0g XE0N LE TOV AVTOYWVLOUO, Ao TNV
lomavia (45), evw votepouoe o€ oxeon e TNV Italia (62), tnv Kpoartia (67) kot tnv NoptoyaAia (67).

To neplexOpevo Twv SLadiktuakwv oul{NTRoEWV

* H dwadwktuvakn epnun tng EAAAdSag evioxOnke oe OAeg TG Bepatikég. Eldikotepa, ta Bépata tou MoAttlopoU Kal TG MoTPOVOULOG CUVEXLOOV VO
eTLOPOUVV BETIKA 0T Prin TNS XWPOC.

e 211G Stadiktuakeg oulntRoelg Epdoaon 60BNKE 0TI MOALTIOTIKEG TTUXEC, avayvwpilovtag Kuplwg tnv ABriva wg Ttov "kopudailo MOALTIOTIKO TIPOOPLoUO
TOANG” otnv Evpwrn.

*  Ta nepBaroviika Bépata, pe tov deiktn NSI va ¢ptavel T 62 povadeg onpelwoav pla evtunwotakn BeAtiwon 47 povadwv o cUYKPLON UE TO
T{PONYOULEVO TPLUNVO.

* Av kol oL avnouxieg yla tTnv KALpatikr oaAlayn e€akoAouBouv va Statumwvovtal oto SLadikTuo, UTIPEE ONUAVTLKA LELWON TOU OYKOU TOUG.

e  EmutAéov, autod To Tpipnvo otig culntioelg avadeixbnkav moAAA AlyOTEPO YVWOTA PEPN Kol SpOoTNPLOTNTEC EMLONUALVOVTAC TN HOVASLIKOTNTA TOUG

MM il - 2 pkeaw o = EXNA
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Ewcaywyn

*  Me Baon tig afloAoynoslg o€ touplotika sites (online travel agents, travel review sites kAm.):

H afloAdynon tng epnelpiag

* To eninedo wavomoinong nmapépewve moAL vPnAd (EAAada: 9,1 & ABnRva: 9,0) kal onuaviikd vpnAdtepo amd tnv Babuoloyia tg Evpwrng
ouvoAwa (8,7).

* 2xebov OAeg oL Nepldépeleg eixav Babuoloyia peyailtepn tou 9, pe ) Ocooalia kat tn Autikil Makedovia va ¢pBavouv oto 9,5, emiBefatwvovtog
TG SUVATOTNTEG TTOU UTTAPYOUV VLA TN XPOVLKH KOl XWPLKI EMEKTACN TNG TOUPLOTIKNAG SpaotnplotnTac.

To EMPEPOUG CUOTATLKA TNG EUTELPLOG

* Je €BVkO emimedo oL afloAoynoelg yla Ta EMUEPOUG CUOTATIKA TOU TOUPLOTIKOU Tipoidvtog (MoAwtiopog 9,4, Eumelpia otn OdAacoa 9,1 kal
Faotpovopia 9,0), €xouv BaBpoAoyia peyaAutepn/ion tou 9 evw, Kat oL TPELG auTol SeikTeg elval mavw amo 8,0 os OAeg Ti¢ MepLdépelec.

*  HuynAn agloAdynon tou MNoAttiopol akoAouBolpevn amno tnv Eunelpia otn O@dAacoa kot tn Ffaotpovouia mapouotdlet Eva HoTiBo mapooLo oTLG
TepPLoooTePEC MepLdEPELEG, UTIOSEIKVUOVTAC LD LOXU PN EKTIUNGCN TWV TAESLWTWYV YLa TLG TIOALTLOTLKEG TITUXEG TNG EAAGSOG.

*  ARO tnv avaAluon TpokUTTEL OTL oL Taédlwteg otnv EAAAdSa ektipoUv oAU to MNpoowrtiko, divovtag €atpetikn Babuoloyia, mepito 9,5 oto cUVoAo
NG XWPac.

* [evika, kataypadetal LKavomoinon we mpog TNV afla Twv EUMELPLWV o€ oxEon e ta xprpata (Value For Money) anodidovtag fabuoloyia otn xwpa
9,1 ue taipeon tig KukAadeg (8,9) kat tnv Av. Makedovia-Opadkn (8,8).

*  JIXETKA UE TO Buwotpo Tagidu kat tnv Yylewn, evw n EAAGSa AapBavel cuvoAlkd BeTIKEG afloAOyAOELG, TapaTnpouUvTaL SLadpOPOTOLNCELS LETALY TWV
neplpepeLlwv.

ALoAOynon tng euneLpiog ava ayopa

*  Ottagduwteg amnod tig HMNA kat to Hvwpévo BaoiAelo anodidouv otnv EANGSa T uPnAoTtepeC GUVOALKEC a€loOAOYNOELG, AKOAOUBOUEVOL OO TOUG
F'eppovoUg Kal Toug ITaAoU G ETILOKETTEG.

E7 ! M - e 250
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GREECE’S ONLINE SOCIAL REPUTATION
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Sentiment Tracker

METHODOLOGICAL OVERVIEW OF DESTINATION REPUTATION AT LARGE

Analysing online social data

* The “sentiment” reflects the state of travel brands’ online reputation. These are
seen through online social conversations at a global level.

* They are shared by differing media, consumers, companies, citizens, brands and
officials on websites, forums, blogs & social networks.

* While sentiment is not predictive of travellers’ planning, a positive e-reputation is
essential to generate favourability towards destinations and travel brands,
particularly when choosing a destination.

* In the past 12 months, Greece was mentioned 960K+ in social conversations in
relation to travel, generating 13.1M engagements, shared by 203K+ unique
authors from 200+ countries.

1%

M Social Networks
M Blogs / Forums
B Online News
Magazine / Newspaper

TV/Radio

TCI z enavekaonz0 = EEMA
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N =3 INTELLIGENCE

Key Sentiment Trends

SUMMARY FOR THE FOURTH QUARTER OF 2023
Greece’s and Athens' Net Sentiment Indexes have rebounded from a substantial decline observed in the previous quarter. This resurgence has
brought Greece and Athens closer to the scores of its Mediterranean benchmarks, including Portugal, Croatia, and Italy, and has even resulted in

Due to geographical proximity, it would not be accurate to say that there is no impact from the Israel-Hamas conflict on Greece's image. However,

at present, any influence on Greece remains minimal. Observing the monthly trend, the NSI increased considerably in October, rebounding from 16

outperforming Spain.
points in September to 52 points. The score then continued to improve before experiencing a slight decline in December.
Following the peak travel period in Q3, there was a decrease in the volume of online social conversations regarding all reputation topics in Q4,

except for hospitality subject. Unlike the previous quarter, where climate-related stories had a noteworthy impact, Greek e-reputation has shown

improvement across all topics, including the most affected one—Environment. The NSI has reached 62 points, signifying a 47-point increase
compared to the previous quarter.
Beyond the summer season, a diverse array of subjects were examined, showcasing Greece as more than the summer destination. Food and cultural
topics are always popular. Various conversations on food, including street food, sustainable food festivals, and even sunset dinners, attracted

attention. Culture have also been a focal point online, especially with Athens receiving the title of "Europe’s leading cultural city destination®.

Furthermore, this quarter featured numerous lesser-known spots and activities highlighted for their uniqueness.
Although online conversations related to climate have diminished compared to the summer period, this topic remains a prevalent subject online,
with a particular focus on its impact on farmland, animals, and olive crops, along with expressing concerns that spending the summer in Greece may

become too hot for tourists. Negative stories circulating on social media have also included the missile incident at St. Mary’s Greek Orthodox Church

£ L
- i e e
|— - It R

MM i@l

in Israel, a deceptive hoax targeting tourists with bedbugs, and incidents involving police officers.
)/ Rescarch

Period of analysis: October 1st, to December 31st, 2023.
Note: For a full list of sources, please see appendix A
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Net Sentiment Index

TRENDS FOR GREECE’S ONLINE REPUTATION

INNY S INTELLIGENCE

Net Sentiment Index

Q4 2023
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Reputation Topics

TRENDS FOR GREECE’S ONLINE REPUTATION

After the peak travel period in Q3, the volume of online social conversations decreased for all reputation topics in Q4, except for the hospitality topic. In
contrast to the previous quarter, during which climate-related stories had a considerable impact, Greek e-reputation has improved across all topics,
including the environmental topic. The NSI has reached 62 points, marking a 47-point increase compared to the previous quarter.

Volume of Social Conversations Net Sentiment Index

Culture

Gastronomy
Gastronomy Culture
Environment 7.236 Hospitality
Hospitality 784 Environment
Period of analysis: October 1st, to December 31st, 2023.
MM Sl 1 8 LItk = ME'.'II'| mﬂ
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N3 INTELLIGENCE

Positive Sentiment Drivers

STORIES FUELING GREECE’S SOCIAL REPUTATION

Even after the summer period passed, a diverse range of topics were mentioned showcasing the multi-faceted offer of Greece. This quarter, many
lesser-known spots and activities were spoken of for their unigueness, including Chalkidiki and its wine tourism, Samaria Gorge with its challenging

hiking course, and some budget-friendly lesser-known islands. All of these contributed to enhancing the overall attractiveness of Greece.

Examples of reputation drivers

Strolling through Athens' most beautiful neighborhood, Plaka, and meeting
adorable street cats

Chalkidiki is renowned as an ideal wine tourism destination in Greece,
known for its rich and centuries-old wine tradition

The Rovies Food Festival took place in Evia, promoting sustainable food
consumption practices

Indulging in some of Crete's street food delights, such as Bougatsa, Gyro,
BBQ, etc.

A romantic sunset dinner for two in Zakynthos, savoring fresh fish and
seafood

Highlight of the mission to recreate a 1900s classic-style mural in downtown
Athens

The Amorgos International Tourist Film Festival took place on the Aegean
island of Amorgos

Exploring the War Museum in Athens and learning about military history

Period of analysis: October 1st, to December 31st, 2023.

Athens was honored with the title of “Europe’s leading cultural city
destination” at the World Travel Awards

How Christmas is celebrated in Greece (attending midnight masses and
fast, families can sprinkle holy water on a cross wrapped in basil, etc.)

Costa Navarino is committed to sustainable tourism, dedicated to
enhancing the lives of the local community

A challenging hike through the stunning Samaria Gorge in Crete,
culminating in the discovery of a spectacular beach

Ten affordable Islands to visit during island hopping in Greece (lkaria,
Skiathos, Koufonisia, etc.)

The Odontotos Rack Railway is a must-experience European rail journey,
showcasing the stunning landscapes and rich heritage of Greece

Some of the best hotels in Rhodes, ranging from bohemian-style
accommodations to family beach resorts

Koukoumi Boutique Hotel, Greece’s first vegan hotel, offering cruelty-
free, eco-friendly interiors, and a completely vegan breakfast

Greece Reputation Tracker | 11
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lllustrative Social Posts

STORIES REFLECTING POSITIVE SENTIMENT

24 Mours or Lese: Mow o Spend A Day In Atsane
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Wine routes of northern Greece = Chalkidiki
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Greece'’s Rovies Food Festival Guests Captivated by Delicacies
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Food Féstival which .. The festival drse on Evio’s ancdent gassronomio harltage ard pronfsies
pustanabibe ldesd coneasioe praciice=s of ti Gt
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Period of analysis: October 1st, to December 31st, 2023.
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CAMPING [N GREECE our AMATING end to.1he holiday | Sunset dinner | Island tour #130
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Taiwan's Penghu Islands documentary wins al Greek film festival
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Athens Greece Travel WLOHG - A Day In Athens - Hidden Gems of Sthens
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lllustrative Social Posts

STORIES REFLECTING POSITIVE SENTIMENT

weated

Athens was named "Europe's leading cultural city destination 20237 at the World Travel Awaida
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Period of analysis: October 1st, to December 31st, 2023.
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Izland Hopping Greece: 10 Islands To Wisht, Ranked By Affordabllity

the beanty of trameling to Gresce. The islands can be as expengive or insspensive as travwelers make them, depending on
thair _ sut the aversge traveler's budiget for Sifros as sl In contrast, ravelens to Gresoe sometimeas pay 10 times the
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Best hotels in Rhodes 2023 Where to stay for stinning beaches and Od Town scenary
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Negative Sentiment Drivers

GREECE’S VIGILANCE POINTS FOR ONLINE REPUTATION

While climate-related online conversations have subsided compared to the summer period, this theme continues to be widely discussed online,
particularly its impact on farmland, animals, olive crops, and even its potential effect on tourism. Negative online stories also covered the missile
incident at St. Mary’s Greek Orthodox Church in Israel, a deceptive hoax targeting tourists with bedbugs, and some incidents involving police officers.

Examples of reputation drivers

* Severe summer weather conditions devastated extensive farmlands, leaving surviving animals in a critical situation. Hunger drove them to seek refuge in a
medical cannabis greenhouse

* The impact of climate change, coupled with the absence of deep winter, is affecting the Greek olive crop
* Climate change may render Greece too hot for many people to enjoy their summer holidays, leading to a shift towards cooler destinations
*  After a Hezbollah anti-tank missile hit St. Mary’s Greek Orthodox Church in Israel, Greece has advised its citizens to leave Lebanon

* The Greek police are investigating an incident involving a bedbug hoax, a deceptive attempt to frighten foreign tourists staying in short-term rental apartments
in the city

* An anti-fascist protest took place in Athens, and the police have reportedly attacked the protesters

*  ABritish traveler was rejected from entering Greece without any given reason, and reported experiencing hostility from the Greek police

Period of analysis: October 1st, to December 31st, 2023.
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lllustrative Social Posts

STORIES REFLECTING NEGATIVE SENTIMENT
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Period of analysis: October 1st, to December 31st, 2023.
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Ratings & Reviews

METHODOLOGICAL OVERVIEW

Consolidating ratings and reviews

* TRAVELSAT® Pulse uses a solid aggregation methodology to consolidate reviews,
both numerical scores and written feedback, from sources that cater to different
aspects of the tourism ecosystem. It should be noted that not all ratings can be
associated with specific markets.

* The platform presents all scores through a consolidated scale of 0-10. These have
been converted from their original source and are weighted to adjust the
significance that each source score has. Analyses are carried out across verticals,
markets and guest profiles.

Sentiment analysis technology

* Beyond structured ratings, written reviews are also analysed using the most
developed sentiment lexicon. This allows for an analysis of positive and negative
deflections by keywords by sub-category and guest profile.

* The Al semantic engine covers 14 languages: Arabic, Russian, Polish, Portuguese,
Swedish, Norwegian, Danish, English, French, German, Dutch, Spanish, Italian,
Finnish. However, ratings and reviews are collected for all sourcing markets
sharing their experience on the rating platforms.

MM I( ,I EHIIU\VEK ""'1**%9‘%9
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Scope of Analysis

DEFINING GREECE’S TOURISM ECOSYSTEM

Sources connected to TRAVELSAT® Pulse

* The sources range from search engines with a review function, such as
Google, to complete online travel agencies, like Trip Advisor and
Booking.com. Currently having 45 sources connected!, 95% of all
experience-based data available online is analysed.

* All rating platforms collect global data on the same KPIs, ensuring
accuracy when comparing to other destinations. Benchmarking data is
therefore based on the largest Hospitality Datasets available.

Sample definition & analysis period

* A sample of 1500 properties in Greece was randomly selected from its
full Trip Advisor inventory to create a representative picture of
Greece’s tourism ecosystem.

* The current report analyses the fourth quarter of 2023, ranging from
October 1%, to December 31st, 2023.

INNY S INTELLIGENCE

Reviews Corpus Analysed

Reviews Count Benchmark
(01/10/2023 to 31/12/2023)

Reviews Count Greece
(01/10/2023 to 31/12/2023)

Verticals

Attractions 93,789 4,801,601

Restaurants 51,725 8,840,461

Total Sample

145,514 13,642,062

Note: The benchmark is composed of several representative European destinations.

Greece Reputation Tracker | 18 Note: For a full list of sources, please see appendix B
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SUMMARY FOR THE THIRD QUARTER OF 2023

o
Key Reviews Trends
In the fourth quarter of 2023, there has been a gradual decrease in the number of reviews. Conversely, the overall rating increased until November,

Greece sustains a notably competitive overall rating compared to the European benchmark (+0.4 pts.). Similar to the previous quarter, this remains

after which it experienced a decline in December.
consistent across all 14 Greek regions, each maintaining a rating above 9.0, except for the Northeast Aegean Islands.
When examining the categories, it is evident that the Cultural experiences received the highest rating in Greece, with a score of 9.4 points, closely
followed by Seaside attractions and Food and Beverage. Results vary per region, yet this trend remains consistent in several Greek regions as well.

There are some exceptions, such as Epirus, where the highest-rated aspect are the seaside activites, receiving an exceptional score of 9.6.
Similar to the previous quarter, visitors in Greece express a high degree of praise towards the attention of personnel. The sentiment score has

increased by 0.1 point to 9.5. In fact, personnel was spoken of very positively in written reviews, scoring above 9, in all the regions except for East
Macedonia and Thrace. Additionally, the Value for Money score also has a sentiment score exceeding 9 in all the regions with sufficient reviews,

except for Cyclades and East Macedonia and Thrace.
received notable appreciation in Dodecanese, scoring 8.7. A similar trend is noticed for Hygiene, with the highest rating observed in Attica at 8.6.

While the scores fall slightly below the topics mentioned above, Sustainable Travel and Hygiene still maintain consistently high sentiment ratings
In general, the Pandemic Precaution score stays comparatively low, dropping below the vigilance threshold of 5.0/10. This is expected, considering

overall. Notably, the hygiene score has seen a 0.3-point increase post-summer. However, regional differences exist. In Q4, Sustainable Travel

= i e [ o
! H M Lo

MM i@l

Examining the ratings by market, travellers from the USA and the UK once again gave the highest overall ratings in Q4, with German and Italian
e EH'FA
(€}/ Research 1141

that many properties may have eased their measures as the pandemic situation evolved.
visitors closely following. However, it is crucial to note that the top-five markets based on review count and their rankings vary considerably from
' FiNw R G R
Feon .

one region to another.

Period of analysis: October 1st, to December 31st, 2023.
Note: For a full list of sources, please see appendix B
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Overall Experience Reputation

MONTHLY BREAKDOWN OF REVIEW VOLUME & OVERALL RATING FOR RESTAURANTS, BARS & ATTRACTIONS
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3 3 3 2\ 22 3 )
)amar\l 1 (,e‘oNaN 1 N\arc\" 1 P@“\ L way 2 yne 2
Note: Data presented here stems from Numerical ratings.
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Greece Overall

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN GREECE

Sentiment Scores
Overall Rating
Greece
9.1
Rating per Market
Overall Rating
Europe
8.7 Market Rating Review Volume
\eﬂ United States 9.3 2,589
e
@
o> United Kingdom 9.0 2,476
Germany 8.9 1,245
(e 8,4
We Italy 8.7 567
France 8.6 925
s 3,2 Greece 8.6 850
T 1 ?(eg’b\)
Culture Sea Food & Beverage ée«(\c
Q¢
Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. Note: Data presented here stems from numerical ratings.
The markets reported are based on review count.
Period of analysis: October 1st, to December 31st, 2023. Reviews count: 145,864
MM el ! 2. MgEgum SEIIA
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INNY S INTELLIGENCE

Attica

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN ATTICA

Sentiment Scores

Overall Rating

Attica
9.2
Rating per Market
Overall Rating
Europe
8.7 Market Rating Review Volume
« T edsaes 93 757
Canada 9.2 327
s e i
&
a‘o\eﬁa Germany 8.8 369
SN
&0° France 8.3 319
o® 2,9 Greece 8.3 238
o
'\c,‘“edA
T 1 ((\
Culture Sea Food & Beverage Q’é(\ée
Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. Note: Data presented here stems from numerical ratings.

The markets reported are based on review count.

Period of analysis: October 1st, to December 31st, 2023. Reviews count: 52,046

T B Frlkeps 2 = EIMA
MM el T i o -1
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Central Greece

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN CENTRAL GREECE

Sentiment Scores

Overall Rating
Central Greece

9.0
Rating per Market
Overall Rating
Europe
Market Rating Review Volume
8.7
United States 9.7 34
United Kingdom 9.5 19
Spain 9.3 22
Germany 9.3 19
France 9.2 17
Greece 8.7 21
T 1
Culture Sea Food & Beverage
Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. Note: Data presented here stems from numerical ratings.
Sentiment categories with no score do not have a large The markets reported are based on review count.
Period of analysis: October 1st, to December 31st, 2023. Reviews count: 2,257 enough base in terms of mentions.
MM K{el| 2. Fsaug =EHA
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Central Macedonia

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN CENTRAL MACEDONIA

Overall Rating Sentiment Scores

Central Macedonia

9.2

INNY S INTELLIGENCE

Overall Rating &O‘N\c’“
Europe RE
8.7 Market Rating Review Volume
Turkey 9.0 26
United States 9.0 28
- I

\eﬂ'&le Cyprus 8.9 38

A
o Germany 8.7 115
Greece 8.6 222

2\
Rl
\C
Culture Sea Food & Beverage Q a(\de«\

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews.

Note: Data presented here stems from numerical ratings.

The markets reported are based on review count.

Period of analysis: October 1st, to December 31st, 2023. Reviews count: 26,301

MM je
(e} Research
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INNY S INTELLIGENCE

Crete

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN CRETE

Sentiment Scores
Overall Rating

Crete
9.1 A 9,5
o
ge®®
Rating per Market
) N 91
Overall Rating ,\0@1\0
Europe R
3.7 Market Rating Review Volume
United States 9.4 118
France 8.8 269
United Kingdom 8.7 327
Germany 8.6 287
Italy 8.6 98
Greece 9.3 101
Food & Beverage Culture Sea
Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. Note: Data presented here stems from numerical ratings.

The markets reported are based on review count.

Period of analysis: October 1st, to December 31st, 2023. Reviews count: 20,695

T & spimwam = ERTIA
. . . MM e e ok
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INNY S INTELLIGENCE

Cyclades

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN CYCLADES

Sentiment Scores
Overall Rating
Cyclades
9e<s0“°e
. . Rating per Market
. (2 ’
Overall Rating &0(\1\0“
Europe RPN
8.7 Market Rating Review Volume
i 8,2 United States 9.3 435
United Kingdom 9.0 274
Germany 9.0 71
s 0 10
Canada 9.0 105
Greece 9.4 36
Culture Food & Beverage Sea
Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. Note: Data presented here stems from numerical ratings.

The markets reported are based on review count.

Period of analysis: October 1st, to December 31st, 2023. Reviews count: 7,548

MM i@l ! % Rsaum EITA
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INNY S INTELLIGENCE

Dodecanese

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN DODECANESE

_ Sentiment Scores
Overall Rating
Dodecanese
. e
\
?e‘so(\(\e
Rating per Market
. N 9,2 &p
Overall Rating &O(N\O“
Europe RPN
8.7 Market Rating Review Volume
1(3\1?,\ 8,7 United States 9.3 72
@O
s\)c,@‘“% Germany 9.1 199
United Kingdom 9.0 541
i 84 The Netherlands 9.0 86
France 8.4 58
Greece 8.1 32
91 S 2,6
. 0(\ ’
2%
T 1 . Q(B(‘
Culture Food & Beverage Sea de“\\c
Qe
Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. Note: Data presented here stems from numerical ratings.
The markets reported are based on review count.
Period of analysis: October 1st, to December 31st, 2023. Reviews count: 14,582
_ , _ MM @l i Rismgum = EHIA
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East Macedonia and Thrace

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN EAST MACEDONIA AND THRACE

Overall Rating Sentiment Scores
East Macedonia
and Thrace
9.1
\ .
QQ‘SO““Q Rating per Market
Overall Rating
Europe
Market Rating Review Volume
8.7
Greece 8.6 46
N\o(\e‘l
5o
NC
T 1
Culture Sea Food & Beverage
Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. Note: Data presented here stems from numerical ratings.

Sentiment categories with no score do not have a large The markets reported are based on review count.

Period of analysis: October 1st, to December 31st, 2023. Reviews count: 3,395 enough base in terms of mentions.
MM Ji@l 2 R=maum =EHIA
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INNY S INTELLIGENCE

Epirus

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN EPIRUS

Sentiment Scores
Overall Rating

Epirus
9.2
Rating per Market
Overall Rating

Europe

Market Rating Review Volume
8.7
Greece 8.8 18
8,8
Sea Culture Food & Beverage
Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. Note: Data presented here stems from numerical ratings.
Sentiment categories with no score do not have a large The markets reported are based on review count.
Period of analysis: October 1st, to December 31st, 2023. Reviews count: 2,311 enough base in terms of mentions.

1
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INNY S INTELLIGENCE

lonian Islands

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN IONIAN ISLANDS

Sentiment Scores
Overall Rating
lonian Islands
9.2 @ 9,6
oo™
. 92 Rating per Market
Overall Rating &0‘\1\0“?' :
Europe R
8.7 Market Rating Review Volume
e 8,5 United States 9.4 30
We
United Kingdom 9.1 314
Germany 9.0 57
The Netherlands 9.0 60
France 8.2 51
Greece 9.2 32
Culture Food & Beverage Sea
Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. Note: Data presented here stems from numerical ratings.

The markets reported are based on review count.

Period of analysis: October 1st, to December 31st, 2023. Reviews count: 4,806

T B Frlkeps 2 = EIMA
MM el T i o -1
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INNY S INTELLIGENCE

North Aegean

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN NORTHEAST AEGEAN ISLANDS

Overall Rating Sentiment Scores

Northeast Aegean
Islands

8.8

Rating per Market
Overall Rating
Europe
8.7 Note: The sentiment categories of Personnel, Value for Money, ) .
‘ Hygiene, Sustainable Travel, and Pandemic Precautions did not Note: Data on reviews per market was not sufficient for
have sufficient written reviews for analysis. analysis.

Culture Food & Beverage

Note: Data presented here stems from numerical ratings. Sub-categories
with no score do not have a large enough base in terms of reviews.

Period of analysis: October 1st, to December 31st, 2023. Reviews count: 343

MM jieil i L = EENA
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INNY S INTELLIGENCE

Peloponnese

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN PELOPONNESE

Sentiment Scores
Overall Rating

Peloponnese

9.2
Rating per Market
Overall Rating
Europe
Market Rating Review Volume
8.7
France 9.6 33
United States 9.4 50
Italy 9.1 29
United Kingdom 8.9 27
(\(\e\
oes®° Germany 8.9 32
Greece 8.4 45
T 1
Culture Sea Food & Beverage
Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. Note: Data presented here stems from numerical ratings.
Sentiment categories with no score do not have a large The markets reported are based on review count.
Period of analysis: October 1st, to December 31st, 2023. Reviews count: 4,519 enough base in terms of mentions.
MM K{el| 2. Fsaug =EHA
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INNY S INTELLIGENCE

Thessaly

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN THESSALY

Sentiment Scores
Overall Rating
Thessaly
9.5
Rating per Market
Overall Rating
Europe
8.7 Market Rating Review Volume
Poland 9.8 29
United Kingdom 9.5 42
United States 9.4 46
Germany 9.3 76
France 9.2 30
8,9 Greece 9.4 19
Culture Food & Beverage Sea
Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. Note: Data presented here stems from numerical ratings.
Sentiment categories with no score do not have a large The markets reported are based on review count.
Period of analysis: October 1st, to December 31st, 2023. Reviews count: 3,566 enough base in terms of mentions.
MM Ji@l 2 R=maum =EHIA
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West Greece

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN WEST GREECE

Sentiment Scores

Overall Rating
West Greece

9.1

\ .
o™ Rating per Market
. Q
Overall Rating
Europe
8.7 Market Rating Review Volume

Germany 9.6 16

United States 9.5 20

Greece 7.8 24

Culture Food & Beverage

Note: Data presented here stems from numerical ratings. Sub-categories
with no score do not have a large enough base in terms of reviews.

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from written reviews. )
The markets reported are based on review count.

Sentiment categories with no score do not have a large

Period of analysis: October 1st, to December 31st, 2023. Reviews count: 2,063 enough base in terms of mentions.
. . MM el 2. Hmmgum SEIA
Greece Reputation Tracker | 34 Note: For a full list of sources, please see appendix B '/ Research o R i -

=i P LS LN EETTTE) DS S S .


https://tci-research.com/travelsat/
https://tci-research.com/

West Macedonia

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN WEST MACEDONIA

Sentiment Scores
Overall Rating
West Macedonia

9.5

Overall Rating
Europe

8.7

Note: The sentiment categories of Personnel, Value for Money,
Hygiene, Sustainable Travel, and Pandemic Precautions did not
have sufficient written reviews for analysis.

Food & Beverage

Note: Data presented here stems from numerical ratings. Sub-categories
with no score do not have a large enough base in terms of reviews.

Period of analysis: October 1st, to December 31st, 2023. Reviews count: 919

Greece Reputation Tracker | 35 Note: For a full list of sources, please see appendix B
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Rating per Market

Note: Data on reviews per market was not sufficient for
analysis.

Note: Data presented here stems from numerical ratings.
The markets reported are based on review count.

MM el ! 1 F = EINA
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Take Aways

SOUVENIRS FOR THE FUTURE OF TRAVEL IN GREECE

* As anticipated, Greece’s e-reputation bounced back after going through a challenging summer characterized by high temperatures, widespread
wildfires, and floods. While concerns on climate change can still be found online, there has been a significant decrease in volume.

* In contrast to the previous quarter, Greece's online reputation has witnessed improvements across all fronts. Notably, the topics of Culture and
Gastronomy have been positively regarded online. Moreover, there has been a large recovery with regards to environmental topics, with the NSI
reaching 62 points—an impressive 47-point increase compared to the preceding quarter.

*  Among numerous positive drivers, topics related to food and culture consistently captured positive attention, with online conversations ranging from
street food and sustainable food festivals, to scenic sunset dinners. Online conversations have also emphasized cultural aspects, notably
recognizing Athens as the “Europe’s leading cultural city destination”.

* The negative drivers ranged from ongoing climate-related concerns to the missile incident at St. Mary’s Greek Orthodox Church in Israel.
Additionally, there were reports of a deceptive hoax targeting tourists with bedbugs, as well as a few incidents involving police officers.

* When assessing visitor satisfaction, the volume of reviews has been on the decline since the conclusion of the summer period. Conversely, overall
ratings showed an improvement until November, with a slight dip observed in December.

* Greece's overall ratings, as well as all 14 regions surpass the European average. In Greece overall, the highest rating was given to the Cultural
experience, scoring 9.4 points, closely trailed by Seaside attractions and Food and Beverage. This trend remained consistent in most Greek regions,
indicating a strong appreciation for the cultural aspects of Greece.

* Similar to the Q3, visitors in Greece express high regard for the attention of personnel, and there is generally positive feedback regarding the Value
for Money of experiences. However, variations exist between different regions concerning Sustainable Travel and Hygiene, even though Greece
overall receives positive sentiment ratings.

* Once again, travelers from the USA and the UK have awarded Greece with the highest overall ratings, closely followed by German and Italian
visitors in Q4. However, there is notable variation depending on the region and the availability of market data each has.

Greece Reputation Tracker | 37 Note: For a full list of sources, please see appendix B 'Y/ Research e T L
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Appendix A

SOURCES FOR DATA STEMMING FROM SOCIAL LISTENING

Unveiling the global online reputation of travel brands

Travel brands’ online reputation is measured through global online conversations and
comments on various platforms. These are shared by differing media, consumers,
companies, citizens, brands and officials on websites, forums, blogs & social networks.

Social Networks: Online News

e X *  Greek Reporter

e TikTok *  National Geographic, etc.
*  YouTube Newspaper, News Agency

*  Pinterest e Daily Mail

*  Vkontakte *  The Washington post, etc.
Blogs / Forums TV/Radio

*  Travel blogs *  RTBF etc.

. Reddit, etc. Podcasts

Magazine
*  Travel magazine

e Lifestyle magazine, etc.

Press Releases
Substack
Twitch

Greece Reputation Tracker | 39
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Appendix B

SOURCES FOR DATA STEMMING FROM RATINGS & REVIEWS

Analysing visitor experience based on ratings and reviews data

Currently 45 sources are connected to analyse ratings and reviews data. They account
for 95% of all experience-based data available online.

Agoda

AirBnB
Booking.com
BungaloSpecials.nl
Camping.info
Camping2be
CheapTickets
Ctrip (Trip.com)
Dagjeweg
Ebookers
Expedia.com

Facebook

GetYourGuide
Goibibo.com
Google
Holidaycheck.de
Hostelworld
Hotels.com
Hotels.nl
HotelSpecials.nl
HRS

Klook

Latminute.com.au

MakeMyTrip
MeetingReview
Musement
Open Table
Orbitz

Otelpuan
Parkvaccances
Rooms for Africa
Staycation
TableOnline.fi

Takeaway.com

TheFork
Travelocity
Traveloka
TripAdvisor
Trustpilot

Viator
Weekendjeweg.nl
Wotif

Yelp

Zomato

Zoover
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