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NMEPIEXOMENO

Tiwelvairbrand

TLelvalt marketing kat eTiikowvwvia
Ta&ldevovtag pe utteubuvotnta & oTolxeLla armo tnv ayopa
KaAeg tpakTikeG responsible marketing

2 TPATNYLKEG KAL TAKTLKEG

EEEEEE OP I IS
nonavs 5
O

RAREA
R
R K

RS
SR
SRR

AV
R
S
Jooss
e

’«gg«



01

TIEINAIBRAND




SSSSSSSSSSSSSSSSSSSSSSSSSSSSSS

M:NDHAUS
Tourizm Marketing Strategy

B Brandsivarauto

B moulAéveyiaesoac
oLaAAoL, otav og
Bplokeote
HUTIPOCTA.

Jeff Bezos,
CEO&Founder,
Amazon
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O OPIZMOZ TOY BRAND ety

To brand sivalLn avtiAnyn, n eviumwaon KaL ta cuvatclnuata mou €Xouv oL
avOpwTtoL yLa yia eTatpeia, Eva tpolov N hla uttnpeoia.

Adopa tnv TAUTOTNTA ULAG ETALPELAG, ME TNV EVVOLA TOU TIOLOL ELHACTE, TIOLOL
O£Aoupe va yivoupe kKal twg O€Aoupe va pag BAEmouv oL AAAoL.

EivalL auto tou dtadopotoLel pyia etatpeia amo pia aAAn.

ElvaiLplra urtooyxeon ou tpemnel va Bacidetal o€ mpaypatika
dedopéva.
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HIMPOZQMIKOTHTA ENOZ BRAND MBNIHALE

Twv KATAVAAWTIKWYV ETILAOYWV
TPAYHATOTIOLOUVTAL OTO

Gerald Zaltman, Harvard School Professor

KaBe brand €xeL EexwpLotn , N oTtola
amoTteAEiTAL ATt TIPAYHATIKA
(Tt.X. ayvotnta, uTtEPOXN, AVTAYWVLOTIKOTNTA, codiq,
ELALKPLVELQ, K.a.) KaL Ta oTtola «IAOUVY o€ SLadOopETLIKA
KoLwva.

Me aAAa AoyLa, ta brands €xouv tn Suvaun va cuvdegovtal
ME TOUG avOpwTIouG KAl va Toug SnpLoupyouv
TIOU CUVOEOVTAL JE CUYKEKPLUEVEG AVOPWTILVEG
OUMTIEPLDOPEG KAL TIPOCWTILKOTNTEG.

‘Etol, ToOAAEG dOpEG oL AvBpwTToL ViwBouv
OTIWG oUVOEDN, TILOTN, N AKOMA KAl aydarn yLa karmotia brands.
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NMOIAEINAITAZYZTATIKA ENOZ BRAND M:iNDHAUS

TAZYZTATIKA
TOY BRAND
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OPAMA, AZIEZ KAl OOEAH BRANDING H EMMEIPIATOY BRAND KOINO
YMNOZXEZH KAI (ZYNAIZOHMATIKA (LOGO,ID, k.a.) (BRAND EXPERIENCE)

AMOZTOAH & MPAKTIKA)

»%@%j)m

NPOZQMIKOTHTA MONAAIKA ZHMEIA NQAHEHE HA®HIHEH TOY BRAND ETPATHIIKH KAI ANTAFQNIEMOE
(USPs) (BRAND STORY) YAOMOIHEH MARKETING



02

TIEINAIMARKETING
KAI ENIKOINQNIA
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M:NDHAUS

To papkeTvyK avadEpetal o€ SpacTnNPLOTNTEG TIOU TIPAYHATOTIOLEL YLa ETALPELA YLA TNV AVATITUEN KaAL TNV TtpowBOnon evog TipoildvTog N JLag uttnpeoiag.
MephapBavel tnv €peuva ayopdg, to product testing, tn Stadrpion, tnv twAnon kat tnv mapddoon mpoidvtwy oe katavalwteg (B2C) n oe dAAeg emiixelpioelg (B2B).
21OX0G KABE eTLXELpNONG Elval n avamtuén ctabepwv KAl HAKPOXPOVLWY OXECEWV EUTILOTOOUVNG ME TO KOLVO TNG KAL TOUG ETALpOUG TNG.

KATANOHZH ArOPAx

AvayvwploTe TIC avayKES ToU Koo EmuAe€te kavaAia tpowbnong katl onueia

. . . TIWANONG TWV UTINPECLWYV KAL TWV TIPOLOVIWYV
OaG KAL EVTOTILOTE TUXOV KEVA OTNV

ayopé TIpoc agoToinan. oag peBodikd, avaioya e To Ttou Bpiokovtal ot

TeEAATEG 0AG.

YMNHPEZIEZ/MPOIONTA KANONTAZ TH AIA®OPA
Mpocapudote ta poidvia kat MeAETAOCTE TA ATIOTEAECUATA OAG KA
TLG UTINPECLEG oag avaioya he EVTOTILOTE TA AVIAYWVLOTIKA CAG
TLG AVAYKEG TOU KOLVOU KAl TLG TIAEOVEKTANATA, BEATLWVOVTAG CUVEXWG

TAOELG KAOE ETOXNG. TLG UTINPECLEG 0AG KAL TN OTOXEUTH 0AG.



H emtikowvwvia eivaln petadoaon r) avtaiiayn nAnpodopLwyv HETAEU SUO N TIEPLOCOTEPWV
MEPWYV, AUECA I UE TN XPNON KATIOLOU HECOU.

TA BRANDS

Alwapopdwvouv pnvupata tou adopouv cta Tpoiovta Kat
TLG UTINPECLEG TOUG KAL TA HETAPEPOUV OTA KOLVA HECA ATIO

ETUAEYHEVA KAVAALA ETILKOLVWVIAG

ANTIAPAZH/
AAANHAENIAPAZH TA l,(OINA
Aappavouv tnv
Ta kowva avtidpouv otnv TAnpodopia/pnvupakat
TIAnpodopia kat ye tn oelpd Stapopdwvouyv dmoyn

Toug ta brands poxwpouv o
entavainyn/BeAtiotomnoinon
TWV TTANPOPOPLWV AUTWV
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PEDRAUS
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PEDRAUS

KAOOPIZMOZ KOINOY

Avayvwplote Ta XapaKTNPLOTIKA TOU KOLvoU

oag Katl SNPLOUPYNROTE TIEPOOVEG TToU Ba oag
BonBrocouv otnv eTikovwvia.

H ®QNH KAIH
MPOZQMIKOTHTA TOY
BRAND

Bpeite tn dwvn Trou tapradel
oTnNV MPOocwWTILKOTNTA Tou brand
OaG KAl TWV TIEAQTWY oag Kat
MLANOTE TTAVTA PE ELNLKpiLvELA KAl

auBevtikotnta.

MYAQNEZ ENIKOINQNIAZ

Evtomiote ta duvatd cagonueia kat evta&te ta wg facikoug
TIUAWVEG TNG eTiLkOVwviag oag. Ppovtiote tnv elkdva oag Kat

TN CUVETIELA TOU TIEPLEXOHEVOU OAG.

AAV

NMEPIEXOMENO NMOY EMINEEI

AnPLOUPYNOTE TIPWTOTUTIO KAL OXETLKO
TIEPLEXOPEVO TIOU EUTIVEEL KAL SNULOUPYEL
ouvatcOnuataoto kowo (m.x. UGC).

EMIAOINH TQN ZQ2TQON MEZQN

MeAetnote o€ ola pEoa BPLlOKETAL TO KOO 0ag
Kal eETUAEETE AuTA yLa Tnv ETILKOLVWVia oag.
Elvait onuavtiké ta péoa va emLtpENouy TNV

QAVOLXTH ETILKOLVWViA PE TO KOLVO.
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TAZEIAEYONTAZ ME
YNAEYOYNOTHTA &
ZTOIXEIA AMNMO THN
AIrOPA




HBIQZIMOTHTA ZTO NMPOZKHNIO

35,000 ta&dbwtecg amno 10 Eupwttailkeg
ayopec* Bewpouv OTL N BuwoipotnTa
elvaLpeoca ot top -6 agieg tou
avalntouVv MEPLOCOTEPO TWPA, OE
OUYKPLON UE TA TIpO-Ttavonuiag
taidia toud.

European Travel Commission/ MINDHAUS, Monitoring Sentiment for
Domestic and Intra-European Travel, wave 5 - ®ef3poudprog 2021

*Tepuavia, Hv. BaciAelo, FaAAiaq, ItaAia, lotavia, EABetia,
B&AyLo, OAAavdia, MoAwvia, Auctpia
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HEMIPPOH THZ BIQZIMOTHTAZ ZTA TAZIAIA (1/3) nos

1 otoug 2 Ta&LOLWTEG TIAYKOOHLWG SNAWVOUV OTL TIAEOV ELval TILO TtpOOuUHOoL
va aAAalouv CUPTIEPLPOPEG WOTE VA Elval TiLo BLwoLPEeG evw Ta&Ldeuouy,
OTIWG TtEPTIATNHA, TIodAAATO ) TtedoTtopia OTIoTE €ival Suvatov.

2 0toug 5 (41%) {ntouv amo TLg TaELSLWTLKEG ETALPELEG VA
TPOoPEPOUV CUHPBOUAEG yLA BLWCLUEG EVEPYELEG KATA TN SLdpkeLa
Tou taéLdLou.

To 56% AgeL TtwG av €ixav TNV MAOYN VA AVTLOTABULOTEL TO
ATOTUTIWHA AvOPaKA 0TO KATAAUPA SLAKOTIWY Toug, Oa to
gkavav.

Mnyn: Booking Sustainable Travel Report 2019



https://globalnews.booking.com/bookingcom-reveals-key-findings-from-its-2019-sustainable-travel-report/?fbclid=IwAR11aW4mCpCguNKGZoNGcxJKeIsjPZBN9ybT3VoXOJIyHKd6hG9cZ6auz3U
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HEMIPPOH THE BIQZIMOTHTAZ STATAZIAIA /5 MNPHAYS

Twv Tagdlwtwy Bewpouyv tn

BlLwolpoOTNTA OCNUAVTLKNA. OpWG
AEEL OTL SEV UTIAPXOUV APKETEG ETILAOYEG
SLapovng e PLWOLUEG TIPAKTLKEG KAl Eva
og yvwpileL tou va Pagel yL' autEg.

TWV TIAYKOOHLWYV TalLdLwtwy
SnAwvouv oTL Ba ntav o bavo
va kavouv Kkpatnon o€ katdAupa
PLAKO TtpOG TO TIEPLRAAAOV.

To ONAWVEL OTL €va SLEOVEG TIPOTUTIO yLa
TOV EVIOTILOHPO PLALKWYV TIPOG TO TIEPLBAAAOV
KataAupdtwy Ba toug evbappuve va
tafLdevouyv TLo BLWCLPA, EVW TO B0a
eviwbav KaAUutepa va Pelvouv o€ eva

KATAAUPA TIOU ELXE OLKOAOYLKO Crpa.

dev yvwpileL tnv uttapén
OLKOAOYLKWYV TILOTOTIOLACEWYV yLa
KataAupata SLaKOTIwV.

Mnyn:
Booking Sustainable Travel Report 2019



https://globalnews.booking.com/bookingcom-reveals-key-findings-from-its-2019-sustainable-travel-report/?fbclid=IwAR11aW4mCpCguNKGZoNGcxJKeIsjPZBN9ybT3VoXOJIyHKd6hG9cZ6auz3U
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HEMIPPOH THZ BIQZIMOTHTAZ ZTA TAZIAIA 313) e
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1 otoug 2 ta&dLwteg dnAwvouv étL oL
TILOTOTIOWROELG BLwoipotTnTag eivat

ONUAVTLKEG N attapaltnTeg Otayv ETUAEYOUV
HLa eTalpeia yLa tig SLakoTEG ToUG.

ABTA Holiday Habits 2020

0
70%

Bewpel tn puTtavon anod
anofAnta Kat TAACTIKA WG
vo. 1 avnouyia 6cov adopd oe
Ogpata Blwotlpou ToupLlopou.

ABTA Holiday Habits 2020

51%

Twv Bpetavwy ta&ldlwtwyv SAAwoe twg
elval tpOoBUNO va TANPWOEL TIEPLOCOTEPA
o€ etalpeieg talldLwyv pye uttnpeoieg
BLWOLPWYV TIPAKTLKWV.

The Greening of Travel: Embracing
Responsibility | Skift Global Forum 2019



https://www.abta.com/sites/default/files/media/document/uploads/ABTA%20Tourism%20for%20Good%20A5%20Booklet%20121020.pdf
https://www.abta.com/sites/default/files/media/document/uploads/ABTA%20Tourism%20for%20Good%20A5%20Booklet%20121020.pdf
https://skift.com/wp-content/themes/skift/img/sgf-2019-mag/skift-global-forum-2019-magazine.pdf
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COSTARICA | THE ONLY GREEN COUNTRY IN THE H—
WORLD

5 9“-{7 JR_, o = MENS JOURNAL

COSTA How Costa Rica Is Paving the Way for Sustainable
RICA Tourism

We are the only green country brand in the world!

The color of our logo represents the greenery of the forests and mountains Eﬂn
that are bordered by our seas, the immensity of cur volcanoes, and the life
that inhabits this small treasure. Costa Rica is biodiversity, preservation, and

sustainable development.

The handwritten word “essential” represents the human side of the country:

the kindness, warmth, inventiveness, and abilities of the Costa Ricans.

The solid letters spelling out “Costa Rica" represent stability, modernity,

seriousness, responsibility, and dependability for investing and doing

business.

H Koota Pika (Keviplkr Apepikn) ExeL TANBUCUO 5 ekat. kal Bewpeltal evag TipAocLvog TIPOOPLOUOG (Epeuva 2008).
Extioe eva brand pe tn BlwolpotnTa otny kapdLla Tou:

» Xpwpua AoyoTtuTiou

» Ailec tou brand (BlwoluoTNTa, Kalvotopla, TEAELOTNTA, «KATACKEUAOTNKE 0Tn Koota Pikay, KovwvikA TTpdodog).
» [ototmoinon Blwaotpou Touplopou amd ta Hvwpeva EBvn (Certification for Sustainable Tourism - CST).

» Atlomtoinon oe social media evepyeleg alEnong avayvwplolotntag (#onebagtocostarica social media contest).



https://www.esencialcostarica.com/eng/our-country-brand/our-values/
https://www.mensjournal.com/adventure/costa-rica-paving-way-sustainable-tourism/
https://www.instagram.com/p/CKUO3RJBViQ/
https://sustainabledevelopment.un.org/partnership/?p=1495
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PALAU | PALAU PLEDGE ——
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WEBSITE INFLIGHT FILM

r—aﬁ P
BT BUBLIC OF OAL Al IMMIGEATION - eRéIVaL

To 13° ukpdtePO £€6voG oToVv kKOopo (Elpnvikog QQkeavog) Ttou N olkovouia tou otnelletal oTov TOUPLOPO L0 TO

dUCLKO TtePLBAMOV (Kal dpa ToV BACIKO TIAPAYWYLIKO TOU TIOPO) VA ATIEIAELTAL AUETA ATIO TNV KALUATLKI QAAQYD:

» OMNokAnpwpuévn ekotpateia eualtoBbntomnoinong pe TN dnuLoupyia concept «oL ETILOKETTITEG uTtoypadouv otn Bila
TOUG TNV UTtOoXeon OTL Ba ogRovtatl to TiepLBarovy» = 1.7 SLo. StadnuLoTikwy TIpoBoAwy (earned media
impressions) pe pndeviko budget.

» To0 2019 150.000 ta&lbuwteg to elxav uttoypdael & tavw amo 2 ekat. 6a to uttoypdaouy ta ettdopeva 10 xpovia.


https://palaupledge.com/
https://vimeo.com/251574951
https://vimeo.com/251574951

__
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Tou=3m Markatiag Strataay

INTREPID TRAVEL
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toolkit to help travel businesses

WE BEUEVE ALL TRAVEL reduce their emissions.
cﬂMPANlES SHUULD REDUCE As pandemic has brought travel to ey, uires
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1423 likes \W 2455 ikes

O peyaAUtepog tour operator yia SLAOKOTIEG TIEPLTTETELAG O€ PIKPA YKPOUTT elval NyETNG oTov Topea Twy ethical

responsible Stakomwy. AnuLoupyel KovoTNTEC AVBPWTIWY PE LOXUPA PnvUuata ota social media:

» Ewkdveg tou delxvouv tnv opopdLd tou ducikou TiepLBaArovtog (hero images), avBpwTilvo oToLxelo, atxunpda
OAOYKQV TTOU TPABAVE TNV TIPOCOXT) TOU XPNOTN = EEKABAPO PNVUPA TIPOG TOUG TAELOLWTEG TTOU TOUG KAVEL VA VIWBOUV
OTL CUPPETEXOUV OE EVA AVWTEPO OKOTIO KAL OTL AVIKOUV O€ LA KOLVOTNTA WE TIapOUOLEG avTAPeLS (call-to-action).


https://www.instagram.com/p/B7Z4c8aALJ0/
https://www.instagram.com/p/CLU21y6J7F-/

&BEYOND

Our world doesn’t have time for average. Why travel with &BEYOND?

That's why we need travellers like you, who seek to go beyond average luxury travel — to
travel experiences that leave our world a better place.

= 6,. :='_:
R g b e T
[5) * v_O |
5750 TURTLES 114 COMMUNITY 3.6 MILLION 87 RHINOS 2000 KM
SCHOOLS HECTARES TRANSLOCATED
OF IMPACTED
::::: RTED [+} MPACT: RO
R H COMNSERVATION
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are ofter
FBEYON
unique a

changing adventure

MiNDHAUS

O luxury tour operator opyavwvel cadapLoe 11 tpoopLopous tns APPLKAG KAt TOTTOBETETAL WG pLa ETILXEPNON TTOU

TIPOOTATEUEL TO TIEPLBAANOV, TOUC KATOIKOUG Kal ta (wa. ETikowvwvel onuavTika TN PLwolPoTnTaA:

» 21NV apxn NG IpwING oeAdAC Tou website €xouv UTIEL TIOCOTIKA OTOLXELA YLa TO BETIKO AVIIKTUTIO Tou tour

operator otoug TTPooPLoUOUG = SladAaveLa.

» 21nvevotnta "Why travel” o ipwtog amd toug 5 Adyoug Ttou divovtal elval nuntdéoxeon tng etawpiag "Care for the

land, Wildlife & People” = cuvetela kat ala otnv TOTIKA Kolvwvia.


https://www.andbeyond.com/
https://www.andbeyond.com/

__
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greet by ACCOR GROUP i o

Brand pillars

Local engagement

Because we want the best for our customers and local communities, we
offer fresh and simple local products.

Regional jams, freshly baked bread delivered by the baker next door and
unmatched croquery.

givi

Collective

Because the best moments are those we share, all of our spaces have
been designed to live convivial moments.

Friendly welcome by FOLS Mobile, Chill Space for adults and kids, family e

@@@@Lm' @I}@m@@@ g

r £
( : rooms, open table.

Second Chance

At greet, we give a second chance to what surrounds us.
People by volunteering in charitable organizations.
Places by giving a second life to hotels.

Things by upcycled furniture from flea markets.

To kawvouplo Eevodoxelakod brand tng Accor XTloTtnke e€apXNG TTAVW CTNV KUKALKI OLKOVOMLA Kal areuBUveTal 0To
oUyxpovo solo ta&ldlwtn kal oe olkoyeveleg (economy brand). Movadikeg TipoUTtoBETELG yia va evTaxBel KATIOLOG
cevoOOX0C OTO brand elval va xpnoLUoTIOLEL AVAKUKAWOLUA UALKA KAL TIpolovTa arnod TOTIKOUG TIapaywyoud:

» ErumAa amto second-hand diktua ry/kat eco-friendly UAKA.

» ALOKOOUNTIKA ATTO AVAKUKAWGCN AVTIKELEVWY /KAl ETTAVAXPNON UALKWY ATIO EPYOTAELAL.

» MevoU pe TTpwTeg UAEC ATIO TOTIKOUC TIAPAYWYOUC KAl TO GoUpVO TNG VELTOVLAC.


https://www.linkedin.com/posts/stevenalexandertaylor_greethotels-dogoodfeelgood-accorhotels-activity-6775371003389362176-xB_m
https://group.accor.com/en/brands/economy/greet
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Toursm Markating Soratagy

ELEMENT BY WESTIN

Room for Possibility

Rise Breakfast
Wake up 10 our signatine baakfast feanirng o fresh madeororder itemthat

A Balanced Lifestyle Make a Difference Focus on Wellness

-

w Relax
? element
; BY WESTIN
-i Restore
o

Ettituxnuevo Eevodoxelakod brand tng Westin (long & short stays) ue olkoAoyikod oxedlacpo kal signature uttnpecieg
(rise breakfast, relax evening reception, restore pantry). To ototxelo NG Biwouotntag yivetal Eekabapo:

» [Mpdowvo XxpwHa oo AOYOTUTIO

» [Mpdowvo xpwiad WS BAoIKO XpWwHA OTNV TIAAETA

> Baowa otolxela: lifestyle-driven | eco-friendly | extended stay

» XpronAe€ewv OTwg "balanced”, " "

mon mn o

,"nature”, "nurtured”, "retreat”, "healthy", "nourishing”, "organic”, "local”


https://element-hotels.marriott.com/
https://hotel-development.marriott.com/wp-content/uploads/2021/02/Element-One-Pager-Feb-2021.pdf
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OAK QUARRY GOLF CLUB
BPIZKONTAZ TO “ZQXTO"” ZAOTKAN

2013 NATIONAL COURSE OF.THESYE

L= -

, R: {

Mg

o e

To BpaBeupevo yrmedo ykoAd Bpioketal otn Notia KaAidopvia kat TiepvAael peoa aTtod £va LOTOPLKO AATOPELD TNG

Treploxnc. Elvat Stabeopo yia ekdNAWOoEeLS Kal SLABETEL TO SIKO TOU E0TLATOPLO:

» 'EEuttvo oAdyKay Ttou ekdpAadel pe apecOTNTA KAl SUVAULOUO TA AVIAYWVLOTIKA TIAEOVEKTIUATA TNG ETILXELPNONG
(tottoBecia kal oxeon pe TN dUon, NYETKNA Beon, call-to-action).


http://www.oakquarry.com/
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M:NDHAUS

SIXSENSES
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H aAuciba utteprioAutedwy Eevodoxeiwy kat otta tpowBet TN PLWOLUOTNTA KAL OTOXEVUEL oTaA UPNAOTEPQA ELCOSAATA.

To storytelling (toAutéAela 5%, mavepopdeg kal povadikeg ToTtoBecieq, TpoohopA EUTIELPLWY OTOUG ETILOKETITEG,

evouvaloBnon, PLwootnTa, evoladEPOoV yLa TOUC UTTAAANAOUG KAL TLG TOTIKEG Kowvwvieg) kuplapxel ota digital kavaila

(website/social media) & ta UALKA eTtiikoLvwviag (bwtoypadia/video):

» Quwtoypadia pe xeAwvakl + taldi yla tnv powbnon mpoypAppaTog anacxoAnong rmalduwy ota Eevodoxeia tou
brand = TTOAUTEAELQ, euTIELPLA, BlwoluoTNTA


https://www.instagram.com/p/CJ2vU1BAKwa/
https://www.instagram.com/p/CDsfYRlg1wW/
https://www.youtube.com/watch?v=zr029rH74UM
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M:NDHAUS

SONEVA

'Condé Nast|
Tl'avdlﬂ' INSPIRATION DESTINATIONS PLACES TO STAY STYLE & CULTURE FOOD & DRINK itics - Sport Business  Money Opinion Tech Life Style Trav

SIGN UP TO OUR NEWSL

10. SUSTAINABILITY

A Loy o |uxory Travel
Soneva: the last word in barefoot, eco-
friendly chic

CREDIT: JAMES BEDFORD

(Foom | (0] &)
Across a wooden bridge is a wonderful observatory with a telescope rising : =

up from the floor and live monitors that share the view through the
eyepiece. Bicycle across the island to the open-air, floating cinema, where
guests wear Bluetooth headphones to avoid any sound effects disturbing

the turtles.

Sonu tells me he has plans to open two more groundbreaking hotels in the
Maldives - so thev'll have to dream up some more ideas to play with. But for
now, this is absolutely the new place to stay, for the creativity, the

sensitivity, and above all for somewhere happy to act as both backdrop and

foil to the outstanding beauty of the islands of the Maldives themselves.

Which might just be the greatest compliment of all.

Ta uttepTtoAUTEAN EevodoXELa TTPOTDEPOUV EUTIELPLEG TTOU cuvOEOVTAL PE TN PUON o€ Eva KOO UPNAWY ELCOSNHUATWY

TIPOOTATEUOVTAG TOUG TIPOOPLOPOUG. Meta armo press trip (2016) oto Soneva Fushi ol Snuocloypadol (Telegraph Luxury

- Claire Wrathall, Condé Nast Traveller - Michelle Jana Chan, Evening Standard- Charlotte Ross) eypawav yla tig Ulkpeg

AETITOUEPELEG TNG PLWOLUOTNTAC:

» 2LVEUA UE AKOUOTLKA VLA VA PNV EVOXAOUVTAL OL XEAWVEG, NAEKTPOKIVNTA OXUATA KAL EPYACTNPLA TEXVNG ATTO
QVAKUKAWOLUO YUQAL (aTto Ta attoppippata tou Eevodoxelou).


https://www.cntraveller.com/gallery/soneva-jani-maldives-resort-review
https://www.telegraph.co.uk/luxury/travel/soneva-the-last-word-in-barefoot-eco-friendly-chic/
https://theluxurytravelexpert.com/2016/10/10/10-reasons-to-visit-soneva-jani/
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FREGATE ISLAND PRIVATE
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Lessons in Luxury: the Seychelles
private-island resort that has saved a
species

A Bird Sanctuary

tiful Fairy Terns and Noddies

gliging across the island as the y return from thewr ¥ gi‘nr expeamons

To LOLwTIkO vnol pe 16 KaTOoLKieG Kal BIAEG elval Evag OLKOAOYLIKOG TIAPASELCOG ATIOUOVWHEVWY OLAKOTIWY OTOV IVOLKO
(keavo KAl KATAPUYLO TIOUALWY. XApn OTLG TIPOOTIABELEC TIPOCWTILKOU KAL OPYAVIOUWY CWBNKE atto TNV e€adavion
£va ATIO TA TILO OTIAVLA TIOUALA Tou TTAavATn (Seychelles Magpie Robin):

» [leplexouevo oe dlddopa péoa (website, deAtia tuttou, dpBpa oe Telegraph Luxury, National Geographic, Condé

Nast Traveller kal Reader's Digest, KpLTIKEC ETILOKETITWY), proof point/ antd Tapddelypa Tou BETIKOU AVTIKTUTIOU
KAL TNG govadlkotntag tou brand = Stadavela


https://www.fregate.com/conservation
https://www.telegraph.co.uk/luxury/travel/fregate-island-private-seychelles-sustainable-resort-review/
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AWARDS 2017 -

Bravo Sustainability Awards 2015-2016
World Travel Awards Travelife Gold 2016 Tourism Awards on Sustainability 2016
European Hospitality Awards
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¥ rati Observatory Worldwide Hospitality Awards 2014 : ;
Eco Innovation Observato Ty : ; I : ’ Best Workplaces 2013 'he Green Key

2013 EHMA Sustainability Award

Exovtag wg opapa va avayvwplobel n Meoonvia wg evag TTpoopLopog uPnAng toldtntag, asldOpou avantuéng Kat

TIAYKOOULOU PpriuNng kal otnpidoviag €ToL ONUAVTIKA TNV OLKOVOMLA KAt TNV artacXoAnon otnyv Ttieploxr), N Costa Navarino

SlekSIKel pe cuveTtela BpaBeUcel KAL TILOTOTIONOELG PLWCLUOTNTAC LA TNV:

» Evioxuonkupoug kat a&lag tou brand (brand equity).

» Evioxuonstorytelling evog brand tou otnpldel EPTIPAKTA TOV TIPOOPLOWO KAL TNV TOTILKA OlKovouta (the prime
sustainable destination in the Mediterranean located in the Greek region of Messinia, southwest Peloponnese)


https://www.costanavarino.com/awards/

©2021 MINDHAUS ALL RIGHTS RESERVED

SANIRESORT MRS

B
== t gl

2y

o

- E,'hﬁ ﬁm

‘ Local Olives,

Ts‘DOuro
e Chee_se Corner

To Sani Resort avrikel otov OpLho Sani/lkos, areubuvetal oe OLKOYEVELEG KAl BplokeTal oe pla OLwTLKr éktaon 4.500
otpeppatwy. Ot SANIECO DAYS opyavwvovtal KaBe xpovo (28/06 — 30/08) pe 0lKOAOYIKEG SpACTNPELOTNTEC
(KATAOKEUEG ATIO AVAKUKAWOLUO UALKA KaL Ttawxvidia xelpotexviag yla ta maldld, KuvhyL xapevou Bnocaupoy,
LUEAETN TWV ACTPWY, ekBeTelg dwToypadiag):

» ApacTnpLOTNTEG YLA OAN TNV OLKOYEVELQ, EUTIAOUTIOHPOG TIPOLOVTOG.

» Emkowvwvia pe dueco kal SLaockedaoTkO TPOTIO TWV TIOALTIKWY BLwaluotnTag, TIPpOBOAr TOU TIPOOPLOUOU.
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OVAC by CAVO TAGOO

YTAGS: Zavropivn . Wapia

«®Ddara npiv pHag... pave»: e otn Zavropivn
HayeipeUouv YPdapia nou «ansiAouv» Tn
Meodyeio

To poypappa «Pda' to TtpLy ta Asy Tpowbet TN KATAVAAWGCN PYAPLWY TIOU ATIELAOUV TN MeCdYELO VLA TNV AVTLUETWTILON

NG alénong toug. 2 € cuvepyaocia pe To Cyclades Preservation Fund kat to iSea to ectiatoplo OVAC tou 5* luxury hotel

CAVO TAGOO tpocedepe TLATa Ao TETOLA PApLa Kal Balacolva. Ta Tiata KATOTILY CUVEVWONONG JTTOPOUV VA TA

TIAPAYYEAOUV KaL OL TIEAAQTEC TOU ECTLATOPLOU:

» Eukalpladnuooidtntag pe deAtia tuttou kal ApBpa, evioxuon tou brand equity (Tpwteg UAEG aTtd TN GUoN,
kaLvotopia, Tipotdva Ttou &€ pTtopelc va ta Bpelg arou, SNULOUPYLKA yaoTpovouia).


https://isea.com.gr/pick-the-alien-2/?lang=en
https://www.protothema.gr/greece/article/927527/fata-prin-mas-fane-sef-sti-sadorini-mageireuoun-psaria-pou-apeiloun-ti-mesogeio/
https://www.lifo.gr/now/greece/fa-prin-ta-faei-sti-santorini-mageirepsan-xenika-eidi-psarion-poy-ehoyn-eisbalei-sti
https://www.in.gr/2019/09/22/greece/fate-prin-mas-fane-sef-sti-santorini-mageirepsan-ksenika-eidi-psarion/
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LEFAY RESORTS & SPA

CONTENTS OUR PATH
TO SUSTAINABILITY

EXCELLENCE IN IMPROVEMENT
NEW LUXURY SUSTAINABILITY OBJECTIVES

TaLefay Resorts & SPA Lago Di Garda kat Dolomiti - tou eival kat iotomoinueva wg eco-friendly - poipalovtal kabe
XPOVO OTa KavAaAla Ttoug (website, social media kat newsletter) oAokAnpo to Sustainability Report tou OpiAou Ttou
TTEPAAUBAVEL AVAAUTIKA OPACELS, ATIOTEAECHATA PE SESOUEVA AANA KAL PEANOVTIKOUC OTOXOUG, UE TiEpLocOTEPO B2B

XOQPAKTHPA.
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Circular economy: NH Hotels recycling bottle corks into | ; —
construction materials Ias ) [ [ |
by TOPHOTELNEWS Editor | 22 Jan 2020 | Chatns 1 ! 2 HOTELS

Countries

Belgium - Spain - Italy - Germany: France - Netherlands

8000..
X M= tons 300 =

of cork stoppers o Floormg W bedrooms
Recycled produced equivalent

H 3" peyaAutepn aiucida city hotels otnv Eupwtin pe eédpa tnv lomtavia exel oploel tn BlwouotnTa WG TIVAWVA

avartuéng amnod to 2010. H &pdon "CORK2CORK" tpoodepel eEUTTVOUC TPOTIOUG ETILKOLVWVLAGC:

» Eukalpla dnuooiétntac (ota kowd twy ettevoutwv/epyalopevwy) pe artteg amodei€elc/proof points kal TTocotika
otoxeia (1,994 kha deAMwV — culoyr amo 74 cevodoxela — uovwon 300 dwuatiwv)= dtadavela

» EukalplatpoPoing tng eupUtepng TtoALTIkAG CSR tou opiAou pe éEuttvo kal evlladépov tpoTo (“wow factor”)


https://tophotel.news/circular-economy-nh-hotels-recycling-bottle-corks-into-construction-materials/
https://www.facebook.com/AmorimFlooring/photos/a.350819395736216/448400595978095/?type=3
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AMADA COLOSSOS RESORT ke

. @

AMADA COLOSSOS

RESORT

18 reducing ils environmental foolprint.. A three-painter!
’3!.ﬁ$£é"£;’3,°2$‘3,','3§§ The light bulb Starry, Starry Switching off A marathon
Eco-Label paints. moment! Light on holiday effort
That's an area of 8 NBA

basketball courts! 5
We use LED technology light

14,000 low-energy We've got sophisticated We've used 40,000m of
bulbs and light strips in all LED bulbs have been energy management systems energy-saving LED tape
light fittings around the resort, fitted around the resort. in all rooms on the premises, around the premises. Just another
reducing energy consumption That's four times the number 50 you don't even have to worry 295m and we'd have completed
and maintenance of stars visible to the naked about switching off the lights! a marathon.
requirements. eyeat night!

To UTtEPTIOAUTEAEG B€peTPO 5* otnv KaABea tng Podou Stabetel JUVEG yLa EVAALKEG KAL OLKOYEVELEG KAl N TTANPENG

AVAKATACKEU Tou Uouc 50 ekat. eupwy oAokAnpwBnke 1o 2018. H eCWTEPLKN KAUTIAVLA TTPOBOANG Twv &pdoewV

BLWOLOTNTAC OTOUG ETILOKETITEC yLa TN 0oV 2020 €yLve OTLC 0BOVEC KOLVOXPNOTWY XWPWV Kal dSwuatiwy (acavoep

KAL TNAEOPATELQ):

» Emukolvwvia dpdoewv BLwopoTNTAG PE XLoUPOop KAL APETOTNTA, XTLOLHO TTAvVw OTLG Agleg TNG AUBeVTIKOTNTAG KAl
NG AYATING YLA TOV TIPOOPLOHO, TIpOoBoAN TNG UPNANG aflag tng eTtevoucng pe €EUTTVO KAL KATAVONTO TPOTIO.



__
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LORNA PARKES JULIET KINSMAN

¢  LornaParkes

141 Taveet

Axoloudnorc

[ @& Message
. Conde Nast

ANDREW PURVIS

sniet, Wine and food lover. Juliet Kinsman - 2nd

WRITER | CONSULTANT | SUSTAINABILITY TEDx speaker,
Condé Nast Travelier Sustainability Editor, BBC Radio
London, Founder of Bouteco, Founding Editor Mr & Mrs

Smith . >4

fitman London, England, United Kingdom + 500+ connections

v XproT m
Contact info
Tweet Tweet Kot aNavTRoG NoAuvpéon "Mou apéazt”

F’ "
LAVANYA SUNKARA CHLOE BERGE

Andrew Purvis
@AndrewPurvis_

Deputy editor @TelegraphTravel, commissioning editor wildlife stories, @
ch!oeberge - L dive leader, @ED

YMLR marine mammal medic volunteer

. ; ® Hacknev. Lc n & telegraph.co.uk/auth

605 Snpocievoeic 1,744 akohouBot Axohoufzite 1,769 xpnoTeg © Hackney, London &' telegraph.co.uk/auth
i Eywve perog ATepiAtog ¢

Shios Berap 476 AkohouBsite 1532 AkGAouBO!

SUYYPOPLNS

@ vriti g, reading; asking questions ™ AxohouBzitar amo Tov yprotn Greek Travel Pages

&4 journalist @bbc @cntraveler @natgeo @globeandmail @cangeo +
® vancouver ca
chloeberge.com

) [ Axorou®note |

. Words i

Qutside Work 2.0

Books Work Pups Rockies

© New York & Nature-Tra £ PEADC: oA

914 AxdrouBol

BeiTOr QMO OTORA TOU OKCAOUBELTS

Tweet Tweet Kt CMAVTHOELG MoAvpioa “Mou apéost”


https://twitter.com/lorna_explorer?lang=el
https://www.linkedin.com/in/juliet-kinsman/?originalSubdomain=uk
https://twitter.com/nature_traveler?lang=el
https://www.instagram.com/chloeberge/?hl=el
https://twitter.com/andrewpurvis_?lang=el

CONDE NAST TRAVELLER
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SUSTAINABLE TRAVEL

SONEE & aiTaaE

THE NEW YORK TIMES TRAVEL

The YewriuTravel | avorrwmontinzesy  neimpostonthe Losrecmers  Ths Devamating humbery

For Travel, a Suslai nable
Comeback?

(ENAEIKTIKA)

S

W/\ITINC FOR

NATIONAL GEOGRAPHIC TRAVELLER

WHAT'S NEW

MOST POPULAR

o
13

Five of the best
breakfast ideas from
around the world

N\

How travellers can support the UK's revolutionary
rewilding projects

THE TELEGRAPH

E]](‘ Etlf[]l‘[lph Coronavirus News Politics Sport Business Money Opinion Tech Life Style

UK holidays Dream Trips Destinations ~ City guides ~ Hotels~ Cruises~ Family holiday:

Can you really see the world while
saving it?
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FORBES

ird Wave Proving Haxd To Stem: 10 Hot New Hotels Opening In Greece AniglooOnE
weh EU Travel Restrictions, Covi.. Ways To Dine

N Trade the UK100

from spreads 0.8

Betn
- =

Travel Green: Discover Some
Of The World’s Best Eco-
Friendly Hotels

Sandra MacGregor onwiousor @ @
A
Turits qoour trave,



https://www.cntraveller.com/topic/sustainable-travel
https://www.nationalgeographic.co.uk/travel
https://www.nytimes.com/2021/02/25/travel/sustainable-travel-environment-pandemic.html
https://www.telegraph.co.uk/travel/advice/green-travel/
https://www.forbes.com/sites/sandramacgregor/2020/02/16/travel-green-discover-some-of-the-worlds-best-eco-friendly-hotels/?sh=53341cf2a6a1

__
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thecatchmeifyoucan ¢ N I8 -

2,728 posts 199k followers 719 following

¥

“ Fessica Nabongs - The Catch Me If You Can

Jessica Nabongo ucus
Public Figure

¥&: 1st black woman to travel to every country
™: Founder @globaljetblack & @thisisthecatch
[&1: info@thecatchmeifyoucan.com
thecatchmeifyoucan.com/linkinbio

Followed by lonelyplanet, whotels, blacktomatotravel <8 more

Plants ¥ % Home Reno Oklahoma State Capit... Saudi Arabia Hawaii Guinea

> Solo | Tuvaika
> Kolvd uniou eloodnuatod | luxury lifestyle | uoda | tottikég kowvdtnteg | amoduyr Xpriong TAACTIKWDY


https://www.instagram.com/thecatchmeifyoucan/

CONTENT CREATORS

carmenhuter # m B -

1,425 posts 159k followers 997 following

Carmen Huter | Austria
Visual Arts

Austrian / NZ storyteller with a love for adventure.
Create more than you consume.

®innsbruck & Salzburg, Austria £
info@carmenhuter.com

linktr.ee/carmenhuter

Followed by ladyvenom, istoriahotel, life.ofjam +5 more

Ireland Acne |G Filters Aim'n Plank Chall... Watch This

> Solo traveler | Emayyeipatioc dwtoypddoc
> [Mepurtétela | MoAutélela | Giving back to the community
» [eplexouevo uPnAng TtolodTNTAg

AN

Creator Cir...
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https://www.instagram.com/carmenhuter/?utm_source=ig_embed
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heyashleyrenne N B -

735 posts 87.2k followers 986 following

Ashley Renne

Sustainable Lifestyle, Health and Wellness

8\ Vegan Mom | @ Board: @climatepower2020
Q@ @beautyandimpact Podcast Coming Soon!
linktr.ee/HeyAshleyRenne

Followed by givingway, lolaannamendez, united +1 more

5 ZERO WASTE
BATHROOM IDEAS

l Bamboo Toothbrush

2 Toothpaste Tablets

Activ@sm Press$% Basement ... 3 N J
\ ! / 4 Reusable Makeup Removers

3 Conditioner/Shampoo Bars

Black@Ow... Eco Finds Vegan
5 Bidet attachment

> Tuvaika | Mntépa
> Vegan | Family | Eco-friendly Lifestyle | Activist | Wellness



https://www.instagram.com/heyashleyrenne/?utm_source=ig_embed
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twodustytravelers e B -

449 posts 53.1k followers 850 following

Emily(Nurse) & Aaron(Teacher)

Blogger

ﬂ Science, activism, & stuff that matters
Ethical & sustainable travel (on hold duringD0)
9 Seattle

Venmo @ Emily-TwoDustyTravelers

linktr.ee/TwoDustyTravelers

Followed by the_toposopher, givingway, greensuitcasetravel +1 more

HIGLIGHTS s FIND A covip
GUIDE oLeE VACCINE LOSSES
Start here! fus (f R L A

» Zeuyapl
> Off-the-beaten path | Kowa TepLlopLlopévou eLooSAUATOS | oUYXPOoVoG TASLELWTNG


https://www.instagram.com/twodustytravelers/
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lolaannamendez  Message = av il [
5,471 posts 6,278 followers 343 following

lola méndez J ethical travel

Journalist

. for CNN, Parade, Reader’s Digest, Architectural Digest, SELF, InStyle, Oprah,
Refinery29, and more.

uvfounder of @latinaslovetravel

£ queer + vegan
linktr.ee/missfilatelista

Followed by givingway, kayak, intrepidtravel +1 more

‘/, 4\ . 9= o

features uruguay ve... consultation articles vegan cook... eco products articles

» Freelance &nuootloypdadocg (CNN, Parade, Reader's Digest,
Architectural Digest, SELF, InStyle, Oprah, Refinery29)
> Ethicaltravels | LGBTQ | Vegan | Latinos



https://www.instagram.com/lolaannamendez/?utm_source=ig_embed
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madamegingercom Message 3 w:|| sea
2,255 posts 108k followers 2,610 following

Madame Ginger ®

Blogger
P Delicious recipes / Monday, Wednesday, Friday > IGTV
M Writer of “AE KOYKMMOYK» by @minoasbooks

B #EatlikeAlocal & #CookWithGinger YouTube series
www.madameginger.com/instagram-link-in-bio

Followed by cliomusetours, mironasstratis, perdikiotika +103 more

Mmnovyatoo Aayaveg Smoothie Q MG girls Tpoxavoto EP11 vooTt...

» 2ed Kkalblogger
> Sustainability | Gastronomy | Millennials | Greece


https://www.instagram.com/madamegingercom/?utm_source=ig_embed

__




SUSTAINABLE DESTINATION AWARDS

AV RADE SHOW

TOP 100 SUSTAINABLE DESTINATIONS AWARDS @ ITB 2020

Katnyopieg:
. ITB Earth Award

. Best of Communities & Culture
. Best of Nature
* Bestof Europe

WTM WORLD RESPONSIBLE TOURISM
AWARDS

&

wtm
world
responsible
Qur Awards tourism
awards

g best practice in the industey

Katnyopieg:
*  Business Support

*  Meaningful Connections

* Domestic Tourism

*  Community Support

* Innovation

* Neighbors and Employees

(ENAEIKTIKA)

PURE LIFE EXPERIENCES AWARDS

PURE

AWARD &\

Sl

Celebrate the extraordinary

SAFE & SUSTAINABLE TOURISM AWARDS

SAFE & SUSTAINABLE TOURISM AWARDS 2021

AWARD CRITERIA

~ SAFE

SUSTAINABLE

Katnyopieg:
*  Community

Engagement

* Conservation &
Sustainability

*  Transformative Travel

"~ SUSTAIN EUROPE - /.
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DESTINATION OF SUSTAINABLE
CULTURAL TOURISM" AWARDS

KG.'I:!]] [o E isg: rl;'.TrJ Cadbormal Tonrson - o Laver For Sustimble Proslopaeat
* Innovationand

Digitalisation in
Sustainable Cultural
Tourism, towards
Smart Destinations

*  Transnational
Thematic Tourism
Products, including
European Cultural
Routes

EUROPEAN SRR
TRAVEL e |
COMMISSION

WORLD TRAVEL AWARDS

¥ R
WORLD P : L
TRAVEL : |4 :
AWARDS 2 C

HOME VDI tNIER  BaW)

Katnyopieg:
* Europe's Responsible

Tourism Award

* Europe'sLeadingEco
Resort Europe’s

* Leading Green Hotel

* Europe'sLeading
GreenResort
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Evtate tn Buwowpotntakal tnv evatcncia anevavii oto EPLPAANOV peca Kal
Staocdaliote 6TL OAoL TNV avTiiAapBdavovtatl pe tov idLo Tpoto (Trx. pEow tnG SnpLoupyia evog brand book). Xtiote to
adnynua oag (brand storytelling) tou va Bacifetal o paypatikda proof points kat va mtapouctddel Ta TTPAKTIKA KAl
ouvalocOnuatika odpEAn («reasons why») Ttou Ba €xeL Kaveig av yivel pEPOG TNG TtPooTtAbeLag AuTnG.

Kavte tn oag o€ KABe peoco, TtpofaAiovtag
TITUXEG TNG KABNUEPLYOTNTAG OTNV ETILXELPNONG 0ag, oL oTtoleg va otnpilouv autd to adriynua. Ppovtiote yia
TN CUVETIELA TOU TIEPLEXOPEVOU OAG KAl TNV opBr xprion tou (1.X. y€oa amno tn Snuloupyia oTtpaTnytlkng
eTKovwviagf evog social media playbook).

Anuwoupynote TIOU VA €XEL WG BACLKO TIUAWVA TN BLWOLUOTNTA KAL TLG TIPACLVEG
TIPAKTLKEG (TT.X. EW8IKA pwTtoypadpnon N mapaywyn BLVTEO TTOU VA ETILKEVTPUWVETAL OTLG ELOLKEG
TEPLBAANOVTIKEG SpACELG TNG ETILXELPNONG N w¢ backdrop katd tn dnuloupyia branded teplexopevou).

ATIOKTNOTE ETILONMEG KaLAdpete pépog oe BpaPeia pe Ocpa n
Bliwoipotnta. Ppovtiote va ETILKOLVWVACETE TLG SLAKPLOELG QUTEG o€ eudaveG onpeio oto website, ota
enionpa YndLaka n Eviuna Kavaila emkovwviag oag, aAAd Kat eviog tng emxeipnong oag (m.x. o8oveg
dwpatiwyv, collaterals, k.a.).
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OpyavwoTte (Press trips) otnv eTixeipnon oag
KAL EVNUEPWOTE TOUG HEBOSLKA yLA TLG SPATELS PLWOLHPOTNTAG KAL TIPACLVWY TIPAKTIKWY Ttou £PappoleTe (TL.X. HEow
press kits, knowledge hubs, §eAtiwv TUTOU, K.a.). KOAEoTE TOUG va YivOUV KAl EKELVOL HEPOG TNG EMTIELPLAG AUTAG KAl
avTtAgiote O€TIKA SNUOCLOTNTA TIOU ETILKOWVWVEL TNV TipooTtdBeLd oag.

MapakLVELOTE TOUG ETILOKETITEG CAG TIOU AQUBAVOUV HEPOG OE OXETLKEG Spaotnplotnteg va avepfadouv
avadepovtag to brand name tng etixeipnong oag (UGC meprlexopevo). Kaiéote
TOUG va HETAdWOOUV TN BETIKN TOUG EUTIELpla OE (Booking.com, TripAdvisor, k.a.).

2UVEPYQOTELTE PE Kal AAAeG eTixelpnoelg n MKO kal dnploupyeiote cuvépyeLeg oTNV
eTKowvwvia. ZuutepAAPBEeTE TOUG TIEAATEG 0AG KAAWVTAG TOUG VA CUPMETACXOUV evepyd. MTtopeite akoua
Kal va ETPRPaBEUETE MEAATEG TTOU CUHHETEXOUV CE TETOLEG EVEPYELEG (TT.X. M€ TIpOcdOopA Swpeav
UTINPECLWYV N KATIOLAG EKTITWONG).

WOTE VA OLKELOTIOLNOEL TIG a&leg AUTEG KAl va PTtopeL va
glval KoLVWVOG Toug o€ KABE TITUX TWV UTtNPECLWY Ttou TipocdEpete (employer branding & training).
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