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Sustainability in the Greek tourism market
Paving the way for sustainable tourism growth
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Introduction




As confidence in the travel industry has been regained and travelers seek for new destinations to embark, tourism IS
expected to remain among the largest and fastest growing sectors in the world. Prior to thel@P&thbDemic, tourism
accounted for 1 in 5 new jobs created across the world during-2012 and contributed 10.3% of all jobs (334 million)
and 10.4% of global GDP (US$ 10 trillion) in 2019 (SOACEC)
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resources (i.e., energy, water, land and materials), as well as its generation of solid waste, sewage, loss of Aadiversity,
greenhouse gas emissions are growing rapidly. In additier@mphasis of consumers on sustainability and the global

goals for a more sustainable future are about to shake up the industry and set new standards thereon. Travelers are more
determined to choose sustainable options in contrast to previous years and focus on positive impact towards local
communities and ecosystems during their journeys.

Despite the imminent changes and the global recognition that sustainability must define future tourism development, little
do we know so far about the readiness of the industry and the vision, goals and priorities of Greek tourism enterprises.
Basedn international rankings and indext#® Greek tourism sector needs to focus on improving and strengthening its
progress and performance in sustainability, as there is a gap compared to key competitokéaditbeanean. The

importance and urgency of undertaking sustainability actions in the Greek tourism has also been identified and analyzedin
the context of the study "Greek Tourism 26300 G A 2y t f | y &he Bredk $dtir®ih edniSdRratioré(SETE) and

its Institute (INSETE) with the supporbDedoitte and Remacadifps://insete.gr/greektourism203()/

Towards this direction, Deloitte in cooperation with INSETE, conducted a comprebensyestudy on key sustainability

topics and issues of Greek tourism. This is a first attempt to highlight the current status of sustainability in Greek touris
SYGSNILINRASEaE | ONRPAdaa (GKS gK2tS @FftdzS OKFAY 2F (GKS aSOU2NE gAldK
Ultimately, the survey findings indicate current perceptions of Greek tourism enterprises, reveal actions they undertake

and priorities they set, and identify opportunities they can take advantage of, as well as threats and barriers they are

facing.

As consumers are seeking more environmentally and socially conscious travel experiences, all stakeholders of the sector,
destinations and enterprises alike, must seize the opportunity and invest in sustainable options that preserve natural
resources and have a positive impact on natural ecosystems and society. Even though Greece's tourism has made some
progress so far, there is still much to consider in terms of awareness and A&gitnust that the survey findings can

provide insights to Greek tourism enterprises for the transition to a more sustainable, inclusive and greener future.


https://insete.gr/greektourism2030/

The purpose of this survey is to gain a better understanding about how Greek
tourism enterprises, across the whole value chain of the tourism sector, act on ani
invest in sustainability (both environmental and socioeconomic); to what extent
they set sustainability targets and measure their performance against those targests;
if they have or are willing to acquire sustainability certifications; if they leverage
networks and partnerships to promote sustainability; if they embed sustainability:
into their organization and governance; how they perceive the benefits of
sustainable action; what are the barriers they face; and how important they think
sustainability is for their customers.

By gaining more insight about the behaviors, perceptions and attitudes of Greek
tourism enterprises towards sustainability, as well as the areas where more actior
and improvements are needed, this report aims also to provide key
recommendations to businesses and policy makers on how to further support
sustainability action across the entire tourism sector value chain and how to
promote a more sustainable growth model for Greek tourism.

The report is based on a survey of 204 Greek tourism organizations, members of the
Greek Tourism Confederation (SETE). The authors would like to extend their
gratitude to SETE for the support in the conduction of this survey.

The survey was conducted between January and April 2023, on a primary research
basis (online questionnaires), with respondents operating across the Greek tourism
value chain (i.e., transportation, accommodation, DMCs / tour operators / travel
agencies, other tourism related enterprises such as conference & exhibition
organizers, consulting & certification services, etc.).
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Deloitte 2023Cx0Sustainability Report | Global trends and issues
Over the last year, global executives have faced several challenges, including economic uncertainty, geopoliticappynéinatirsdisruptions, and talent

shortages, among others. Despite these headwi@g§sndicate thatconcern over climate change continues to be a top priority for their organizatitris k\%
the majority ofoO$urveyed share the view that the World can achieve global economic growth while also reachlng climate change goaIBntiEsreocon ‘
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issues to focus on over the next year?
_ three years?

Economimutlook 3% Resourcescarcitycost ofresources

r """" R el 3 Changingonsumptiorpatterns orpreferences

i Climatechange ! (e.g., impact oflimatechangeon customers/clients)
. -
Innovation ‘ Regulatiorof emissions

36% (e.g., carbon taxegmissiongapg |

Competitionfor Regulatorjpoliticaluncertainty
talent/pipeline issueg 61% i

Supoly chain i Operationaimpact ofclimaterelated

upply chain ISsues disasterfweatherevents |
| Sharehold >
Globalconflictdgeopoliticaltensions arenolder pressurg

How have your sustainability investments changed over the last year? Alnstead of retrenching amid inflation, geopolitical crises, and an energy crunch, CxOs indicate thdy've
accelerated their sustainability efforts over the last year. When asked to rank the issues most pregsing to
56% their organizations, 42% of CxOs rated climate change as a top three issue with only economic optlook
ranking higher.
21% 10% ACKS AYLRNILFYyOS 2F OftAYIGS OKFIy3aS Aa faz2 aSSy i
their organizations have increased their sustainability investments, while nearly 20% respond to have
3% - - significantly increased investment in sustainable practices.
: T ] ' _ T _ ' Ahyte o: ale GKS2Q@S RSONBIFaSR adzaial Ayl oAt AlGeE Ay
They've decreased slightlyThey've remained about They've increased slightly = They've increased for a decrease were concern over an economic downturn and the effects of theBkrssige conflict.
(-6% to -19%) the same (-5% to +5%) (6% to 19%) significantly (20% or more)

Note: 2023 Deloitt€€xOSustainability Report is based on a survey of 2,d@8eCexecutives. The survey, conducted by KS&R Inc. and Deloitte Séynt@gber & October 2022, polled respondents from 24 countries: 48% from Europe/Middle East/South Africa; 28% from aéise2Afmeriom Asi®acificThe
study covers the following industries: Consuirecluding Tourism & Hospitality), Financial Services, Technology, Media & Telecom, Energy, Resources & Industneiss Rifldesdib Care. Additionally, KS&R and Deloitte conducted select-one interviews with global industry leaders.

Sources: 2023 DeloittexOSustainability Report
6 HNHo 5S8St2A0GS /SyiNrtf aSRAGSNNYySIHyoe ' ff NAIKIA NBaASNBSRo
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The climate impact of global tourism and the urge to redefine tourism development irftberdry
The negative environmental impacts of tourism are important, they include the depletion of local natural resources as well as pollution and waste problems

A Tourism contributes to ~10% of global greenhouse gas emissions, with transportation accounting for ~90% of this. M@®twemiost expansive value

chain and the most profound soeé@onomic footprint (UNWTQ020).
A Travel emissions have grown in line with international tourist arrivals. All parties active in the industry should metlefereeptions on ecsustainable

travel to enhance the impact of sustainable tourism.

Considering the positive correlation between travel emissions and
international tourist arrivals and current industry forecasts (1.8
billion tourist arrivals by 2030},

of global GHG emissioascount to the
transportation sector.

Global tourism arrivals and tourism emissions, 2Z00ES o
By 2030 global transperelated C®emissions from

tourism are predicted tgrow by 25% from 2016
14 7 levels(from 1,597 Mt of C&to 1,998 Mt of C®
1,3 (Statista Research Department). This growth ih CO
11 11 1.2 12 emissions from tourisrrelated transport is forecast
09 1,0 1,0 1,0 to represent 5.3% of all manade emissions
: worldwide in 2030.

_0___0___0___0_——0——0———0—’_0 L ASR 2V -dsdza OzZdB A YEOEY | NX 2
O ‘mm ° | by UN Environment research, global tourism is
expected to generatthrough 2050 an increase of
154% in energy consumption, 131% in greenhouse gas

2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 emissions, 152% in water consumption and 251% in
solid waste disposal.

International Tourist Arrivals (in Billions) =O=% Global GHG Emissions Attributable to Tourism

{2dNDSaY {1AFG0 wSasSkNDK 4! {K2NI | Aad2NE 2 FRoadriaffor Tralkl @bufisml y Rdza G NB Q& {dzadl Ayl oAt AGE OFF2NUaés 2¢¢/ 64! bSi %SNE
6 HNHo 58t2A0G8 /SyiNItf aSRAGSNNIYySEyd 1 ff NARIKGA NBASNDSRO 8
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Regenerative tourism trend: moving beyond sustainable and responsible tourism

Regenerative tourism msed on adding positive impact to the local community and environment and goes beyond the basioteusi@able tourism.

A Sustainability refers to maintaining something in its current predicament or, to put it another way, avoiding further Rageageative tourism is
moving beyond "not damaging” the environment, with the aim to actively regenerate it, improving human health and wetthélrfg thS O 2 a &

health and resulting in a positive cycle of impacts on local communities and economies.
AwS3ISYSNIiIA@GS G2d2NRAaY F20dzaSa 2y fSaa SySNBHe@
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United Nations principles of regenerative tourism that are in line with Sustainable
Development Goals (SDGs)

Tthis model
FAYa (2 GaR2 Y2NB 3I22R
Y2RSfa GKFG FAY G2 adaidl Ay (GKS
KFENXE FLILINRFOK G2 &adzZaldl Ayl 0A fgh (80

Key features of regenerative tourism compared to normal and sustainable tourism

4 Less
energy/materials
required
Regenerating
Conventional Green Sustainable Restorative Regenerative
Degenerating
More
energy/materials
required ¢
{2dNDSaY /. L awS3ISySNI GAGS (2 dzNR alv2vdzNOREOVRéysT HISe 2y R adzalGl Ayl otS FyR NBaLEyahot
6 HNHo 58f2A0G0GS8 /SydNIf aSRAGENNIySIyd ! ff NARIKGEA NBASNBSRc

Acknowledging that everything

ik y Kl RbGEe T el o

cHaigNGvelt aghyﬂ'r iffluenge qip dachpt&3r ancl-ths/elﬁre echsyRe®. | Ji{j
Fostering collaboration and partnerships between a wide range of
stakeholders from governments, to the private sector, to the voluntary sector, and

the communities. Challenging the current competitive mindset that governs our
dominant economic systems.

Diversity in various income streams helps decrease the reliance
of ecosystems and communities on tourism income. Diversifying between the
different segments of the market (leisure vs. business, domestic vs. international),
etc.) to reduce various economic and geopolitical risks and enhances resilience.

involving the local communities to strengthen the overall
ecosystem (e.g., collaborating with local suppliers).

@reating authentic, immersive and
meaningful experiences for the guests that bring forward the uniqueness of each
place and offering activities that showcase the cultural heritage, folklore,
gastronomy, local landmarks and wildlife responsibly.

Responsible environmental stewardship through the
management of natural resources and biodiversity and the protection of fragile
landscape and wildlife.

Protection of local cultural heritage and traditions and
indigenous people and ethnic groups who happen to be the best guardians of
biodiversity and natural ecosystems thanks to their ancient wisdom and
knowledge passed on from generation to generation.
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Greek tourism industry | Competitiven@agerms of sustainability ]
I O02NRAY3 (2 GKS Hanum 22NIR 902y 2 Yndd, GERachBmkOas 50t Nil1 LY Sduntries , ovRildaedhpetig & dza G + AyF::0

Mediterranean destinations such as Spain, Italy, Portugal, Cyprus and Malta rank mucGitégkéaurism needs to focus on improving and strengthening its
progress and performance in sustainability areas and practices, as the latest rankings reveal a gap compared to keyindhmpbtiéditerranean. ‘

Greece &

competitive T&T overall index WEF Global Travel &
Mediterranean Tourism Competitiveness
countries Total Scor Index 2021

: Spain 5.2 3 4.5 32 4.3 39h 5.3 25" 3.8 81t

() nay 4.9 10" 4.5 33 4.3 40" 5.4 20" 3.7 91¢ § § .

: A2 2NI R 902y2YAO C2NHzYyQa 629
) Portugal 4.8 16" 4.5 28" 4.2 44" 5.5 7" 3.8 78" Tourism Competitiveness Index (T&T) measures a set of
— factors & policies that enable the sustainable and

h d
S Greece 45 28 4.2 51% 4.4 33 4.8 36" 3.4 110" resilient development of the travel & tourism sector.

#) Cyprus 4.4 37st 4.6 o5th 43 475t 53 24t 41 5gh AThe T&T Sustainability sll‘_mlex captures_ cun_rf—,\nt or

potential challenges and risks on sustainability factors.

P Malta 4.3 35" 4.6 19" 43 36" 5.3 23¢ 4.2 48" o Environmental sustainabilipfilar measures the

I3SYySNIt &adadlAylroAftArde 21
© Turkey 4.2 45" 3.6 104" 3.6 102 37 77 35 103¢ environment, protection of natural resources,
— _ " 2 " o ” vulnerability and readiness for climate change
w Croatia 4.2 46 41 5 45 25 51 31 28 1 0 Socioeconomic resilience and conditipilisr,
) Israel 4.2 47t 43 434 3.9 75 46 415t 4.4 33d captures the socioeconomic wellbeing and resilience
- of an economy
< Eoypt 4.2 515t 4.2 50" 4.2 42 3.9 67" 45 22 o Demand pressure and impasteasures factors that
may indicate the existence of, or risk related to,
() Montenegro 3.9 67" 4.2 53¢ 4.0 64 45 42nd 4.0 64" overcrowding and demand volatility, as well as the
< o " B quality and impact of Travel & Tourism industry in
@ Morocco 38 71 3.8 91st 3.8 77 3.7 76 3.8 83 the economy
Q Tunisia 36 80" 3.7 og" 3.8 85" 4.0 64" 3.3 114"

Sources: WEF T&T Competitiveness Index 2021
6 HNHo 5S8St2A0GS /SyiNrtf aSRAGSNNYySIHyoe ' ff NAIKIA NBaASNBSRo 10
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Survey sample | Key characteristics
A Deloitte in cooperation with INSETE conducted a comprehensive survey study that took place during the periotbdh@023while more than 200 SETE

members / tourism enterprises that are active across the Greek tourism value chain participated in the survey.
A Most of the respondents are active in the accommodation settotels, while 81% of them have less than 300 keys and 60#aasE00 keys.
A South Aegean (32%) Attica (25%), Crete (21%) and Central Macedonla (15%) are the key geographlcal areas of actingty / operat
A{YILHft FTYR YAONZR SY(iSNIINARAaASaAI gAUGK NB@OSydzSa fSaa (Kl yévngmvenues;ﬂrtder@zbyﬁaux G dzi $

Accommodation Hotels

Total revenued 0
(% of hotels per number of keys, 143 responses)

(% of enterprises per segment, 204 responses)

ayd® 2N 6208

Principal sector activity
(% of enterprises per segment, 204 responses

€ 99K Il € o mn. Il € »50 Mn. € p-100 Mn. € MAN

Geographical area

(% of enterprise activity per geographical area, 204 responses)

Accommodatiorr Hotels

I Accommodatiom Rental homes
Il DMCs / Tour operators / travel agencies
I Transportation

Other tourism related enterprisés.g., conference &
exhibition organizers, consulting & certification services)

6 HnHo 5S8t2A0GS8 /Sy iGN ¢

South Aegean
Attica
Crete
Central Macedonia
Nationwide
Abroad
Thessaly
lonian Islands
Central Greece
Peloponnese
North Aegean
Western Greece
*Qther

*Other geographic areas include Eastern Macedonia and Thrace (3%), Epirus (2.5%),and Western Macedonia (1.5%).

aSRAGSNNI ySIyo ! f¢

NRA3IKGE NBA

21%
15%
13%
9%

7%

6%

6%

5%
4%
4%

7%

SNBSR®

25%

)

&= Number of Hotel Keys
Il 120 2150

301-500 501-1,000 [l Above 1,000

32%

51-100 101-300

Property Branding

(%age of branded vs individual properties, 143 responses)

76%
24%

Individual properties
Branded properties / part of hotel chain

13
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Sustainabilityelated strategic actions / measures | Environmental and socioeconomic sustainability
Most Greek tourism enterprises implement or intend to take in the dbort at least one action / measure in the areas of enmiental and socie@conomic

sustainability.
A Efforts in environmental sustainability include mainly energy management, water & waste management and carbon footgiont reduc

A In terms of socioeconomaustainability, theise of local materials, local employment opportunity offersgartherships with local entrepreneurs are within
the most popular actions / measures.

What actions/measures have you already taken or intend to take in 2023 regarding:

Environmental sustainability "ﬁ'"'ﬁ“ Socioeconomic sustainability
(% of multiple responses chosen, 204 responses) (% of multiple responses chosen, 204 responses)

Use locally sourced products an 75%
Energy management 91% materials
Provide employment opportunitie 61%
Waste management 61% for local people
Stimulate local entrepreneurshi 60%
Water management 60%
Undertake charity and/or voluntee
. . 42%
work in local community
Carbon footprint reduction 34%
Provide access to educatio 34%
Biodiversity conservation 18% Engage in diversity, equity and/ 20%
inclusion initiatives
No actions/measures taken of 7% No actions/measures taken o
planned for 2023 planned for 2023 %
Implemented or intend to take in the shdgrm more than one O Implemented or intend to take in the sha@grm more than one
environmental sustainability action / measure Osocioeconomic sustainability action / measure

6 HAHOo 5St2A034S /SYydNIf aSRAGSNNIySlIye !t NAIKGA NBaAaSNBSRo 14
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Sustainabilityelated strategic actions / measures | Carbon footprint
Greek tourism enterprises seem to understand the importance of carbon footprint reductibasniinplemented or intent to implement relevant actions.

A Organizations take several measures addressing their carbon footprint reduction, by managing energy flow, selectifiicemeligjrastructure materials
and seeking alternative energy sources to power their operations. SR B
A Buying offsets/carbon credits to compensate for emissgagpected to become more popular in the next yddosvever nowonly ~10% of respondents are ———
undertaking such actions.

What actions/measures have you already taken or intend to take in 2023 regarding Is your organization buying offsets/carbon credits to compensate for
reduction of carbon footprint@s of multiple responses chosen, 204 responses) emissions®s ofmultipleresponses chosen, 204 responses)
Reduction of energy consumption throug 73%

better energymanagement

800/ Gb2x ¢S R2 y20 O02YLISyalidisS T
54%

Reduction of energy consumption through mor
energyefficient materials

Engagement of stakeholders and promotion 41%

sustainable behavior 100/ b2 4SS | NB Y%u ()dZé)\){EI 2FFa
O2775N) 2dzN) Ot ASyia GKS LI2&AAA:

0,
Energy production from renewable source 36%

Usage of alternative energy sources fq 21%
transportation | 6% G,Saz ¢S LI2NOKIasS OSNIAFASR
10% SldzA @It Syid G2 Ftf 62N Y2NB
Compensation of emissions (offsetting, ’
No actions/measures taken or planned for 204 | 8% 0 4 SAS 68 LIGZNDKF 38 OSNIATASR &YV
. 4/0 A2YS 2F 2dNJ b yyddt SYAAAA2YAE

Implemented or intend to take in the shagrm more than one carbon
footprint action / measure

6 HAHOo 5St2A034S /SYydNIf aSRAGSNNIySlIye !t NAIKGA NBaAaSNBSRo 15
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Sustainabilityelated strategic actions / measures | Emissions reduction
Nevertheless, an alarming fact is the lack of emission reduction targets for 2030.

A A noteworthy 73% of the respondents have not set an emission reduction target for 2030, while 34% are working on impi¢leastioge.
ADt 201t GNIOSEtSNR |NB YAYRTdA F62dzi K2g¢g FI N 0KSe& dwith dSHalEdednhglowétdcd

CGemissions through their transportation choice a key part of what constitutes sustainabfe travel
A Accommodation seems to fair a bit better than other segments, whereas branded properties / part of hotel chain seemamdiénaliéidual properties.

Has your organization set an emission reduction target for 2030?
(% ofindividuakesponses chosen, 204 responses)

Enterprises thahavenot set aremission reduction target for 2030 so far

Il No target
No target but we are 0
working on defining one 53% 48%
36% 36% 36% 36%
29% reduction or less m R A 33% 20% 0 (i} 0 32% o P
N Per segment
I 30-49% reduction
50% reduction or more T T T )
DMCs / Tour operator®ther tourism related  Transportation Accommodatiorg Accommodatiorg
[ travel agencies enterprises Hotels Rental homes
Focus on Accommodatieiiotels
€ 899k 50%
Emission reduction targets é@ Per revenue
(% of branded and Individual properties out of 143 total Hotels categ size ¢ MOMN
43%
No target 17%
€ 5N
No target but working on defining one 57%
14% epnaymnnan ayo
29% reduction or less 17% P y y
6%
30% - 49% reduction| | 6% € ij;vne 2 Ve
9% . -
50% reduction or morell 3% ’ m No target No target but working on defining one
Individual properties Branded properties / part of hotel chain
16

1 Sustainable Travel Report 202Bdoking.com

6 HAHOo 5St2A034S /SYydNIf aSRAGSNNIySlIye !t NAIKGA NBaAaSNBSRo
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Sustainabilityelated strategic actions / measures | Water management
Most tourism organizations are ramping up climate change adaptation efforts that aim to reduce water consumption.

A Most respondents regularly inspect water systems for leakages, raise guest awareness on water consumption, and edueaseemgsioyrce efficiency.
A Water preservation actions tend to be most popular within the Accommodatitoiels sector.

What actions/measures have you already taken or intend to take in 2023 to reduce water consumption?

(% of multiple responses chosen, 204 responses)

Minimize water usage from kitche Minimize water usage from landscaping

Minimize water usage from
laundry services

Establish a watey
management/conservation pla
Measure and analyze water
Minimize water usage fron consumption
swimming pools

Minimize water usage from

ZERZY  bathrooms

NEaSNBSR®

Collect and use rainwate

Educate, train, engage and
incentivize employees in relation

Recycle and reuse grey wat to water-efficiency efforts

Educate and encourage
clients/guests/travelers to reduce water

No actions/measures already taken or plan consumption

for 2023 to reduce water usage
Regularly inspect and maintain water system to

avoid leakages

6 HNHo 5S8St2A0GS /SyiNrtf aSRAGSNNIySFHyo ' ff NARIKGA

e

]
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The accommodation
sector is ahead of other
sectors regarding water
management actions /

measuresas onlyo%
of hotels do not take
any water consumption
actions / measures.

17
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Sustainabilityelated strategic actions / measures | Waste management
Most Greek tourism enterprises implement actions / measures related to waste management.

A Initiatives in waste management mainly include collecting and recycling recyclable waste, plastics material reductidoyeedmmnjng.
A Actions in both fields can nurture a sustainable culture and provide evidence to global travelers, who are convertirtg Bxtéioh by taking active small

steps on an individual level at homand increasing when travelliago drive a more sustainable future.

What actions/measures have you already taken or intend to take in 2023 for waste management?
(% of multiple responses chosen, 204 responses)

engage in waste management effori in relation to waste management efforts

@ Reduce food waste
@ Reduce use of plastics

No actions/measures already taken Systematically collect and
planned for 2023 for waste managemei recycle recyclable waste

Educate and encourage clients/guests/travelers; @ Educate, train, engage and incentivize employees

Integrate reusable items

Establish a waste managemep
plan

Compost organic wast

6 HAHOo 5St2A034S /SYydNIf aSRAGSNNIySlIye !t NAIKGA NBaAaSNBSRo

The transportation
sector is overperforming
other sectors regarding
waste management
actions / measures, as
82%implemented
recycling actions /

efforts and/3%has
reduced plastic use.

18
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Sustainabilityelated strategic actions / measures | Participation in partnerships/alliances
A relatively small number of respondents participate in strategic partnerships and/or alliances that promote sustaisabiesydahle value chain.

A Large sized tourism enterprises proactively engage in sustainable partnerships / alliances, while smaller enterpises falicthactions.

A Partnerships / alliances that promote sustainability could enable organizations to work towards delivering critical Netatetik by 2030, but also drive the
integration of sustainability into business decisions and processes. With more than half of global travelers notinpaistiqp®tt local cultures and
communities, empowering alliances to support common climate goals can foster a mutually beneficial business culture across thie.value cha

Do you patrticipate in any partnerships/alliances promoting sustainability? Focus on accommodatiarhotels
(% of multiple responses chosen, 204 responses) (% of multiple responses chosen, 143 responses)

Il No participation in partnerships/alliances
Partnerships/alliances with suppliers and/or clients 1-20 11%
Partnerships/alliances with both NGOs anplpliergclients
[l Partnerships/alliances with Nd@bovernmental 21-50 28%

Organizations (NGOSs)

Other (e.g., cooperation with the municipality of Athens for 45%

the collection of biavaste, ZWITCEEU Erasmus+ 51-100

educational program)

101-300 63%
C . . . . . . 301-500 86%
Participation in partnerships/alliancegh NGOs and/or with suppliers/clients |
Analysis per revenue size category
100% 100%
501-1,000 100%
2%
51%
° Above 1,000 100%
27%
Number of Participation in partnerships/alliances (with Non
f T T T ! (O= Hotel Keys Governmental Organizations (NGOSs) or with suppliers/clients
€ D99 K I < »0 Mn. I < w50 Mn. € p-I00 Mn. emnn ay® 2N 6208
1 Sustainable travel study 2028kpedia.com
2 19
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Measurement & reporting
Most Greek tourism enterprises do not measure sustainability metrics, and consequently lack of respective reporting practices

A Most of the respondents do not measure any sustainability metrics, nor have planned towards implementing these intémmshort @@, o
A The largest Greek tourism enterprises demonstrate the highest awareness in the areas of measuring and reporting sustaemdiailiy also due to the ity
upcoming EU requirements for large and listed companies. Em—

Does your organization measure sustainability metrics? Has your organization implemented, or is in the process of
(% ofindividuaresponses chosen, 204 responses) implementing, any sustainability reporting standards/practices?

(% of multiple responses chosen, 204 responses)

Il No, we do not measure because we do not 0 ave not implemented, and are not in the process of
think it is important plementing any sustainability reporting standards / practices

No, we do not measure because we do not
know how

[

Il No, but we have identified how to Global Reporting Initiative (GRI)

measure and will begin measuring soon

Yes EU Corporate Sustainability Reporting Directive (CSRD)

Carbon Disclosure Project (CDP)

Organizationsneasuring sustainability metri¢gsAnalysis per revenue size category Task Force on Climatelated Financial Disclosure (TCFD)
78%
29% 28% 33% Sustainability Accounting Standards Board (SASB)
> L B

¢ 099K Ml ¢ moMn. Il € w50 Mn. € p-100 Mn. emnn ayo® 2NJ 0288 Athens Stock Exchange (ATHEX) ESG Reporting Guide

6 HAHOo 5St2A034S /SYydNIf aSRAGSNNIySlIye !t NAIKGA NBaAaSNBSRo 20
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Investments in sustainability
The importance of sustainability is a rising part of the business agenda, although respective investments are not aonsislaie@reek tourism enterprises.

Aa2NB GKIYy KFIfF 2F GKS NBaLRyYyRSyila KIFIgS Saidl of AaK S subtanabitigRelafed reasdns/ I A v 3
A As expected, there seems to be a positive correlation between the size of the company and the availability of budgéetioitisustlated investments.

A Investments are mainly focused on basic areas around energy consumption, water conservation, waste management and mergsieoing.

A With 80% of global travelers confirming that travelling more sustainable is important th theestments in sustainability are becoming more and more critical.

What is your investment budget for sustainability reasons? To what areas of sustainability did you devote capital expenditures in theSlgst@s?
(% of individual responses chosen, 204 responses) (% of multiple responses chosen, 204 responses)

Il No budget for sustainability
related investments

€ /00 K
B cp AIOK
€ Ab Mn. .
ep ayd 2NJ 6208 Reduction of_energy Water_ Waste
consumption conservation management
Investment budgett Analysiger revenue size category
€EMAnN 5y¢ 2 NJ |.ﬂﬂl
above | Usage of renewable or Green procurement (buying Socioeconomic
€ p-100 Mn. alternative energy sources ecolabelled/organic products) sustainability

€ M.OMn.- I @ 13%

€ M9 K

Pollution/emissions Other (e.g., sustainable No sustainability related
management equipment) capital expenditures

No budget for sustainability ¢ 500 K -e p 99 K € ab Mn. ep ay® 2NJ 6208
related investments

1 Sustainable travel report 20280ooking.com
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Investments in sustainability
Greek tourism enterprises recognize the value and benefits of investments in sustainability.

A Customer experience and satisfaction, cost savings and compliance with regulatory requirements are perceived as thetambseaspas to invest in
sustainability efforts and seize opportunities in the field.

Select the three most important reasons for investing in sustainability and implementing

sustainability practices
(% ofmultipleresponses chosen, 204 responses)

TOP THREE REASONS SELECTED

64% 62%

43%

¥V BOTTOM THREE REASONS SELECTED

® 7%

Comply with requirements
of vendors/suppliers

& 14%

Keep up with
competition

@ 10%

Gain/improve access to
financing (e.g., investors. banks)
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All possible responses

64%

=}

Improve customer experience and satisfactidg

Achieve cost savings 62%

Comply with regulatory requirements 43%

Follow market trends 26%

Yield benefits from sustainable cultur

0
(e.g., employee satisfaction & loyalty Z5

~~— (U

Increase revenue 17%

Keep up with competition 14%

Gain/improve access to financing (e.g., investors, bajli)10%
Comply with requirements of vendors/suppliersl 7%
Other reasons specified | 294

No reason for investing in sustainability 2%

22
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Investments in sustainability
Greek tourism enterprises expect the Government to provide more financial and tax incentivespésustainability investments is perceived as the most

important barrier for investing more.
A Key barriers include the high investment costs, infrastructure limitations and lack of expertise and experience.

What areas do you think need to be improved by the Government to promote sustainable What are the barriers that prevent you from investing more in
practices?% of multiple responses chosen, 204 responses) sustainability’é% of multiple responses chosen, 204 responses)

Awareness

43% believe thatraising the voice

over the urgency of climate
actionthrough nationwide Related limitations (e.g., building 43%
media campaigns, institutional
events, and training programs

The costs of the investments are too high 62%

is crucial for realizing the Lack of adequate human resources/limited capacity. 20
a 0
impactof climate change in terms of personnel
Difficult to find viable sustainable alternatives tp 28%
products /services currently used
Strategy & planning Regulation Lack of relevant skills in the organization/non
availability of certified/qualified personnel 22e
42% state thatsectoral and regional of respondents indicate that y q P i
strategiesare important for strict and enforceable regulatory ]
targetsetting, measuring, and frameworkwill ensure Not sure what return on investment (more) 20%
reporting mandates, in order to compliance across the value sustainable practices will bring
monitor and control progress chain and enhance the sense i _ L .
of responsibility on climate 52y QU 1y26 UKAOK 02uK|SNK |'1966R7‘ UA2yILfo

change policies practices to implement

Setting strong, foundational orientation to enhance actions against climate change is highly Low market interest/demand 8%
perceived as a Governméetl commitment
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Sustainability certifications
Despite the perceived value and benefits of sustainability certifications, most of the surveyed enterprises do not helveeatiffcation and half of the

respondents do not seem interested in acquiring one.

A Most of the surveyed enterprises do not have any such certification (higher % in smaller companies) and most of thdsaevboejare limited to specific
choices (i.e., Green Key and ISO). As more than 59% of travelers are anticipating to filter their options for a sestificetiia o their next bookiﬁgthere
is an urgent need for enterprises to consider placing certifications higher on their agenda.

Does your organization have any sustainability certification?
(% of multiple responses chosen, 204 responses)

Organizations that answeréd b 2 O S&NEnkIyE @F révinRe/size category

55%
28% 83%
0 0
21% 45% 28%
oo™ B = > o
Other option$  Other referred Travelife SO 14001 GreenKey  No Certification € 999K M € iomn. Il € m50Mn. Bl € p-I0OMn.  emnn ayo® 2NJ F 0288S

IClimate Neutral, Earthcheck, EMAS, Green Destinations, Green TEBhimTF,Iag, Ecovadis, EQFM, ESG GRI cert, ISO 21401, ISO 22000

Are you interested in acquiring a new sustainability certification?

. . , SRS
(% of individual responses chosen, 204 responses) What are the main perceived benefits of certifications?

(% of the respondents, 204 responses)

Specify the most important reason for not

acquiring a new sustainability certification §© 71% ?eeg;eIii:;e?ov?;fea:’\//é?eg:tricity o

Limited awareness abou 46% Not sgecified but willing 28%
sustainability certifications 4 RQ 60% Help attract more guests/travelers
26% Any ISO certification] 28% interested in sustainability
Returnron investment concern 0 -
Yes Green Key 11% Reassure guests/travelers sustainability
Practical concern 3% M No 1 O 50% claims are credible

Green Tourism 9%

Low interest from market/client: 22% o i i i
Green Bstinations [l 5% @ 27% Ach|eve_ easier aC(_:ess t_o finance
i and/or improved financing terms
Access to the proper resourc 18% Other certification$ 18%
- 0 No perceived benefits of sustainability
3Earthcheck, Eco Vadis, EU Ecolabel, GSTC Certification, Green Port, LEED 9 A) certifications

1 Sustainable travel report 2028ooking.com
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Organization & training
Sustainability is at large absent from the executive boardrooms, the organizational structures and the employee traiaivig@gek tourism enterprises.

A Most Greek tourism enterprises do not have a sustainability department with specific leadership/senior management pdsitiantea for ESG and
sustainability, while most have not incorporated a dedicated department in their organization structure.

A Only 20% of the respondents believe that their employees have been adequately trained around sustainability, and oritytB&%%racess of planning
such activities. As anticipated, larger companies perform better and have more dedicated roles, departments and tEfGagdaustainability.

Are there any dedicated leadership/senior / Is there a dedicated department for Have your employees been adequately trained
management positions and/or roles for ESG & sustainability in your organization? around sustainability?
(% of multiple responses chosen, 204 responses) (% of multiple responses chosen, 204 responses)

sustainability in your organization?
(% of multiple responses chosen, 204 responses)

No @ 62% No 0 49% No

No, but planning on creating @ 22% No, but planning on creating @ 31% No, but in the process of planning
such within the next-2 years such within the next-2 years such activities

Yes Q 16% Yes / Q 20% Yes

Enterprises that havdedicated roles / positions, departments and training programs around
sustainability Analysis per revenue size category

eMnn ay o NGRS 78% emnn ay o I 750 emnn ay o EZININNOZIZSE 44%
€ p-I00 Mn. 0% € p-100 Mn. I 33% € p-I00 Mn. 0%
€ M50 Mn. 44% € m50 Mn. I 42% € M50 Mn. 31%
€ MO Mn. 14% € MOMn. I 11% € MO Mn. 25%
€ D99 k. 2% € M9k, 0% € M99 K 8%
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Consumer behavior & preferences
In contrast to what global studies show about, only 45% of Greek tourism companies believe that travelers base theicasawel sustainability criteria.

A A recent consumer report from Booking.com highlights that 71% of travelers are eager to make more effort to travel rimatgyswgtereas Expedia \%@,
research shows that 90% of consumers look for sustainable options when travelling. ‘ -
A Acrossall segments of the Greek tourism value chain, well more than 50% of respondents have a neutral opinion or distigretatdthent that clients

base their travel choices on sustainability criteria.

Do you believe that clients base their travel choices on sustainability criteria?

(% ofindividualresponses chosen, 204 responses) 71%)f travelers want to make 53(y00f travelers are more
more effort in the next year to determined to make more
0 0 0 travel more sustainably sustainable travel choices when the
1 /0 14 /o 40 /o (up from 61% in 2021) travel now than a year ago

Strongly Somewhat No/neutral Somewhat Strongly
disagree disagree opinion agree agree

Respondents that either haveneutral opinion or disagreeith the statement that
clients base their travel choices on sustainability criteria | Analysis per segment

A%
64% 60% 55% 54% 52%

74(y00f consumers said it costs

909%0of consumers look for too much to be more sustainable
. . when travelling, but half of
sustainable options when -
consumers would be willing to pay

. DMCs / Tour . : travelling . ;
A;coTrmdatlon operators / travel ~ Transportation Acco:nl"l(?danon lOtthgr totunsm more for sus_talnable .Io.d.glng
ental homes agencies otels related enterprises transportation & activities

6 HAHOo 5St2A034S /SYydNIf aSRAGSNNIySlIye !t NAIKGA NBaAaSNBSRo 26



