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CEO Trizma Neuro, Author and Educator

O Ap. Anuntpladne stvatr BpaPevuevoc
expert kat cuUPoOUVAOC oToug KAADOUC TNC

gniKkolvwVvIac kat g exknaidevonc. Etvat o

Ouwpacbsaq TWV BLB?\va "Neuroscience for Leaders: A Brain
Adaptive Leadership Approach" «kat "Advanced Marketing
Management: Principles, Skills and Tools tng Kogan Page London.

YTIC  OMAlEG Tou, avadelkvlel TNV  EMElyovoca  avaykn va

EMIKOWVWVNOOUHE PE Baon tov eykEPAAO pAC KAl Elval LOXLPEOC
UMOOTNPEIKING AUoceswv nou Pactlovtat otov eykedbaAAO OTIC
EMUXELONUATIKESC NPokANoelg. Elval niotonowmuevoe NeuroMarketer
Kal €xel cLUUPAAEL oTO npoypauua dlaxelptone NeuroMarketing tou
Hamburg Media School. 'Exet cuvepyaotel pe OlEBVEIC EMWVUULES
onwc IKEA, IBM, JTI, Nestle, Johnson & Johnson, AstraZeneca, Pierre
Fabre, Coca-Cola, Banca Intesa Sanpaolo, Raiffeisen Bank, Rauch,
Teekanne, USAID k.a. Elvat o AlevBivwyv YOpRovAog tg Trizma
Neuro, ulac «kopudalag etalpela  Neuromarketing  kat o

Nepupepelakoe  AtevBuvine tou Maveruotnuiou tou  Sheffield

International College, City College, yia ta Avtikd BaAkavia.



