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Ap. Avrovng FNavvonouioc

Aldaockwyv Tunpatog OkoOVOULKN G kat Atolknong
Touplopou, Mavenotmuio Altyatou
Idputn ¢ kat EkdOTng tou “the voyager voice"

O Ap. Avtwvnc MNavvonouvAocg dIdAoKeL 0TO TUNUa
OWKoVOoUIKNG  Kkat  Atolknone  Touplopgol  oTo
MNaveruoulo Atyalou Kat slvat:

« 1Idpumc & ekdOTNC Tou "the voyager voice"

« Yuvepyaloduevoc Kabnynmce oto Metantuxtako
Aloiknonc TouploTikwy Entxetpnoswy tou EAT

« YnevBuvoc ITnoudwv oto Tunua Alolknong
=evOOOXELAKWY & TOUPLOTIKWY EMXEPNOEWY TOU
BCA

Exet O0afel TouploTikd MAPKETWVYK KAl MAPKETWVYK YMNPEECWWY OTO
Okovoulko Maverotuto Abnvwy (AXOEE).

Epydotnke wg Marketing & Communication Manager oto Corallia.

Exel dnuootevoel taldwtika apbpa, we EEvoc avtanokpline oe olebvelc
kAadikeg exkbeoele, onwe n ITB Berlin.

Qc oLpPouvAoc o Depata TOUPIOTIKOU UAPKETLVYK, EOYAOTNKE OTO MeDLO
OlAXEIPIONG MEOOPLOHWY, Oopudopwy  AOYAPLACUWY  TOUPLOUOU,
urneeotwv dhofeviag.




